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AHoTanis
YKpPalHCBKOIO:

IHpeomem 0ocnidxycenns — meopemuyni ma_MemoOuyHi NOAONCEHHS U000 PO3POOKU _ULIAXIE
3abezneuenns epekmusHol Mapkemun2060i OisIbHOCMI NIONPUEMCINEA.

00'ckm_00Ci0NHCEHHA — MAPKEMUH208A OISAbHICHb NIONPUEMCINEA.

Memoro _podomu € po3podKa __HANPAMKIE _ VOOCKOHAQJICHHS __MAPKEeMuH206801 _ OisIbHOCII
NiONPUEMCMBA 8 CYYACHUX PUHKOBUX YMOBAX.

Memoou 0ocnidycenna — memoou eKOHOMIYHO20 AHANI3Y, CIAMUCIUYHUX 00CIIONCEHb, MEMOO
EeKCNepmHUX OYIHOK, Memo0 2padiuno20 MOOen08aHHA, MmO NOPIGHAHH Ma 2PVRYEAHHAL.

Mapxemuneosa OisnbHicmb nionpuemMcmea_00noMacac 8upiuiyeamu NUMAHHI o000 pPO3EUMKY
DUHKY mosapie, nocaye ma _poboyoi cunu. Ilpu yvomy oyinioe nompedbu cnodxcusadie ma gopmye
NPAKMUYHI_3aX00U U000 3a0080aeHH s yux nomped. Tax, 3a 00NOMO20H0 MAPKemuHe080i OiAAbHOCHI
BUBHAYAEMBCS CNOCIO, 3a AKUM O0CNIONCY8AHE NIONPUEMCINEO 3MONCE NPOOAMU C80I0 NOCAV2Y Yl MO8ap
KIHUEeBOMY CHONCUBAUEBI.

Hpakmuuna _3nauywicmoe _ona__nionpuemcmea. TOB _« TEPKYPIUHy moowce _suxopucmamu
pes3yibmamiu _ Q0CHIONCeHH O (DOPpMYSAHHA UWIIAXIE  VOOCKOHANEHHS MAPKEMUH2080i OisIbHOCI
nionpuemcmea ma 3a0e3ne4enns 3p0CmMant 020 KOHKYPEHMOCNPOMONCHOCHIL.

aHTJIIACHKOIO:

The subject of the research is theoretical and methodical provisions regarding the development of
ways to ensure effective marketing activities of the enterprise.

The object of the research is the marketing activity of the enterprise.

The purpose of the work is to develop directions for improving the company's marketing activities
in modern market conditions.

Research methods - methods of economic analysis, statistical research, the method of expert
evaluations, the method of graphic modeling, the method of comparison and grouping.

The marketing activity of the enterprise helps to solve issues related to the development of the
market for goods, services and labor force. At the same time, it assesses the needs of consumers and
forms practical measures to satisfy these needs. Thus, with the help of marketing activities, the method by
which the investigated enterprise will be able to sell its service or product to the end consumer is
determined.

Practical significance for the enterprise. "TERKURIY" LLC can use the results of the research to
form ways to improve the company's marketing activities and ensure the growth of its competitiveness.




