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In general, the manager is a lot of work to coordinate the efforts of the experts, senior
expert agencies, representatives of the client. It determines the extent to which these efforts
will have the same vector, so that a positive result was achieved as efficiently as possible.

In addition, the manager plays a key role in the preparation of proposals for potential
clients.

Typical functional PR-specialist. Specialist in PR determines which methods should
be used to improve the visibility and improve the image of the company, and on the basis of
the data builds a plan of activities.

Creating a corporate image. PR Manager identifies major trends and features of the
corporate identity of the company and oversees the implementation of their ideas with the
design of products, offices, sales outlets and others.

Interaction with the media. The list of duties includes the creation of PR manager of
the most important bases for his client's media and regular work with them in press releases,
interviews and other promotional materials. Responsible for the collection and preparation of
information for the media coverage also falls on the PR manager.

Maintaining corporate web resources. The incumbent is responsible for public
relations, include the creation of materials for updating the site of the company, its pages in
social networks, holding shares, contests and other events.

Reputation Management. PR specialists regularly monitors which publications, and
reviews appear in the media and social networks. This is done by hand and using special
services.

Organization of events and participation in them. PR manager of exhibitions,
seminars, press conferences for the media, customers and partners. He represents the company
on third-party events, participation in which can improve its image.

Secrets of the profession. Perhaps the greatest secret of success in the PR-manager - a
combination of desires and emotions with technology and precision, which gives high quality
results in achieving the objectives. None brilliant idea or event information campaign will not
be realized without the support of technology and absolute quality. But no one exact way the
calculated yield of the target audience will not be truly effective without the creative spirit and
the imagination.
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XapakTepHOI PHUCOI0 CYYacHOI MISJIBHOCTI MPOMHCIOBUX MiJINPUEMCTB € MOIIYK
HOBUX HANpSMKIB pO3BUTKY, MO 3a0e3nedarh MiJABUINECHHS KOHKYPEHTOCIPOMOXKHOCTI
MIPOJIYKIIii, BUX1J HA HOBI PUHKH 1, BIAMIOBITHO, MIABUIIICHHS 0OCSATIB peai3allii Ta mpuOyTKy.
He3nauHa KiTbKICTh MIANPUEMCTB, 110 3aMAEThCSl BIPOBAKEHHSIM 1HHOBAIlM 00yMOBIEeHA
THUM, IO 3aMOYaTKyBaHHsS 1HHOBAILIMHOI MiSUTBHOCTI MOB‘s3aHe 13 3HAYHUMHU (DiHAHCOBUMU
BUTPATAMHU.

dinaHcyBaHHS 1HHOBAILIMHOI JisSTIHOCTI 3@ paXyHOK KOIITIB JACP)KaBHOTO OIOJIKETY €
BKpail HenocTaTHIM Ui il PO3BUTKY, OCKUIBKM 3aliMae B cepenHboMy Onm3pko 1% Bix
3arajJpbHOl CyMH BUTpAT. [HBECTHIIi 3a paxyHOK KOIITIB 1HO3EMHHMX I1HBECTOPIB 3aiiMalOTh
o6muzpko 10 %. Ilepmoro Ta HaANrOJIOBHINIOW MPOOJIIEMOI0 € HEBU3HAUEHICTH JIEPXKABHOI
MOJIITUKY IIOJI0 PO3BUTKY iHHOBalid. Lle mpu3Beno 10 HU3KU MpoOseM, cepell SAKUX CIif
3a3HAYUTH: BIJICYTHICTh MEXaHI3MY IEPCOHAIBHOTO CYIPOBOAY CTpPATETIYHHX I1HBECTOPIB;
BIJICYTHICTh E€KOHOMIYHOTO €(eKTy BiJ BUKOPHUCTAHHS JAEpKaBHUX aKTUBIB; BIJICYTHICTh
MPOEKTIB JICP)KaBHO-TIPUBATHOTO TapTHepcTBa TOmIO. IIIIsSXOM BHpINICHHS 3a3HAYCHUX
npobsieMm crano npuitHATT y 2011 p. [uBectumiitnoi pedhopmu Ykpainu. B Toii xe uac
notpedye BHpIIIEHHS MpobiieMa MiATPUMKN 1HHOBAIMHUX MPOEKTIB B mpomuciaoBocTi. Ciin
3a3HAYMTH, 10 MPIOPUTETHI 3a [HBeCTHULIIHOIO pedopMOI0 HAMPSMKUA PO3BUTKY 1HHOBAIIIH
MarwTh B OUIBIIIN Mipi comiaabHUN e(ekT, 1o He 3a0e3NeUnuTh JepKaBi SKHAWIIBHIIIOTO
BUXOMY 3 KPU30BOTO CTAHOBHUIIIA.

