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AHoTanis
VKPAIHCbKOIO.! 00'ekm 0ocnidiceHnn — MmapKemun208a OislIbHICMb

Memoro pob6omu € po3pobienHs pekomMeHOayill w000 OO0CHIONCEHH CUCmemMu YNPAasiiHHs
mapkemuneom Ha HII «bopwiscokuil cnupmosuil 3a600», d MAKONC BUSHAYEHHS WIAXIG
niosUwer s B00CKOHALEHHS NPOYeCy YNPABLIHHA MAPKEMUHSOM.

Memoou 00cnioxyceHHA. CMAMUCUYHUL, MAMEMAMUYHUL, eKCNepMHUl, mMaoaIuyHUl,
epaiunull, y3aeaibHerHs, ONUmMY8aHHsl.

Ilpakmuuna 3nauywicms poodomu nojsieac y KOMNJIEKCHOMY AHANIZI MAPKEMUH208020
oocnioxcenns [l «bopwiscvkoeo cnupmzasodyy. Ilpakmuune 3HAYEHHA MA€E YNPABIIHHA
MApKemuH206010 OIIbHICMIO HA NIONPUEMCMET, OOCTIONCEHHSI PUHKY, d 3aNPONOHOBAHI 3AX00U
OO0 YOOCKOHANEHHS MAPKEMUH2080I CUCmeMU, BUCHOBKU MA PeKOMeHOayii, 3anponoHO8aHi y
pobomi, cxeaneHi i 0yOymb 6npOBAOICEHHI 6 NPAKMUYHIU OiLIbHOCMI OO0CNIONCYBAHO20
nionpuemcmaa.

AHIJTIHCHKOIO: The Object of Investigation —is marketing activity. .

The subject of the study: is to develop recommendations for the study of the marketing
management system at the Borshchiv distillery, as well as to determine ways to improve the
marketing management process.

Research methods — statistical, mathematical, expert, tabular, graphic, generalization,
survey.

The practical significance of the work lies in the comprehensive analysis of the marketing
research of SE "Borshchivskii splitzavodu”. Management of marketing activities at the enterprise,
market research, and proposed measures to improve the marketing system, conclusions and
recommendations proposed in the work are of practical importance, approved and will be
implemented in the practical activities of the enterprise under study.




