AHOTAIUS

I'upkano A.O. «®PopMyBHHSI MApPKeTHHTOBHX TOBAPHHX
cTpareriii niznpuemcrBa» (Ha npukaai [III «CMiO») - Pykonuc.

HocnipkenHs Ha 3400yTTS  Marictpa 3a  CIeMiajdbHICTIO
8.03050701 «Mapxketur» — TepHONMUJIbCHKUM HAIlIOHAIBHUN TEXHIYHUM
yHiBepcuTeT iMeHi IBana [lymtos. — TepHominb, 2014p.

[IpoananizoBano mporec ¢(opMyBaHHS TOBapHUX CTpaTerii,
PO3KPUTO MOHITOPUHT MIKPO Ta MaKpO MEPKETHHIOBOTO CEpeJOBHINA, a
TAaKOX OXapaKTePU30BaHO M'SiCONEpPepoOHy MPOMUCIOBICTh YKpaiHu,
OoOTpyHTOBAaHO  TOBapHy IHHOBAIIMHY  CTpaTerito, SK  CIoci0
YAOCKOHAJIEHHS] MapKETUHTOBOI isIBHOCTI.

KuarouoBi mOHATTSI: TOBapHI cCTparerii, ToBap, AacCOPTHUMEHT,
TOBApHO —  AcOPTUMEHTHAa TOJITHKA, KOHKYPEHTHOCIPOMOXKHICTb,

MapKEeTUHTOBI JTOCJII>)KeHHsI, pPUHOK, HOMEHKJIaTypa TOBapy.

ANNOTATION

Hyrkalo A. ,,The Formation of Product Marketing Strategies
of an Enterprise ““( by the example of PE “SMiQO”’) - Manuscript.

Research Paper for Master’s Degree in  Marketing (8.03050701).

Ternopil National Technical University named after Ivan Pul'uj. —
Ternopil, 2014.

This research studies the process of trade policies formation,
reveals the monitoring of micro and macro marketing environment, and
describes the meat processing industry of Ukraine. The research ground
of productive innovation strategy as a way of improving marketing

activities.



Key words: product strategy, product, line, product policy,

competitiveness, market research, market, product range.



