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AHoTanis

YKPAIHCBKOIO:

Kmima T. Yoockonanenns mexHono2ciii mepuyanoaii3zunzy 6 OiAIbHOCHMI HMOP208ETbHO20
nionpuemcmea. - Pykonuc.

JocmipkenHss Ha 3000yTTS OCBITHROTO piBHS Marictpa 3a crenianbHicTio 075 «Mapketunr» —
TepHOnIbCHKUI HaLIOHABHUH TeXHIYHUH yHiBepcuTeT iMeHi [Bana Ilymrost. — Tepromins, 2020.

B naniit kBamigikaniiiHii poOOTI JOCHIKEHO CYTHICTh 1 3HAUEHHS MEpYaHJAN3UHTY, BHSIBIIEHO
0COOJIMBOCTI MOTO 3aCTOCYBAaHHS SIK CKJIAJ0BOi TEXHOJIOTIi MAapKETUHTYy Yy pPO3JpiOHIA TOpriBii, 3A1HCHEHO
aHaJli3 TOProBeJNbHOI Ta MapKETUHTOBOI NISUIBHOCTI cymnepMmapkeTy «Culblo», MOJAHO OILIHKY 1 BHSBIIEHO
npo0ieMH BUKOPUCTAHHS IHCTPYMEHTAPII0 MEpUaHJaii3uHTy B cynepMapkeTi « CUIbIo.

Po3pobneno MeroanyHi peKOMEHJAIil II0J0 BUKOPHUCTAHHS IHCTPYMEHTapil0 MepyaHAal3HuHTY,
MpPOrpaMy JIOSJIBHOCTI TOKYIIIB, BHU3HAUEHO HANpsSMU BUKOPHUCTAHHSA IHCTPYMEHTApII0 KaTeropiiiHOro
MEepYaHai3uHTY B IISTIHOCTI cynepMapkeTy «CuibIoy.

AHTITINCHKOO:
Kmita T. Improvement of merchandising technologies in the activities of a commercial enterprise. -

Manuscript.

Research on achievement of Master Degree on a speciality 075 «Marketing». — Ternopil lIvan Puluj
National Technical University. — Ternopil, 2020.

In this qualification work the essence and significance of merchandising are investigated, features of its
application as a component of marketing technology in retail trade are revealed, the analysis of trade and
marketing activity of supermarket «Silpo» is carried out, the estimation and problems of use of merchandising
tools in supermarket «Silpo» is given. Methodical recommendations on the use of merchandising tools,
customer loyalty programs have been developed, the directions of using categorical merchandising tools in the
activity of the «Silpo» supermarket have been determined.



