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AHoTaLisA
YKpPaiHCBKOIO: JlocnikeHHs: Ha 300y TTs OCBITHBOTO CTYIEHSI Marictpa

(200 — 300 cnis)

3a cremanbHicTIO 051 «EkoHOMIKa» - TepHOMUIBCHKHM HalllOHAJIBHUI
TEeXHIYHUM yHIBepcuTeT iMeHi [Bana [lymiost. — Tepuomninb. 2021.

KBanmidikamiitny poO0OTy BHKOHAHO Ha 69 apkymiax, MICTUTh 13 pHUCYHKIB,
14 Ttabnuik, nomatku posmimieHo Ha 4 cropiHkax. B poGoti Bukopuctano 30
JTEpaTypHHUX JIKEPENI, a caMe: 3aKOHO/aBUl aKTu, MOHorpadii, miApy4YHUKH,CTATTI,
IHTEpPHET-CANTH.

O0’ext mocmimkenas — [T «O HIAJIEy.

[Ipeamer noCHiKEHHS — CHUCTEMa IIOKAa3HUKIB, $SKI XapaKTEpPU3YIOTh
JUSTBHICTB TOCTIOAapCTRA.

Metonu TOCHIIKEHHS — €KOHOMIYHUN aHai3, Metoa nopiBHsHHSI, SWOT —
aHai3.

B nepmiomy po3miai pO3KPUTO  OCHOBHI  YMHHUKH  (OpMYyBaHHS
KOHKYPEHTHUX MepeBar miJIpHUeEMCTB TOTEILHOTO O13HeCY.

B npyromy po3nuii mpoBeneHo aHaji3 MisIbHOCTI Ta 3/11MCHEHO OIIIHKY PiBHS
KOHKYPEHTOCIIPOMOXKHOCTI TOTEJIbHMX TIOCIYT TMpUBaTHOro mignpuemMcTBa «O
HTAJIE».

B TperboMy po3auni oOrpyHTOBaHO  1HHOBauUidHy crparerito [T «O
IOAJIE», HaBeneHO mepeBarM €KO - TOTENIB Ta MOXJIMBOCTI OTpPUMaHHS
exoMapKyBaHHs mnpuBaTHUM TignpueMmctBoM «O IIAJIE». B yerBepromy po3aiii
BUCBITJICHI TUTaHHsS 3a0€3MEUeHHS CTIHKOCTI poOOTH MIANPUEMCTBA B YMOBax
3pOCTaHHs KOHKYPEHIIIi.

AHTITIHCHKOIO: Research for obtaining a master's degree in specialty

(200 — 300 cnis)
051 "Economics”. Ternopil lvan Puluj National Technical University - Ternopil.
2020.

Qualification work is performed on 69 sheets, contains 13 figures, 14 tables,
appendices are placed on 4 pages. The work uses 30 literary sources, namely:
legislation, monographs, textbooks, articles, websites.

The object of research is the PE «O SHALE».

The subject of research - a system of indicators that characterize the activities
of the economy.


http://tntu.edu.ua/?p=uk/admission/rules/text/d3#page
https://in.tntu.edu.ua/

Research methods - economic analysis, comparison method, SWOT -
analysis.

The first section reveals the main factors in the formation of competitive
advantages of the hotel business.

The second section analyzes the activities and assesses the level of
competitiveness of hotel services of the private enterprise "O SHALE".

The third section substantiates the innovation strategy of PE "O SHALE",
presents the benefits of eco-hotels and the possibility of obtaining eco-labels by
private enterprise 'O SHALE". The fourth section highlights the issues of ensuring
the stability of the enterprise in conditions of increasing competition.



