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AHoTanisa
YKpaTHChKOIO:  Q0’€Km 0ocnioxceHHs — npoyec hopmysanHs KOHKYPEHMHO20 CIMAmycy ma

(200 - 300 cuis)
AKOCMI NPOOVKYIT UPOOHUYLO20 NIONPUEMCMEA.

Memow pobomu € po3podnenms wiisixie nidGUUEeHHS SKOCMI Md KOHKYPEHMOCHPOMOICHOCHE
npooykyii « @Ol Mapxoscokuu M.M.» (mopeosa mapra «Jlacynuuxy).

Ilpeomemom _0ocnidrcenns € meopemuyni i NpukIaoHi _3acadu _VNPABIiHHA _NPOUECoOM
3a0e3neuenHs AKOCMi ma KOHKYPEHMOCNPOMONCHOCIT NpOOYKYii nionpuemcmaa.

Haykoeéa Hosuzna podomu nonseac v no2nubleHHI _meopemuyHux 3acad VnpasiiHHs
KOHKYPEHMOCNPOMONCHICIIO NPOOYKYIi nionpuemcmaa.

IHpakmuune 3nauenns _pesyibmamie pooomu_ nonscac y po3poOieHHI npoekmy nio8uueHts
KOHKVPEHMHO020 CmMamycy npooyKyil wasxom yOOCKOHALEeHHA iHhopmayitinoco HanosHents 6eo-
caumy _00CiOHCYBAHO20 _NIONPUEMCIMEA, PO3POOIEHHT _Memoodis 30iibuienns 00csa2ie  30ymy
npooyvkuii TM «Jlacyuuuky, 0OIDYHmMYSAHHI NepCcneKkmué nioGUUeHHA AKOCMI _NpooVKYil 01
6uxo0y TM «Jlacynuuxky Ha puHKU €8PONEUCLKUX KPAIH.

Memoou  Ooocnidycenns  —  exkcnepmue  ONUMYSAHHS,  CUCIMEMHO-CIMPDYKIMYDHUU  mda
CMAmMUCMuYHUll aHaniz, 2pagivnuil i maoIuyHUl Memoou.

annmiiicekoro:  The Object of Investigation — the level of quality management and competitive-
(200 - 300 cnis)

ness of products.

The work aims to study the theoretical foundations and practical aspects of improving the quality
and _competitiveness of products of individual entrepreneur «Markovsky M.M.» (trademark
«Lasunchyk»).

The subject of the study is the theoretical and applied principles of managing the process of
quality assurance and competitiveness of enterprise products.

The scientific novelty of the work is to deepen the theoretical foundations of the competitiveness.
The practical significance of the results is to develop a project to improve the competitive status
of products by improving the content of the website of the studied enterprise, developing methods
to increase sales of TM «Lasunchyky, justification of prospects for improving the quality of
products for entering the markets of European countries.

Research _methods — expert survey, system-structural and statistical analysis, graphical and
tabular methods.




