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AHoTanis
ykpaincpkor:  00'eKT aociizKeHHs1 — mpoiiec popmMyBaHHs cTparerii epeKTHBHOTO

Bukopuctans norexiary TOB «PM®y.

MeT010 po0OTH € OOTPYHTYBAaHHS TEOPETHKO-TIPHKJIATHUX ACMIEKTIB 1100

OOIPYHTYBaHHS PEeKOMEH Iallil CTpaTerii BUKOPUCTaHHS MOTEHI1aTy TOBAPUCTBA.

MeToau 10cail2KeHHs1 — BAKOHAHO HAa OCHOBI TEOPETUKO-iH(OpMaIiiHOro Ha3ucy, 1Mo

BKJIIOHA€E HOpMaTI/IBHO'HpaBOBi KOHTCKCTH, HaYKOBi ,Z[OCJ'Ii,Z[}KeHHH 13 CHCTEMH MCHCIPKMCHTY,

CTAaTUCTUYHA Ta OyXTaJITepChKa 3BITHICTh TOBAPUCTBA; iH(popMaIlliiiHe 3a0e3nedeHHs

NepioMYHOTO BUAHHS; Internet-pecypcen.

Po3p0o06i1eHo npono3uIlii Moo peKOMEeHIAiHHOTo 0a3KuCy cTparerii BAKOPUCTaHHS

noreruiary TOB «PM®y, a came 00IpyHTOBAaHO MPOEKTHI PIllIEHHsI BAOCKOHAJICHHS PEKJIAMHOT

KaMIIaHii SIK MPIOPUTETHOTO CTPATErIYHOTO BEKTOpa Ta BUKOPUCTAHHSI MOTEHIIIANY 32 PaXyHOK

MOKpAIICHHs! BAPOOHUYO-TEXHOJOTIYHUX TporeciB (MpubaHHs ABOXIIHEKOBOTO EKCTpyAepa

«E2I1I-150»). A TakoX MpeJCTaBICHO MPOTHO3HE IJIAHYBAaHHS CTPATETii 13 3aCTOCYBaHHSAM

IHTEpBaJIiB JJOBIPH B KOHTEKCTI MOTEHIIIaJly TOBAPUCTBA.

anrmiiicekoro:  The Object of Investigation — the process of forming a strategy for the effective

use of the potential of LLC «RMF».

The Aim of the Work is to substantiate the theoretical and practical aspects of

the justification of recommendations for the strategy of using the company’s potential.

Research methods — are performed on the basis of a theoretical and informational basis,

which includes regulatory and legal contexts; scientific research on the management

system; statistical and accounting reports of the company; information provision of the

periodical; Internet resources.

Proposals have been developed regarding the recommendation basis for the strategy of

using the potential of RMF LLC, namely, the project solutions for improving the advertising

campaign as a priority strategic vector and using the potential due to the improvement of

production and technological processes (adjustment of the twin-screw extruder «kE2Sh-150»)

have been substantiated. Predictive strategy planning using confidence intervals in the context of

the company’s potential is also presented.




