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АНОТАЦІЯ

Засоби підняття рейтингу веб-сайту на прикладі туристичної фірми «Іліташ-тур» // Дипломна робота ОКР “Магістр” // Гладкий Віктор Васильович // Тернопільський національний технічний університет імені Івана Пулюя, факультет комп’ютерно-інформаційних систем і програмної інженерії, кафедра комп’ютерних наук, група СНм-51 // Тернопіль, 2014// С.      , рис. –      , табл. –      , кресл. –      , додат. –      , бібліогр. –      .

Ключові слова: ВЕБ-САЙТИ, ПОШУКОВА СИСТЕМА, ОПТИМІЗАЦІЯ, КОРИСТУВАЧ, ПІДВИЩЕННЯ РЕЙТНГУ, CMS.

Дипломна робота присвячена підняттю рейтингу веб-сату, на прикладі туристичної фірми «Іліташ-тур». 
В основній частині дипломної роботи розглянуто сучасний стан інформаційних пошукових, описано результати роботи провідних експертів цієї сфери, наведено детальний опис провідних інформаційно-пошукових систем, розглянуто основні задачі та принципи оптимізації веб-сайтів, досліджено основи взаємодії людини та пошукових систем. Сформовано вимоги до оптимізації веб-сайту, проведено вибір та обґрунтування технології просування сайту. Описано різні види оптимізації, встановлено взаємозв’язки між ними, спроектовано та оптимізовано  користувацький інтерфейс. Описано організацію і планування робіт з оптимізаці системи. Детально описана дослідна експлуатація. Досліджено процеси по супроводжені і модернізації інформаційно-пошукових систем.
Об’єкт дослідження: принципи та алгоритми пошукових систем.
Предмет дослідження: інформаційно-пошуковий сайт туристичної фірми «Іліташ-тур».
Мета роботи: покращення пошукової оптимізації, внутрішніми і зовнішніми засобами оптимізації, підвищення сайту в пошуковому рейтингу.
Основні результати: досліджено концепцію роботи пошукових систем, сформовано вимоги до засобів просування, обґрунтовано технологію просування веб-сайту.


ANNOTATION

Means of raising the ranking of sites on the example of a travel company "Ilitash Tour" // Diploma work degree "Master" //  Hladkyi Victor Vasylovych. // Ternopil Ivan Pul’uj national technical university, department of computer information systems and software engineering, department of computer science // Ternopil, 2014 // p.       , fig. -     , table. -     .

Thes is dedicated to raising the rating of web Satu, for example, a travel company "Ilitash tour."
The main part of the thesis deals with the current state of information retrieval, described the results of the leading experts in this field, is a detailed description of the leading information retrieval systems, the basic objectives and principles of optimizing websites The basics of human interaction and search engines. Requirements regarding website optimization, made ​​the choice and justification of technology promotion. We describe the various types of optimization, established the relationship between them, designed and optimized user interface. We describe the organization and planning of system optimization. Are detailed trial operation. The processes of modernization and accompanied by information retrieval systems.
The analysis of modern information technologies and their application in practice of tourism companies proved their practical value and usefulness. Government effectiveness and competitiveness of enterprises tourism industry depends on the active implementation and use of various modern means of automation (specialized software, online travel portals, CRM-systems, etc.).
Internal factors - the largest trend in search engine promotion. The impact on them is not subject to automation and is the most expensive area of ​​work in terms of time resources. 
The correct approach to the use of internal factors can achieve significant results and a few steps ahead of the competition. The advantage of internal factors is that most of the work is performed once.
This section describes what practical application should be used to improve the functionality of the website. Also describes general information about the collection of statistics tools and their connection to the site, including: 
• counter Google.Analytics; 
• counter Liveinternet. 
As for CMS Joomla provides a set of add-ons for SEO optimization, in this section describes what to use for best results and how to configure
Using these tools, we can without any knowledge of web programming to create a website.
Object of research: principles and algorithms of search engines.
Purpose of the study: information search site travel company "Ilitash tour."
Objective: To improve search engine optimization, internal and external means of optimization, increase website ranking in the search.
Main results: explored the concept of the search engines, requirements regarding means of advancement, technology advancement grounded website.
As the technology of hypertext markup on the Internet began to appear more and more sites, the subject of which was completely different - from the websites of large companies, telling about the success of the company and its failures, the sites of small companies offering to visit their offices within a city.
Nowadays search engines and site is part of network information technology, Web-technology and Internet technologies in particular, it is important not only to create a literate and readable site, but also get visitors to it. No matter how good a site has not been without applying search engine optimization, website will not bring the desired increase in traffic and sales. The set of measures to promote the sites is a must event after their creation and placement of files on a hosting site.
Many owners of Internet sites are making great efforts for their promotion and would like to see the page in the top position in search engines. To achieve really significant effect in this direction is through search engine optimization - a set of measures on realization of SEO.
Relevance of SEO is due to an ever-increasing number of internet sites and thus increasing competition for searches. The number of Internet users is growing, but competition does not allow young nerozkruchenym sites and even to appear in search results.
In developing methods to promote your site is important the study of the mechanisms of search engines, because they are based on laws consist of search engine optimization (also called SEO-optimization) and promotion. Other important factors promoting affecting development techniques are studying the principles of internal and external site optimization, based on a study of internal and external factors ranking of search engines.
This work is aimed to help in the promotion of new site specific search engine. The relevance of this master's work arises from the fact that since every day there are new web sites, in order to occupy leading positions in search engines and attract more targeted visitors than its competition, it is necessary to do search engine optimization and promotion is in search systems.
The correct approach to the use of internal factors can achieve significant results and a few steps ahead of the competition. The advantage of internal factors is that most of the work is performed once. This paper describes the practical application should be used to improve the functionality of the website.
The analysis of modern information technologies and their application in practice of tourism companies proved their practical value and usefulness. Government effectiveness and competitiveness of enterprises tourism industry depends on the active implementation and use of various modern means of automation (specialized software, online travel portals, CRM-systems, etc.).
Also describes general information about the collection of statistics tools and their connection to the site.
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