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AHoTanis
VKPAIHCbKOIO.! 00'ckm 0ocnioscennsn — komyuikayiuna nonimuxa IIpAT «TepA».

Memot pobomu € po3pobKa KOMNIEKCY NPOCYBAHHS NPOOYKYIL  O0CHIONCYBAHOO
nionpuemcmaa.

Memoou  O0ocnidycennsa. maoOIUyHUl, 2papiynull,  Y3aealbHEHHs,  CIMAMUCUYHI
00CNIOJHCEH S, ONUMYBAHHSL.

Ilpakmuuna 3nauywiicms podomu nonseac y nooaibuiomy pO3GUMKY BUPOOHUYMEA
KOHOUmMepCcbKux 6upodie 6 Yxpaiui, wjo 6i0onogioag Ou cy4acHomy pieHIO HAYKU U MEXHIKU,
HEeMOJICIUBULL HA OCHOBI eKcmpanoasayii popm i memodis, wo ckianucs. Tomy nompiben noutyx
HOBUX MemO0i8 UPIULEHHS OAHUX NPOOIEM.

The Object of Investigation — communication policy of TerA PJSC.
AHIJIIHACHKOIO:

The subject of the study: the process of developing a product promotion complex

Research methods — marketing, promotion, logistics, goods, sales, marketing strategies.

The practical significance of the work lies in the further development of confectionery
production in Ukraine, which would correspond to the modern level of science and technology,
impossible on the basis of extrapolation of existing forms and methods. Therefore, it is necessary
to search for new methods of solving these problems.




