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AHoTamnis
VKpaincokoro:  Q0'ekm  0ocnioycenHa — npoyec mapkemuneogoi OisavHocmi 00 ’€OHanol

epomadu Ha npukaadi disiibHocmi Benukozaiscokoi mepumopianvhoi epomaou.

Memoro pobomu € 6nposaodHCeHHs MAPKEMUH208UX NIOX00i8 Y OISIbHICMb MepumopiailbHoi
2pomaou ma po3ensio Nponosuyiti. wodo ix 3acmocyeanus y OisiibHOcmi Benuxoecaiécvroi
mepumopiaibHoi 2pomaou.

Memoou o0ocnioxycenna — 3a2anvbHi ma cneyupiuni HAYKOGI Memoou: eKOHOMIYHUL aHANi3,
cmamucmuyHui, 2paghiunull, 2pynye8amHs, eKOHOMIKO-CMAMUCMUYHUL, Memoou auanizy ma
cunmesy, Memoo y3a2aibHeHHs pe3yibmMamis 00CHONCEeHHS, MemooUu meopii ni3HaAHH.

Ilpakmuune 3HayeHHA noaseac 6 MOMy, WO MeoOpemudti SUCHOBKU Ma NPAKMUYHI
pekomeHnoayii, 3pobneni y Keanigixayitniti pobomi, Moxcymv Oymu GUKOPUCMAHI Npu 8ubopi
HanpsMKi8 po3eumky micyegoi epomaou. Poszpobneni nponosuyii, ski i sersioms o000
pe3yavmam pobomu, OONOMONCYMb KOMHAEKCHO PO3GUSAMU mda 3aay4amu HO8I ineecmuyii y
OislibHicmb Benukoeaiscbkoi epomaou.

The object of investigation is the process of marketing activities of the united
aHnIifceKor0:  community on the example of Velykohaivska UTC.

The aim of the work is to introduce marketing approaches in the activities of the local community
and offer recommendations for their application in the activities of Velykohaivska UTC.

The investigation methods cover general and specific scientific methods including economic
analysis, statistical, graphical, grouping, economic-statistical, analysis and synthesis,
generalization of research results, and knowledge theory.

The practical significance lies in the fact that the theoretical conclusions and practical
recommendations gathered in the qualification work can be used in the selection of directions for
the development of the local community. The proposed proposals, which are the result of the
work, will help to comprehensively develop and attract new investments in the activities of the
Velikogaiv community.




