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MOBHA TPAHC®OPMAIIISI B COIMEPEKAX ITIJT BINIMBOM BIMHU: AHAJII3
JUHAMIKH TA ii KOHTEKCT

AHoTauia. Cmamms 00CniodHcye OUHAMIKY 3MIHU MOBU ) COYIAIbHUX Mepedxcax nid uac
8eNUK020 KOHGIKMY, 30Kpema nio yac 6iunu. 3'acoeano, wo Kopucmysaui 6i00aroms nepesazy
VKPAiHCObKIli ma aHeaiuCbKil MOBAM, YHUKAIOYU POCIUCHLKY, Y 38'3KY 3 HAYIOHALHOK [0eHMUYHICIO,
be3nekoro ma cmpameziunumu nepesazamu. Pezyiomamu éxazyioms Ha CKIAOHY 83AEMOOII0 MOBHUX
810000AHL MA 2eONONIMUYHUX Peaill N0 YAcC BIICLKOBUX NOOIL.

Kutio4oBi cjioBa: mosui 3minu, coyianvui mepedici, 8iliHa, YKPAiHCbKA MO8A, AHNIUCbKA MO8d,
pociiicoKa mMoaa.
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LANGUAGE TRANSFORMATION IN SOCIAL NETWORKS UNDER THE INFLUENCE OF
THE WAR: ANALYSIS OF DYNAMICS AND ITS CONTEXT

Abstract. The article examines the dynamics of language change in social networks during
major conflicts, particularly during war. It has been found that users prefer Ukrainian and English
languages, avoiding Russian, due to national identity, security, and strategic advantages. The results
indicate a complex interplay between linguistic preferences and geopolitical realities during military
events.
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3Bigku OepyThCsi MOBHI 3MIHM Yy COINIAIBHUX Mepexax mia 4dac BitHM? Yomy KopucTyBadi
BJIAIOTHCS 70 YKPAiHCBhKO1 Ta aHTJIIHCHKOI MOB, YHHKAIOUM POCichKy? BimmoBimi Ha 1mi 3amudTaHHS
CTaIOTh SICHIIITUMU, KOJIM MU PO3IJISIIAEMO TUHAMIKY 3MIHH MOBH Y COIIAJIbHUX MEpekaxX B KOHTEKCTI
BIMHU.

[Tepen movyarkom BiiHM CHIBBIAHOIICHHS MDK BHKOPHCTAHHSIM POCIHCHKOT Ta YKpaiHChKOI a0o
AHTIIHACHKOT MOB Yy COIIAIbHUX Mepexkax Oymo mpubiauzHo 50/50. I[IpoTe 3 moyaTkoM BIHCHKOBUX i
I JUHAMIKa panToBO 3MIHWIAcS. 3a JAHUMU JOCIKEHb, OJIM3bKO 85% KopucTyBadiB iHCTarpamy 3
VYkpainu, sxi Bxoaath 10 Ton-100 3a KiTbKicTiO (posoBepiB, OYATH BUKOPUCTOBYBATH YKPATHCHKY ab0
aHTIIHACBKY MOBY JJIS CITUIKYBaHHS B COIIAJIbBHMX MepexaX. Lle BimoOpakae He JuIe BiIIMOBY BiJl
pociiickkoi MOBH, a W BTpaTy I1HTepecy 10 Hei y KOHTEKCTI BIMCHKOBUX MdiH Ta T'C€OMOJITHYHUX
KOH(TIKTIB.

TR

MpouyeHT Kopucrysauis

2014 2016 2018 2020 2022 2024
Sarte, mCAl
Puc. 1. /Ilunamika BUKOpPUCTaHHS YKpaTHCHhKOI Ta aHTIIMCbKO1 MOBH Ta pociiickkoi MoBH Tom-100
KopucTyBauaMu 3 YKpainu B Instagram 3a nepion 2011-2024 pokis
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[TosiBa TakOTO NOMIHYBAaHHS YKPAiHCHKOI Ta aHTJIIHCHKOT MOB B COIIIAJIbHIUX MEpPEXax MOXKe OyTH
nosicHeHa Kibkoma ¢aktopamu. Ilo-mepire, B yMoBax KOH(IIKTY KOpPHCTYBaui BiIJarOTh IepeBary
MOBaM, SIKi BOHM CIIPUIMAIOTh SIK OUTBII MO3UTUBHI a00 Oe3meyHi. YKpaiHChKa MOBa CTa€ CUMBOJIOM
HAI[IOHAIBHOT 1JEHTUYHOCTI Ta COJIIAPHOCTI Yy YacH BOEHHUX TOJid, THM CaMHUM CTalO4H
PUBAOIIMBIIIOO I BAKOPUCTAHHS B COIIIAIbHIX MEpPEexKax.