[nsxom peamizamii 3a3Haue€HOT MPOOJIEMH € TEePEryisa NPIOPUTETHUX HAMPSIMKIB Ta
BUUICHHS TUX PEaIbHUX CEKTOPiB MPOMHUCIIOBOCTI, 110 TO3BOJIATH 3a0€3MeUnTH CTad1Ii3amito
€KOHOMIKH 32 PaxXyHOK IMOKpAIleHHS Pe3yabTaTiB AISUIBHOCTI MPOMUCIOBUX MiJIPUEMCTB Ta
BIJIMOBITHOTO TIJIBUIIIEHHS PIBHS iX MPHOYTKOBOCTI 1 MOAANIBIIOI peaizallli 1HHOBAIIIHIX
npoekTiB. llle omHuMm Bakenmem JUIsl aKTHBi3allii 1HHOBAIIMHOI AISUIBHOCTI € BiJHOBIEHHS
NUIBIOBUX YMOB MisUTbHOCTI BUTbHMM eKoHOMiuHUM 3oHam (BE3), Ha Teputopisx sKuX
3aMpoBaKYIOThCA MUIBIOBI  MUTHI, BalIOTHO-(DIHAHCOBI, MOJATKOBI Ta IHII YMOBH
€KOHOMIYHOI AISUIbHOCTI HAlllOHAJIbHUX Ta 1HO3EMHUX HOPUIMYHMX 1 (P13muHHMX oci0. Sk
CBITUUTH JIOCBIJ] PO3BHUHEHHMX JepkaB, cTBopeHHs BE3 € nyxke edexTuBHUM 3axomom
3aJly4yeHHsl 1HBECTULIMHUX PECypCiB, CTUMYJIOBAHHS PO3BUTKY BHUPOOHMIITBA, TEXHOJIOTIH,
CTBOPEHHSI HOBUX poOounx wMicub. lle, B CBOIO uyepry, NPUBOAUTH [0 MOKpPAIIECHHS
€KOHOMIYHOT cuTyallii B kpaiHi, 30utbmenHs oOcsrie BBII ta HagxomkeHb 10 OIOKETY.
TakuM yuHOM, JIJIs1 aKTUBI3AIlil Ta PO3BUTKY 1HHOBALIMHOT JisSUTBHOCTI B YKpaiHi HEOOXiTHUM
€ BUPILICHHS MEPeiKy 3aBJlaHb, cepell SAKUX € peanizauis [HBecTuiitnoi pepopmu Ykpainu,
JiepKaBHA MIITPUMKA 1HHOBAIIHUX MPOEKTIB B MPOMMCIOBOCTI Ta BiAHOBJIEHHS CTaTyTy
BE3.

Peamizanis 1mx 3aBgaHb JIO3BOJHUTH MIJIBUIIMTH HAYKOMICTKICTH IPOMHCIIOBOI
MPONYKIlii, I KOHKYpPEHTOCIPOMOXHICTh Ta 3a0€3MEeUUTH IIiJIBUIICHHS TPUOYTKOBOCTI 1
MOJAJbIIOTO PO3BUTKY MPOMHUCIOBUX MIANPHUEMCTB Ta  BIANOBIIHOTO  3arajlibHOTO
MOKPAIEHHS CTAHY CKOHOMIKH Y KpaiHu.
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