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AHoTanisa
yKpaiHChKO10: O0'€KT J0C/TiIsKeHHSI — MAPKETUHIOBA JiSIIbHICTD NiANPUEMCTBA.

MeTo010 po0OTH € TEOPETHYHE JOCHIHDKEHHS IPOILECIB  PO3POOKH MApPKETHMHIOBMX CTpaTerii
IMANPUEMCTBA Ta HAa OCHOBI IPOBEIEHOI0 aHANI3y HAJAaHHS KEPIBHUITBY NPAKTHYHMX PEKOMEHJAIlN I0JI0
HaJIArOJUKEHHS MAPKETHHIOBUX IIPOIECIB Y KOMITaHii.

MeToau JOCTIIJKEHHSI — CIOOCTEPEKEHHS, CHCTEMHOIO Iinxony, (piHAHCOBO-€KOHOMIYHOIO aHaIi3y,
MOPIBHAHHSA, IpadiYHUHN.

Po3po0iieH0 HU3KY 3aXO0MiB IIOM0 ONTHUMI3alii MapKETHHIOBOI cTparerii mMAIpHEMCTBA, OOIPYHTOBAHO
JOLUILHICTE PO3BUTKY OpeHAYy 3 METOK CTBOPEHHS VHIKAJIBLHOCTI Ta BH3HAHOCTI KMOro HAa PHUHKY,
3alPOIIOHOBAHO VIOCKOHAJIEHHS OpraHi3alliiHOl CTPYKTYPH INUIAXOM peoprafizamii  BUULIY OPOIaXK v
IMOBHOILIHHMHI BIIIIJI MAapKETHHIY IS e()EKTHBHOIO MPOCYBAHHS NOPOAVKINI Ta HaAJAro/KEHHS SKICHUX
KOMYHIKAITH 31 CIIOKMBAaYaMU 1 OLJIBIIT aKTUBHE BUKOPHUCTAHHS IHCTPYMEHTIB AUDKUTAI MADKETHHTY.

annmicekoro:_The Object of Investigation— marketing activity of the enterprise.

The Aim of the Work is a theoretical study of the processes of developing the company's marketing
strategies and, based on the analysis, the provision of practical recommendations to the management regarding
the establishment of marketing processes in the company.

Research _methods — observation, system approach, financial and economic analysis, comparison,
graphic.

A number of measures have been developed to optimize the marketing strategy of the enterprise, the
feasibility of developing the brand in order to create its uniqgueness and recognition on the market has been
substantiated, it has been proposed to improve the organizational structure by reorganizing the sales department
into_a_ full-fledged marketing department for effective product promotion and establishing high-quality
communications with consumers and more active use of tools digital marketing.