[o-npyre, aHrmilickka MOBa, SIK MDKHapOHA MOBa KOMYHIKaIlil, Ha0yBa€ BayKIIMBOCTI B yMOBax
BilicbkoBOTO KOH(]IIKTY. KOprcTyBaui, yHUKHYBIIN POCIIICBKOI MOBH, MOKYTb OyTH BIEBHEHI, IO X
MOBiTOMIIEHHSI OyTyTh 3pO3yMiJIi IIUPOKIK ayJUTOPii 32 MeKaMH KpaiHH, a 1€ MOKe MaTu CTpaTeriyHe
3HA4YEeHHs y KOHTEKCTI iHpopManiitHOT BiltHH.

BucnoBok. OTxe, TMHaMIiKa 3MiHA MOBH B COLIATBHIX MEPEKax ITiJ] Yac BIHH € CKJIaJHOI0 Ta
Oararorpannoto. Bona BimoOpakae He JuIIe 3MiHM B MOBHHUX BIOJI0OOAHHSIX KOPUCTYBAdiB, a ¥ IXHIO
CTpaTeriuHy PEaKIlifo Ha TEeOTOJIITHYHI peaii Ta BOEHHI MOii.
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JIMHAMIKA BUKOPUCTAHHS CJIB «BIHHA» TA «WAR» Y COIITAJIBHUX MEPEKAX
1] BINIMBOM BOEHHUX MOIN: ICUXOJIOITYHA TA COLIAJTBHA ATATITAIIA
YKPATHCHKOI'O CYCIILIBCTBA

AHoTaNiA. /Jocniodxncenns cnpsamMosane Ha aHAi3 3MIHU AKMUBHOCIT KOPUCTMYBAYI8 COYIANbHUX
mepedic nid 8NAUBOM BOEHHUX NOOill. Buxopucmosyrouu oawi 3 Instagram, 00cniodceno 32a0y8anHs
cnig «giiHa» abo «wary cepeo mon-100 natigioomiwux yKpainyie 00 i nicis novyamky KOHQIIKMY.
Pezynomamu ceiouamo npo 3nauny 3mMiHy y CRIIKY8AHHI, WO 8i000PANCAE NCUXONOSIUHY MA COYIAILHY
Ppeaxyito CycniibCcmea Ha Kpu3os8i cumyayii.

KurouoBi ciaoBa: goenHnuti KoH@ikm, coyianvHi Mmepedici, NCuxono2iuHa aoanmayis,
VKpaiucoke cycninocmeo, Instagram.
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DYNAMICS OF THE USAGE OF "BIMHA" AND "WAR" IN SOCIAL MEDIA
INFLUENCED BY MILITARY EVENTS: PSYCHOLOGICAL AND SOCIAL ADAPTATION
OF UKRAINIAN SOCIETY

Abstract. The study aims to analyze the change in social media user activity influenced by
military events. Utilizing data from Instagram, mentions of the words "sitina" or "war" among the top
100 the most famous Ukrainians before and after the conflict outbreak were examined. The results
indicate a significant shift in communication, reflecting the psychological and social response of
society to crisis situations.

Keywords: Military conflict, social media, psychological adaptation, Ukrainian society,
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VY cydacHOMY CBITI COLliaJIbHI MEPEX1 BIIIrparoTh BaXKJIMBY POJIb Y BiIOOpaK€HHI IPOMaICHKO1
TYMKH Ta peakilii Ha mo/ii, o Bii0yBatoThCs HaBKOJO. JloCTiKeHHs BIUIUBY BOEHHUX KOH(QIIKTIB Ha
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