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AHoTaNin

YKPaiHCHKOKO X
Memoro _pobomu ¢ poszeisd _meopemudHux _Aacnekmie _md__po3poOKa _HAnpsamie yYOOCKOHANEHHS
VAPAGAIHH MADKEMUR208010 NIOCUCIEMOI0 NIONPUEMCINGA.
00’ckmom 00Ci0NHCEHHA BUCMYNAE MAPKEMUH2084 OISLIbHICD.

Ilpeomem _ 0ocnidycenns  — meopemuyni  ma__ MemoOUYHi  NOJNONCEHHA U000 3abe3neqenns
eheKkmueH020 YNpasiiHH MAPKEMUH208010 OIIbHICIIO NIONPUEMCMEA.
Memoodu __ 00CiONCeHHA:  CIMAMUCIMUYHI  MemoOU _ OOCIIONCEHHA  YUCTO08UX  OAHUX, _Memoo
EKOHOMIYHO20 AHAI3Y Memo0 YAPABAIHCbKOI OIacHOCMUKYU Md_NPOSHO3VE8AHHS
VAPAGAIHH MADKEMUHS06010 NIOCUCEMOIO A BU3HAYECHHS e(heKmUHOCI NPOEKMY.
3a_pesynbmamamu_npoeeoenoco 00CLiONCEeHHs. PO3POOIEHO NPOEKM 3 VOOCKOHAJICHHS. _ VAPAGLIHHSI
MAPKEMUH208010 _OQISAIbHICMIO NIONPUEMCINGA.
Pesyniomamu 0ocnioycenna. Poszpobneni 6 baxanaspcobkill _pobomi nponosuyii.  0yiu_npeocmaesieHi
HA__po321A0 _KepiHOMY CKAady mebenvrol pabpuxu, 0e OVI0 GUSHAHO MONCIUBICHb IX NPAKMUYHO20
3acmocysarnts. Tomy, 3anponoHo8ani peKoMeHOanyii  MOXMCYMb __8NPO8addceHi y OisabHocmi (pabpuxu
meonie « EJIETAHT ».

AHTJIICHKOIO:

The purpose of the work is to consider theoretical aspects and develop directions for improving the
management of the marketing subsystem of the enterprise.

The object of the study is the marketing activity .

The subject of the study is theoretical and methodical provisions on ensuring effective management of
the enterprise's marketing activities.

Research methods: statistical methods of numerical data research, the method of economic analysis, the
method of managerial diagnostics and forecasting management of the marketing subsystem and
determination of project effectiveness. Based on the results of the research, a project was developed to
improve the management of the company's marketing activities.

Research results. The proposals developed in the bachelor thesis were presented to the management of
the furniture factory for consideration, where the possibility of their practical application was
recognized. Therefore, the proposed recommendations can be implemented in the activities of the
furniture factory "ELEGANT".




