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AHoTanjisa

VRPATHCBKO O,
Po6oTa ckyiafiaeTbcd 3 3 4acTUH. Y Nepllik YacTUHI pOOOTU PO3KPUBAETLCA TEOPETUYHA CYyTHICTh
yIpaBJliHHSA BiJJHOCUHAMHU 3 NOCTa4yaJIbHUKAMMU. Y 11ill 4aCTUHI pO6OTHU 0GI'PyHTOBYETBCA CYTHICTD i
BaXXJIUBICTh YIIpaBJIiIHHA BiJHOCMHAMHU 3 [10CTa4Ya/IbHUKAMHU, aHAJII3YETbCA CYTHICTD 1 CKJIa/, JIAHLIIOXKKA
CTBOPEHHS BapTOCTI, pO3IJ/IsAAI0ThCSA 0COOJMBOCTI KOMYHiKallil 3 mocTadyajibHUKaMU. [licis
TEOPETUYHOr0 aHaJli3y Apyra 4aCTHHA POOOTH MEPEXOAUTD [0 AOCTi>KEHHS YIIPaBJIiHHS BiJHOCUHAMHU
3 noctayaibHUKaMu TOB «Ic Tpanc HOei». [Ticas o3HalloMJieHHS 3 KOMIIAHI€D Ta METO/0JIOTiE
JOCJIiIKEeHHH, MMicJIA 3aCTOCYyBaHHA METOAY aHKETHOI'0O JOC/II/PKEHHS B KOMITaHii IPOBOAUTHCH
JOC/ipKeHHS yIpaBJ/IiHHA BiJHOCMHAMHU 3 IOCTa4aJlbHUKaMU. 3a pe3y/ibTaTaMu J0C/i/I>KeHHS PO60TH
OOI'PyHTOBAHO pillleHHS U[0/,0 B OCKOHA/IEHHS YIIPaBJIiHHSA BiJHOCUHAaMHU NiIPUEMCTBA 3
NocTa4yaJbHUKaMU.
B TpeTili YacTHHI NpoaHasi3oBaHO 6e3MeKY KUTTEAISAJIbHOCTI Ta MUTAHHS OXOPOHU Mpalii.

QHIVIIUCBKOIO:

The work consists of 3 parts. The first part of the work reveals the theoretical essence of managing
relationships with suppliers. This part of the work substantiates the essence and importance of managing
relationships with suppliers, analyzes the essence and composition of the value creation chain, discusses
the peculiarities of communication with suppliers. After the theoretical analysis, the second part of the
work moves on to the study of managing relationships with suppliers of Is Trans Yuey LLC. After
familiarizing with the company and research methodology, after applying a survey method in the
company, a study of managing relationships with suppliers is conducted. Based on the research results,
decisions on improving enterprise relationship management with suppliers are justified. The third part
analyzes safety of vital activities and labor protection.



