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AHoTanisa
YKPaiHCBKOIO: 006°ckm 00cnidxcenHa — npoyec MapKemuHey Ha NiONPUEMCMEI.
Ilpeomem oocnioxncennsn — ye xapakmepHi pucu npoyecy mapkemuney 6 [IpAT
«0060n10Hb Y.

Memoro pobomu € docrioumu meopemuyHi acnekmu i cQhopmyeamu nPpaKmudHi

pexomeHnoayii 0nist 0ockonanents cucmemu mapkemuney 6 IIpAT «Obononsy.

Memoou 0ocnioxcenna cucmemuuil AHALi3, 102IYHUN | eKOHOMIYHUL AHAAT3, CUHmMe3 I ma

aManiz, CmpyKmypyeamHs, NOPIBHAHHS, (DIHAHCOBUL AHANI3 MA THULL.

bynu 3anpononosani pexomenoayii 01 600CKOHANEHHS NOTTMUKU 83AEMOBIOHOCUH 3

KAIEHMamu, npo8e0er s MapKemuH208Ux 00CII0H#CeHb nepeo 8U8e0eHHAM HO8020 NPOOYKMY HA

PUHOK, 301UICHEHHS pEeKAaMHOI Komnarii 01151 H08020 npodykmy IIpAT « Obononsy.

. . The object of research is marketing process at the enterprise.
AHZINTUCBKOIO.

The subject of research is the features of marketing process at Obolon
Company.

The purpose of the thesis is to investigate the theoretical aspects and to form the

recommendations for improvement of marketing activity at Obolon Company.

Methods of research system analysis, logical and economic analysis, synthesis and

analysis, structuring, comparing, financial analysis, etc.

To improve the customer relationship policy, to conduct marketing researches before

entering the market of a new product, to conduct an advertising campaign for a new product at

Obolon Company have been offered.




