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AHoTanisa
YKPAiHCBKOW:  J{ocnioocen s Ha 3000ymms 0C8IMHbO20 PIBHA MA2ICMPA 34 CNeYiailbHICMIO

(200 — 300 cuis)
075 «Mapkxemuney — Teproninbcokuii HayioHanbHUli MexHiyHUl yYHieepcumem imeni leana

Ilynios. — Tepuonins, 2020.

Ha ocnoei nposedenoeo ananizy 6yno sanpononosano komniexkc 3axo0is ujooo Internet-

800CKOHAIEHHS MAPKEMUH20801 OiSLIbHOCMI RIONPUEMCIMEA. 3aNPONOHOBAHO BUKOPUCIAHHS

PeKIamu K IHCMPYMeHmy MapKemuH2080i OisIbHOCMI ma po3podieHo 3ax00u o000 opeanizayii

KOMNIEKCY NPOCYBAHHA NPOOYKYII KOMNAHIL.

Poboma npoiiwina anpodayiro na nionpuemcmsi I111 «Insecm-Poounay, oe niomeepounu

NPAKMUYHY YIHHICMb OKPEMUX NONLOHCEHb O0CTIONCEHHS.

annmiiicekoro:  Research on achievement of Master Degree on a speciality 075 «Marketing». —

(200 — 300 cnis)
Ternopil Ivan Puluj National Technical University. — Ternopil, 2020.

Based on the analysis, a set of measures to improve the marketing activities of the enterprise

was proposed: the use of Internet advertising as a tool for marketing activities was proposed and

measures were developed to organize a complex of promotion of the company's products. The

work was tested at the enterprise PP «Invest-Rodyna», which confirmed the practical value of

some provisions of the study.




