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AHoTanisa
VKPAiHCbKOIO: 06'ekm docnidxncenns — MApKETHHTOBA JiSUTbHICTD

Memoro pobomu ¢ ananiz MemoOuYHUX ma _meopemudnux nioxodis, po3pobxa
DEKOMEHOAUIll AKL MOJCHA SUKOPUCMAMU 6 NDPAKMUYL  Wo00  Op2aHizauii MapKemuH2080i
OLIbHOCMI_NIONPpUEMCMEA

Memoou oocnioxcenna — ananiz, NOPIGHAHNA, AHKEMYSAHHSA, V3A2AlbHEeHHs, CUCEMHUL

nioxio.

IHpakmuune 3nauennsn__pooomu__Coopmosano _naxem__inopmayiinux__pecypcis,
NOMPIOHUX O/ XAPAKMEPUCTUKIU IMEOPEMUYHOL CYMHOCI I 3MICIY MAPKEMUH20601 QislibHOCHI
Ha _nionpuemcmsi. Haodana opeanizayituno-exonomiyna _xapaxkmepucmuxa IIpAT «TepAy,
OXAPAKMEPU308AH0 CYYACHUL CIAH OP2aHizayii MapKemunasy ma 30IHUCHEHO aHanis cepedosud
nionpuemcmea. Buznaueno npobiemu ma 3anpononosani uwiiaxu yOOCKOHANEHHA MAPKEMUH20601
oisinorocmi Ha TIpAT «TepAy.

AHIIHCHKOIO: The Object of Investigation — is marketing activity

Research methods: analysis, comparison, questionnaire, generalization, systematic
approach.

A package of information resources necessary for characterizing the theoretical essence
and content of marketing activities at the enterprise has been created.

The organizational and economic characteristics of PJSC "TerA" were provided, the
current state of the marketing organization was characterized, and the enterprise environment
was analyzed. Problems and proposed ways of improving marketing activity at PJSC "TerA"
were identified.




