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AHoTanis

YKPaIHCBKOIO:
Ipeomem docnidacennsa — cucmema YnpasiinHs MapKemuH2080i OislibHOCE MACI03A6800Y.
00’ cxkm_00Ci0HCEHHA — MAPKEMUH208d OIS/IbHICIb RIONPUEMCINEA.
Memoro pooomu ¢ po3pobnents HanpaAMKie VOOCKOHALEHHS VAPABIHHA MAPKEMUH208010 OUSIbHICHIO HA
AT «Kumomupcokoco mMaciozasooyy komnaunis «Pyovy.
Memoodu 00cnidxcenns — cpynyeanus OaHux ix cucmemamu3ayii i V3aeaibHenHs, Memoou 6UHAYEHHS
nokasnuxie penmaodenvrnocmi, SWOT-ananis, STEP-ananis.
Po3spobneno mapxemuneosi komynixayiuni cmpameeii onsa AT «Kumomupcokoeo macio3asodyy Komnauii
«Pyoby ma Hadano nponosuyii no 600CKOHANCHHIO MAPKEMUH20680i OQisIbHOCII _00CHI0NCYE8AHO20
nionpuemcmaa.
Pezynomamu nposedenux oocniddicenv moxcyms Oymu_enposadsiceni v pooomy AT «Kumomupcbkoco
MAC03a800V» KoMnanis «Pyoby.

AHTITIACHKOIO:

The subject of investigation is the management system of the marketing activities of the oil factory.

The object of investigation is the marketing activity of the enterprise.

The aim of the work is the development of directions for improving the management of marketing
activities at JSC "Zhytomyr butter plant - the company "Rud"

The results are obtained grouping of data, their systematization and generalization, methods of
determining profitability indicators, SWOT analysis, STEP analysis.

Marketing communication strategies were developed for JSC "Zhytomyr butter plant - the company "Rud"
company, and proposals were made to improve the marketing activities of the investigated enterprise.

The results of the conducted research can be implemented in the work of JSC "Zhytomyr butter plant - the
company "Rud".
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