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AHoTaNin
YKPaiHCHKOKO:
00’°ckmom 00Ci0IHCEHHA BUCMYNAE CUCEMA MAPKEMUHR2Y ROCY2.

Ilpeomem 00ciorcennsa — 600CKOHANECHHA MAPKEMUR206801 QisIbHOCMI 0CEIMHbOIL YCIMAHOBU.
Mema_00cnioicenns — 0oCnioumu__meopemuKo-memoOudti 3acadu__MapKemur2060i _OisibHOCMI,
pO3poOUmMIU_MA_6nPo8aoUmMiU_NPAKMUYHi pPEeKoMeHOayitl w000 NOKPAUWEHHS CUCEMU MAPKEMUHSY NOCIVe Y
0CBIMHbLOMY 3aKAA0I.

Memooamu 00Ci0IHCeHHA sUCTNYNAIOMb. MEMOOU CIMAMUCIUYHO20 AHANI3Y, 2hadiunull, anaiimuyHul,
CUCIMEeMHO020 NiOX00Y, CUHmMe3Y, NOPIGHAHH MOWO.

Y macicmepcwkiti pobomi 30iliCHeHUN AHANI3 OCHOBHUX MEOPEeIMUYHUX ACNEKMI8 CUCEMU MADKEMUHR2Y),
Nno0aHa__OYiHKA _epeKmusHocmi MAapKemuH208ux _nioxo0ie, 021aHYmo _20Cnooapcbko-(hinancosy cmopouy
OIs/IbHOCII 0CBIMHbO20 3AKNAOY, PO32NIAHYMI CKAAO0SL Md KOMNAEKC MAPKEMUH2Y, 3ANPONOHOEAHO KPOKU U000
600CKOHAIEHHSA MAPKEMUH20801 0is/IbHOCMIL.

Bci pexomenoauii, saxi 3anponorosani 8 pobomi MOMCYMb MaAmu_NpaKmuyHe emileHts V OlsAIbHOCHI
Teproniibcbk020 U020 NPOGDeCiin020 VYUIUWAd PeCMOPARK020 cepsicy I mop2isii.

AHNTIHACHKOIO:
The object of research is the service marketing system.

The subject of the study is methods of improving the marketing system of theresearched institution

The Aim of the Work is to study the theoretical and methodological foundations of crisis
management in the company, to develop and implement practical recommendations for improving crisis
management.

The Methods of Investigation Research are methods of statistical analysis, graphic, analytical,
system approach, synthesis, comparison, etc.

The master's thesis analyzed the main theoretical aspects of the marketing system, the issue of
evaluating the effectiveness of marketing approaches, reviewed the economic and financial side of the
company's activities, considered the components and complex of marketing, proposed steps to improve
marketing activities.

All the recommendations proposed in the work can have a practical implementation in the activities
of the Ternopil Higher Vocational School of Restaurant Service and Trade.

Keywords: marketing system, consumer motivations, public marketing, marketing complex, public
management, principles and components of marketing.




