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AHoTanisa
YKPaIHCBKOIO:
IIpeomem oOocnidxycenns - meopemuyni ma NpaKmudHni _acnekmu MapKemuH2060i KOMYHIKAUIUHOT
NOAITMUKU.

00'ckm _00CiONCEHHA —  MAPKEMUH208d NOATMUKA KOMYHIKAYIU.

Memoro pooomu ¢ 00IpyHMYSAHHSA MEOPEMUYHUX NOLONCEHb MA_DPO3POOKA NPAKMUYHUX DEKOMEHOAYil
U000 B0OCKOHANEHHS MAPKEMUH20801 NOIMUKIU KOMYHIKAYIY HA NIONPUEMCIEI.

Memoodu _00Crioycennsa — cUCMEMHO020, (Qakmuyno2o _ma__J0214H020 _AHAJII3Y, NOPIGHAHHSA _md
V3A2aibHEeHHS, AOCMPAKMHO-T02IYHUL, EeKOHOMIYH020 aHANi3y ma iH.

Cb0200HI _8oice  B8aJCKO HEO0OUIHIOBAMU KOPUCHICHb MAPKEMUH208UX KOMVHIKAUIUL 6  OiSAbHOCHI
nionpuemcmea. Ix mema - damu mosxciugicmo hipmi _epexmusno _idenmudixyeamu _nompebu_ ceoix
KAIEHMIB, CUMYAyilo HQ PUHKY ma oopamu HAUKpauwuil cnocib eedenns biznecy.

Pesynomamu  nposederno2o  00CniONCeH s, peKoMeHO08aHi 01 enposaodcenns 6 oisavrnocmi TOB
«3axioximnocmauy.

AHTITIHACHKOIO:

The subject of the study is a set of theoretical and practical aspects of marketing activities at the
enterprise.

The object of the study is the components of the marketing policy of communications.

The purpose of the work is to substantiate the theoretical provisions and develop practical
recommendations for improving the marketing policy of communications at the enterprise.

Research methods - systematic, factual and logical analysis, comparison and generalization, abstract-
logical; economic analysis, etc.

Today, it is difficult to underestimate the usefulness of marketing communications in the company's
activities. Their purpose is to enable the company to effectively identify the needs of its customers, the
market situation and choose the best way of doing business.

The results of the conducted research are recommended for implementation in the activities of
Zahidhimpostach LLC.




