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Kuarouosi ciioBa
YKpaiHCHKOI0: HOBA IPOJYKIIisl, MMPOIIEC OHOBJICHHS MPOJYKILi, MJIaHyBaHHS PO3POOICHHS HOBOTO TOBapy,

e eKTUBHICTh BIPOBAIKEHHS HOBUX BUIIB IIPOAVKINI.
0o 10 crie

aHMIiMchKO0: New products, the process of updating products, planning the development of a new product,

the effectiveness of the introduction of new types of products.
0o 10 cnie

AHoOTAaNiA
yKpaiHCchKo10: [IpeamMeT AoCiuKEHHST — MPOIeC OHOBJIEHHS MPOMVYKINI i mocayr nianpuemctea TOB
«TEXHO:IIEHTP».

OO0'eKkT JOCHiIKEHHS — BUPOOHHYA IisIbHICTE MAIPUEMCTBA.

Metoo  poOOTH € BHECCHHS PEKOMEHJAIN 1040 OHOBJACHHS mpoaykiii Ta mocayr TOB
«TEXHO:ITEHTP».

MeTony  OOCHUDKEHHS: TEOPETHUKO-METOAMYHOIO aHadi3y, CHHTE3Y, y3araJbHEHHs, EKOHOMIKO-
CTaTMCTUYHHUH, MOPIBHIHHS Ta 1HII METOIH.

Y  poboTi IpOBEIEHO  MOCHDKEHHS  HampsMIB _ OHOBIEHHS mpoaykmii Tta mocayr  TOB
«TEXHO:IIEHTP». ¥V Hili BHKJIaJ€HO 3aX0IM II0J0 3a0e3medyeHHs OHOBIEHHS OPOAYKIII MiAIpHEMCTBA,
BHECEHO [IPONO3HIIT [IIOJI0 BIPOBADKEHHS BUPOOHUIITBA IIpec-GpopM Ta BUPOOIB i3 IUIACTHKY.

Pesyneratu MOxKyTh OyTH BrpoBamkeHi y pooori TOB « TEXHO:IIEHTPy.

anrificekoro: Subject of investigation: the process of updating products and services of the company
LLC «TECHNO:CENTERN®.

The object of investigation is production activity of the enterprise.

The aim of the work is there are recommendations for updating the products and services of LLC
«TECHNO:CENTERM.

Research methods: theoretical and methodological analysis, synthesis, generalization, economic and
statistical, comparison and other methods.

In the work, a study of directions for updating products and services of LLC «TECHNO:CENTER» was
carried out. It outlines measures to ensure the renewal of the company's products, makes proposals for the
introduction of the production of molds and plastic products.

The results can be implemented in the work of LLC «TECHNO:CENTER»




