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AHoTanisa

00 10 cnis

YKpaiHChKOIO: BCTaHOBIIEHO €KOHOMIUHY CYTHICTb Kareropii «ImiJmpUeMHHIIbKA MisJIbHICTB», MEXaHI3M i

3MIHCHEHHS. BH3HAY€HO CYTHICTh «MAapKETHHIOBOI [ISUIBHOCTI», 1i pOJb Yy MiJABUIIECHHI
pE3yJIbTaTUBHOCTI  MiNPUEMHHUIBKOI ISUIBHOCTI Ta Cy4YacHUX IHCTPYMEHTIB IHTepHeT-
MapkeTuHry. JlOCHmipKeHO  CTAHOBJEHHS 1 PO3BUTOK  MIANPUEMHHIBKOI  JISTIBHOCTI
TOB «TepHOMTBBOANPOEKT», TMPOAHATI30BAHO E(PEKTHBHICTh BHUKOPHUCTAHHS HHUM HOTO
pecypciB. 3MIMCHEHO OILiHIOBaHHS (DIHAHCOBOTO CTaHY JOCHII)KYBaHOTO MIAMPUEMCTBA.
OOGrpyHTyBaHO HEOOX1THICTh pO3pOo0IICHHS CUCTEMU VIIpaBIiHHS SKICTIO
TOB «TepHOMIBBOANPOCKT» SK CKIAAO0BOI MPOAYKTOBOI CTpaterii mianmpuemcTa. Po3pobieno
MapkeTHHToBy crparerito TOB «TepHonibBOAIPOEKT», aAalTOBAHO 0 BIIPOBA/KEHHS CyJacHi
IHCTPYMEHTH MapKEeTHHTY " OOIpyHTYBaHO BIJIITOBIIHI OrOIKETH TUIS
TOB «TepuomineBoanpoekT». OLIHEHO TOUUIBHICTE Ta eQEeKTHBHICTH 3alPONOHOBAHOTO
MIPOEKTY, BU3HAYEHO JiKepesa piHaHCYBaHHS TOMIO.

anrmidicekoro The economic essence of the category “entrepreneurial activity”, the mechanism of its

implementation is determined in the qualification thesis. The essence of «marketing activity»,
its role in increasing the effectiveness of business activity and modern tools of Internet
marketing are defined. The formation and development of the entrepreneurial activity of the
LLC “Ternopilvodoprojekt” is studied, the effectiveness of its resources use is analyzed. An
assessment of the financial condition of the researched enterprise is carried out. The need to
develop a quality management system of the LLC “Ternopilvodoprojekt” as a component of
the company’s product strategy is substantiated. The marketing strategy of the
LLC “Ternopilvodoprojekt” is developed, modern marketing tools are adapted for
implementation, and appropriate budgets for the LLC “Ternopilvodoprojekt” are substantiated.
Feasibility and efficiency of the proposed project are evaluated, sources of financing are
determined etc.



