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Yemepuc I0. M. «Dopmyeanns cucmemu cmpameziuHozo MapKemuHzy Ha
mopzoeenvnomy nionpuemcmei» (na npuxknadi KT « Ykpaina») — Pykonuc.

JlocnixkeHHs: Ha 3100yTTS OCBITHbO-KBaJl(PiKalIHHOTO PiBHS Marictpa 3a
cnemianbHicTIO  8.03050701 “Mapketunr” — TepHONUIbCHKUN HaIlOHAIBHUIMA
TeXHIYHUH yHIBepcHUTET iMeHi [Bana Ilymros. — Teprorminb, 2014 p.

Hocnimxena aisnpHicTh KT «YkpaiHa» B yMOBaxX MapKETUHIOBOI Opl€HTAIli
MIIPUEMCTBA. 3IACHEHO aHali3 MapKeTHMHTOBOTO CEPEIOBUINA MIANPUEMCTBA 1
BUSBIIGHO TeHACHINT Horo po3BuTKy. [IpoBegeHo ABC-ananiz acopTUMEHTy 1
noptdeapbHuid aHami3 mianpueMcTBa 3a gonomoror matpuils BKI, Mak-Kinci ta
Ancodda.

Knto4uoBi MOHSATTA: pPUHOK, MapKETHHIOBAa IMOJITHKA, MAapKETHHTOBA

cTpaTeris.

SUMMARY

Chemerys Yu. M. «Forming of the system of the strategic marketing on

a trade enterprise» (on the example of KT «Ukraine»). — Manuscript.

Research on the receipt of educationally-qualifying level of master's degree
after speciality 8.03050701 «Marketing» is the Ternopil national technical

university of the name of Ivan Pulyui. — Ternopil, 2014.

Research of activity is carried of KT «Ukraine» in the conditions of
marketing orientation of enterprise. The analysis of marketing environment of
enterprise is carried out and educed to the his progress trend. It is conducted ABC-

analysis of assortment and portfolio analysis of enterprise by means of matrices of

BKG, Mak-Kinsi and Ansoff.
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