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JIocBig OCTaHHIX MICAIIB TOKa3ye, 1o maHaewmis, crpuumHeHa Covid-19 , matume
HE3BOPOTHIH BIUIMB Ha CBITOBY €KOHOMIKY Ta CYCHiJILCTBO 3arajioM. Oco01MBO, 3MiHU CTOCYIOTHCS
PO3BUTKY HUGPPOBOI EKOHOMIKHM Ta €JIEKTPOHHOI KOMEPITii.

[Mannemis cnpuunHmIa NOTPeOy y 3HAYHIM KUTBKOCTI OHJIAMH MOCTYT Ta TOBapiB:

BUHHUKJIN TOTpeOa y BeJeHHI Oi3HeCY OHIAiH, 3 SBWJIACh HEOOXITHICTh MUCTAHIIHHOL
po0OTH Ta HAAAHHS MOXKIIMBOCTI MpAI[iBHUKAM IPAIFOBATH JUCTAHIIIIHO;

3pOCTM MOMKJIMBOCTI JIMCTAHIIIAHOT OCBITH SIK Y BHINIMX HAaBYAJBHHUX 3aKjazax TakK 1 y
CepeHil OCBITi, 3 ABHIIUCS HABITh JOMIKUIHHI TUCTAHIIIIHI 3aHATTS Ta 3aKJIA]IH;

BUPOOHMKHA TIPOTPAMHOTO 3a0€3MEYCHHS MaKCUMaJIbHO HAONM3WINCh 1O HaJaHHS
e(eKTUBHUX 1HCTPYMEHTIB JAJIS MPOBEJCHHS 3ycTpiueil , 300piB, KoH(pepeHuid B online pexumi
(Zoom, Google Meet, Viber-kondepenirii);

yepe3 OOMEKEHICTh B IEpPECyBaHHI HACENEHHsS, 3HA4YHO 3pOCiia Ha PHUHKY KIUIBKICTh
OTIepaTopiB, MO 3a0€3MeUyI0Th JOCTABKY MPOAYKIIi 1010My 4d B 0dic;

G poBi WIaTGOpMU MaKCHUMAJIbHO 3a0e3MeuyloTh MOXIIMBOCTI HAaJaHHS IOCIYr 4Yepe3
IHTEpHET - BiJ] OIJIaTH KOMYHAIBHHX IJIATEXKIB JI0 HaJIaHHS JIOBIJIOK, PeECTpallii MiCIlsl TPOKUBAHHS
oco6u, Biakputtst POII (moptan «lis») Too.

3BuyaiiHO, 0arato 3 HaBEIECHWX MOXJIMBOCTEH Oyau MOCTYNHI 1 10 TaHaeMii, aie
abCOIOTHO HE y TaKil KUIBKOCTI Ta HE y Takux oOcsrax. 3okpema, 3a 1anuMu Bank of America,
auie 3a nepion 3 ciuHsg a0 KBiTHA 2020 poKy NMPOHUKHEHHS €JIEKTPOHHOT KOMEpIii B po3piOHy
topriBiro CIIIA crarnoBuio 27%, 110 3Ha4HO MEPEBUIITYE TOKa3HUKH ocTaHHIX 10 pokiB (puc. 1). 3
2009-2019 poku naHui MOKa3HUK 301blLIyBaBCs Juiie npubnu3Ho Ha 1 % mopoky. A B 2020 pori
nuie 3a nepii 4 micaui 3pic Ha 11 %. Lle exkBiBasieHT 3pocTaHHs OUIBII SIK 3a AECATH MOMEPEIHIX
POKiB.
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Puc. 1. [Iponukuenns enekrponHoi komepiii B CIIA (% Bix po3npiOnoi Toprismi)[1]
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3a nanumu Payoneer [ 1], KibKICTh KOPUCTYBaYiB Ha €JIEKTPOHHUX PUHKaX 3pocia Ha 37% 3
16 minpspaiB 1o 22 minbsapaiB 3a meprri mricte wmicsiiB 2020 poky. Ha cporomni Oumbin Hix
TpetuHa NokynuiB B €Bpomi 1 IliBHIUHIN AMepulll miaHye THXKHEBI MOKYNKH caMe OHJIaiH. Y
BenmukoOpuTtanii MporHO3yIOTh 3pOCTaHHS mpoAaxiB y e-commerce 2020 pomi 3 73,6 mupg.
CTEpJIIHTIB 10 78,9 MIIpA. CTEPIIIHTIB.

AHaJIOT14HI TEHACHIIIT CIIOCTEPITalOThCS B €ICKTPOHHIN KoMepIlii B YkpaiHi. [lo3uTuBHUM €
Te, mo B jucronani 2020 p. ypsn MmojaaB 3aKOHONPOEKT IOJO CTBOPEHHs BipTyalbHOI Oi3Hec-
kpainm [isg City 31 cremialbHUM TMPaBOBUM peXuMoM uisi [T-kommaHiid , mo, 3a MpOTHO3aMHU
aBTOPIB, 1aCTh 3MOTy 3a 5 pokiB 30utbMTH 00'eM IT-punKy Ykpainu go 11,8 mapza nomapis CIHA
[2].

[Mannemis Covid-19 nepenecna 3HauHy YaCTUHY CBITOBOTO Oi3HECY B OHJIAH, 1110 3yMOBUJIO
pi3ke 3pocTaHHs 00’e€MiB eneKTpoHHOI kKomepiii.. [loTpeba B HOBHX, IHHOBAIIMHMX METOJaX
pobotu 3 iHpOpMaIli€l0, MOMIMBOCTAX 1i OIpallOBaHHA Ta BUKOPUCTAHHS CIPUYUHUTDH
HaWOIMKYIUM 4acoOM CEpHO3HHMI MPOPUB B PO3BUTKY IHTEPHET-TEXHOJIOTIH Ta IUGPOBOI 1HAYCTPIil
3arajioM.
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