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AHoTaNis

VKDPAiHCbKOIO: Ob0'eckm  Oocnioycenna — mapkemuneosa  Oisnvhicme Ha TIAT
XMenbHUYybKUll 34600 KOBANLCLKO — NPECcOo8aH020 ycmamiysauwus «llpuema —
Ipecy.

Memoto pobomu ¢ pospodka npoyecy HNIAHYBAHHA MAPKEMUH2Y HA OO0CTIONCYBAHOMY
nIONPUEMCMEI.

Memoou 00cnioxyceHHA. CMAMUCUYHUL, MAMEMAMUYHUL, eKCNepmHUll, mabaiuyHull,
epaiunuil, y3aeaibHerHs, ONUmMY8aHHsl.

Ilpakmuuna 3nauywiicms pobomu nonsieac y niaHy8auHi ma po3pooyi pekomeHOayitl 3
800CKOHANIEHHST NAAHYBAHH MAPKemun2060i cmpamezii nionpuemcmea. Ilpakmuune 3HauenHs
Maromyv, maxi pospooKu, K. MemoouKa niaHy8anHs ma po3pooKu puHKo8oi cmpamezii Ha OCHOS8I
GAP — ananizy, moesapnoi cmpamezii 3 euxopucmannsim mampuyi BKI i kouxypemmmuoi
cmpamezii Ha ocnosi mampuyi Max Kinci.

The Object of Investigation — is marketing activity at PIJSC Khmelnytskyi
Plant of forging and pressing equipment "Prigma - Press".
AHIJIIHACHKOIO:

The subject of the study: is to develop the marketing planning process at the researched
enterprise.

Research methods — statistical, mathematical, expert, tabular, graphic, generalization,
survey.

The practical significance of the work lies in planning and developing recommendations
for improving the planning of the company's marketing strategy. Developments such as: the
method of planning and developing a market strategy based on GAP analysis, a product strategy
using the BKG matrix and a competitive strategy based on the McKinsey matrix are of practical
importance.




