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AHoTanis
VKPAiHCbKOIO.! 00'ekm 00Ci0IHCEHHA — KOHKYPEHMOCNPOMOICHICb NPOOYKYIi.

Memorw pobomu € nokpauweHHs KOHKYPEHMOCNPOMOICHOCMI NPOOYKYIT 00CTIOH#CY8AHO20
RIONPUEMCMBA 3 YPAXYBAHHAM CHeYUPIKU YKPAIHCbKUX PUHKOBUX YMO8.

Memoou 00cnioxyceHHA. CMAMUCUYHUL, MAMEMAMUYHUL, eKCNepMHUl, MaoaIuyHUl,
epaiunuil, y3aeaibHerHs, ONUmMY8aHHsl.

Ilpakmuuna 3nauywiicme pooéomu: Illionpuemcmea 6 pezyromami c80€i OifIbHOCMI
RIOCUNIOIOMb  HeOOXIOHICMb  NIOBUWEHHS KOHKYPEHMOCNPOMONCHOCMI  c8o€i npoodykyii, B
pe3yibmami Ybo2o BUPIUYEMbCsL KomepyitiHutl ycnix. Takooxc € 8 ybomy nepeeazu ma HeooliKu,
AK 0OHUX cY0 €KMi8 20CN00apiosanHs max i opyaux. B Kinyegsomy pe3yivmami MOJNCHA 2080pumu
npo OOYLNbHICMb OYIHKU KOHKYpeHmocnpomodxcHocmi. Ilpoyec oyinosanus nionpuemcmea mae
CKIAOHY 3a0a4y, AKa 3600UMbCsL 00 KOHKpemHux Oill 8 cghepi KOHKYPeHmMOo30amHOCmi ma OYiHKU
KOMNJIEKCHUX NOKA3HUKIB, WO Xapakmepuzyloms 6cebiuny OislbHicmb nionpuemcmea i 8
pesyrbmami, ye npugooums 00 QOpMY8aHHA KOHKYPEHMOCHPOMONCHOCHI NIONpueEMcmea 8
yinomy ma y supoOHuymai 11020 npooyKyii, wo po3ensioacmvCs Y 308HIUHIL | 6HYMPIWHIT NO3UYil
Komnawii Ha puHky. Lle i € 6i0obpadcenHs eKOHOMIUHO20 NOKA3SHUKA OINIbHOCMI CMAHy
niOnpuemMcmea ma uo2o 8upodIeH020 Mosapy.

AHDIHCHKOIO: The Object of Investigation — is the competitiveness of products.

The subject of the study is the development of a recommendation to improve the level of
the enterprise's competitiveness.

Research methods — statistical, mathematical, expert, tabular, graphic, generalization,
survey.

The practical significance of the work: As a result of their activities, enterprises
reinforce the need to increase the competitiveness of their products, as a result of which
commercial success is decided. There are also advantages and disadvantages of both business
entities and others. As a result, we can talk about the expediency of assessing competitiveness.
The process of evaluating the enterprise has a complex task, which is reduced to specific actions
in the field of competitiveness and the assessment of complex indicators characterizing the
comprehensive activity of the enterprise and as a result, it leads to the formation of the
competitiveness of the enterprise as a whole and in the production of its products, which is
considered from an external and internal position companies on the market. This is a reflection
of the economic indicator of the state of the enterprise and its manufactured goods.




