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AHoTanis
YKpalHCBKOIO

Ipeomem docnidycenns — meopemuyti i NPAKMUYHI ACNEeKMU_OP2ARI3AULL MAPKEMUH208UX O0CIONCEHD
HA NIONpUEMCmEL.
00'ckm_00Ci0NHCEHHA —MAPKEMUH208] O0CATONCEHHS.
Memoro pooomu ¢ 00IpYHMYEAHHA MEOPEMUYHUX NONONCEHb A _DPO3POOKA NPAKMUYHUX DEKOMEHOAY il
w000 OpeaHi3auii MApPKemuHe08Ux 00CHI0NCeHb HA NIONPUEMCIIEI.
Memoodu _00cnidxycenna —  CUCMEMHO20, (haxmuuyno2o _ma _102iYH020 _AHAAI3Y, NOPIGHAHHI _mda
V3A2AaibHEeHHS, AOCMPAKMHO-T02IYHUL, EeKOHOMIYH020 aHANiZy ma iH.
3anpononosano  nposecmiu peopearizayilo aHAimuyH020 8I00IIY YV 8Ii00L1 MAPKEeMUHSY 3 ONUCOM
dyukyionanbHux 0006 ‘sA3Ki6 NPAyieHUKIE, NOOAHI NPONO3UYIL O Y3A2A/IbHEHHIO HAYKOBO-MEeOPemUYHUX I
pPO3p0OOYI NPAKMUYHUX _NOJIONCEHb U000 NOKPAUWEHHA OP2aHI3ayii  MAPKemuHe08UX 00CAIONCEeHb HA
00CRI0HCYBAHOMY NIONPUEMCINGL.
Pezynomamu nposedernoco 0ocniodcents pexomMeH008aHni 0N enposadxcents 6 Oisavbhicmo [IpAT
“Yopmkxiscbkuti cup3asoo .

AaHTJIIACHKOIO:

The subject of the study: theoretical and practical aspects of the organization of marketing research at
the enterprise.

The object of the study: marketing research.

The purpose of the work is to substantiate the theoretical provisions and develop practical
recommendations for the organization of marketing research at the enterprise.

Research methods - systematic, factual and logical analysis, comparison and generalization, abstract-
logical; economic analysis, etc.

It is proposed to reorganize the analytical department into a marketing department with a description of
the functional responsibilities of employees, proposals are made to generalize scientific and theoretical
and develop practical provisions for improving the organization of marketing research at the investigated
enterprise.

The results of the conducted research are recommended for implementation in the activities of PrJSC
“Chortkiv Cheese Factory".




