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SUMMARY  
 
 
 

avka K.R. Developing online marketing in an organization (case study: 

. 

71 pages, 12 figures, 16 tables, 24 references. 

Subject of research  online marketing management system of a machine-

building enterprise. 

Object of research is the processes and tools of online marketing used by LLC 

OSP Corporation VATRA , their effectiveness and impact on the activities of a 

particular enterprise. 

The purpose of the study  the online marketing system of the enterprise and 

develop project proposals for its improvement. 

Research methods  tabular, graphical, generalization, statistical research.

Project proposals have been developed for website optimization, creation and 

promotion of the company`s Instagram page, implementation of a content plan, and 

involvement of am SMM specialist to improve marketing performance. 

Keywords: online marketing, machine-building enterprise, electronic services, 

digital communications, website, social media, Instagram, content marketing.
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