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AHoTanis
yKpaiHcekoro: [IpeMeT JIOCIDKEHHS. — OCHOBHI IIUISXU BJOCKOHAJICHHS ()OPMYBaHHS KOMYHIKATHUBHOT
KyiabpTypH B gistnbHOCTI Kopmopamii «HIT «IIKTy.

MeTta nOCHiDKEHHS — BUBYEHHS, aHAII3 Ta IPEACTABICHHI OCHOBHHUX IUISXIB BIOCKOHAJIEHHS IIOJO
(hopMyBaHHS KOMVHIKATMBHOI KVIBTYPH B NOVOJIYHIA opradizamii, Ha npukiagl misaeHocti Kopmoparii
«HayxoBuii napk «IHHOBAIIHHO-IHBECTUIIMHUM KaacTep TepHOMILIL.

MeToau HaYKOBHX OOCILIKEHB: METOH aHAII3y Ta CHHTE3Y:; METOX KiIacu@ikarii; METOX CHUCTEMHOTO
IMIX0AY; METOJ HOPIBHSAHHS, CTPYKTYPHHN METOH; METOI COLUIAIBHO-EKOHOMIYHOIO IPOTHO3YBAHHS, METOM
(hiIHAHCOBOI'O IIPOrHO3YBAHHSL.

3aponoOHOBAHO IIIAXM BIAOCKOHAJICHHS (POpMYBaHHS KOMVHIKATHMBHOI KVIBTYPH B IYOIIYHIN
oprauizamii, Ha npukiagi gisusHocti Kopmopamii «HaykoBuii mapk «IHHOBaIIMHO-IHBECTHUIIAHMAN KJIacTep
Tepnonuursty. B mocmipkeHH] 34IMCHEHO OOIrpYHTYBAHHS IMOAO0 HEOOXITHOCTI PO3POOKH KOMYHIKATHBHOI
cTparerii, BAOCKOHAJIECHHS MDKKYJLTYPHOI KOMYHIKAIIT SIK €JIEMEHTY 3arajJibHOI KOMYHIKATUBHOI KYJILTYPH Ta
BIIPOBAKEHHS IPOTHO3HOT MOJIENI OIIIHKY KOMYHIKATUBHOI KyAbTYpH B aisibHIcTE Kopropaitii «HIT «ITKT.

PesynpTaru JoCalKEHHs OyayTh BOpoBakeHHl B 1isuibHICTE Kopmopartii «HIT «ITKTy.

anrmiiicekoro: The subject of the study is the main ways of improving the formation of communicative
culture in the activities of the Corporation «SP «lICTR».

The purpose of the research is to study, analyze and present the main ways of improvement regarding
the formation of a communicative culture in a public organization, using the example of the activity of the
Corporation «Science park «Innovative-investing cluster of Ternopil region».

Methods of scientific research: method of analysis and synthesis; classification method; system
approach method; method of comparison; structural method; socio-economic forecasting method; method of
financial forecasting.

Ways to improve the formation of communicative culture in a public organization are proposed, based
on the example of the activities of the Corporation «Science park «Innovative-investing cluster of Ternopil
region». In the study, justification was made regarding the need to develop a communication strategy, improve
intercultural communication as an element of the general communicative culture, and implement a predictive
model for evaluating communicative culture in the activities of the Corporation «SP «lICTR».

The results of the research will be implemented in the activities of the Corporation «SP «lICTR».




