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AHAJII3 PEKJIAMM CJIY’KBHM KPOBI B IPYKOBAHUX 3MI (HA
IMPUKJIAAI CYMCBKOI'O OBJIACHOI'O HEHTPY CJYKXBU KPOBI)
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Pesrome. Cnyocoba kpogi — 00HA 31 CIMPAMEZIYHO ANCTUBUX 2ALY3€U OXOPOHU 300P08 51 Y CEIMI, KA PSIMYE
MITLUOHU dcummie wopiuHo. 32i0Ho 3 danumu Bceceimnvoi opeanizayii oxoporu 300pog’s (BOO3) y 60 kpainax
ceimy 006poginbHi Oezoniamui OoHopu 3abesneuyroms 100% 3anacie kposi. Lle im 6daembcsi 3a805KuU
eexmusHUM MapKemuHeo8um npoepamam. B Ykpaini ne sucmauae 0onopcokoi Kposi, a KibKicmes OOHAYI KPOGi
matiice empuyi menwa, Hidxe pexomenooeano BOO3. Tomy eadxciueo npoananizyeamu no3umueHuil 00Ceio
npoGiOHUX 3aKaadie cryxncou kposi. Memoio 0ocniodicenHs € usHauUeHHs poii pekiamu 6 opykosanux 3MI sk
CK1a00801 MapKkemuH2080i OisnibHoCmi 3aKaady ciyacou kpogi. byno cucmemamusosano nepesazu ma HedoniKu
pekaamu 8 opykogariii npeci. I[lpoananizoearno 71 cmammio, onybaikosany npo CyMcbKy CmaHyiro nepeiusanHs
Kposi 6 11 opyrkosanux eudanusax 3a 1991 — mpasens 2020 pp. Busaeneno 0pykogami 8udanHs, 8 AKUX HAlOiIble
onybnikoeano cmameil. [na aHanizy GUKOPUCTIAHO MemOOU AHANI3Y A J0SIYHO20 V3A2albHeHHs, MPEHO-aHAL3
ma Kowmewm-amaniz. Busnaueno ocrosHi memamuxku cmameil Ha KOJMCHOMY emani CMAHOGIEHHA: AKYeHm Hd
cnigyuacmov 'y eupiwieHni npobnem, Ha 00pomvOy 3 HEKOMHemeHMHUMU OiaMU, HA OOHOPA 5K OCHOBY
@YHKYIOHYBaHHSL 3aKAA0Y CAyxHcOU Kposi. [[ist hopmyeanHs 3anyueHHs 1ooei 00 OOHOPCbKO20 PYXY OOYLIbHO
BUKOPUCMOBY8AMU OPYKOBAHY PEKIAMY 3 OCHOBHUM NO3UBOM (KOIHCEH MOJCE 1e2KO 00NOMOSMU THULUM TH00SM,
5Kl nompebyioms kpoéy. Cio pe2yiapHo Hazadysamu 6 nepioOUdHIl IOKAIbHIN NPeci npo 3aKiad CAyxHcou Kpoesi.
Ockinvku cyuacui opykosani 3MI maroms OpyKkosarny eepciio 6udanHs i iIHPOpMayitiHull IHMepHem-catim, MOJCHA
OoHecmu HeoOXIOHY 3aKknady IHGOpMayilo 00 WUPOKUX Kil Micyeoi epomadcbkocmi. 30Kkpema OOyilbHO
PO3MIWY8AMU NPUKAAOU AKOMO2A OLIbWIOT KiTbKOCMI IF00etl ma opaarniszayiil, AKi 30arms Kpos, po3nogioamu npo
BHYMPIWHIO OIANbHICMb 3aKAA0Y, AKY HIXMO He bauumyv, NOKA3yeamu nooell, AKI HAUAKMUBHIWI 8 NPOCYB8aAHHI
OJoHOopcmea, wob 60HU 3anyuanu OLIbWLY KiTbKicmb Jar00ell 00 OOHOPCMBA, NOKA3Y8AMU NPUKIAOU YCHIUHO
sUpiweHUx npodem 3aKnady ma 00800umu 00 gidoma ioew.: Oymu OOHOPOM NPOCMO i KOPUCHO K 08 OOHOpd,
maxk i cycninbemea. Y maubymubomy ye 003601ums Onmumizyeamu pexiamy 8 opykosanux 3MI ma niosuwumu
il eghexmusnicms, a maxodxc po3poOUMU NOBHOYIHHY MAPKEMUH208Y NPOSPAMY 3 BUCOKUMU NOKAZHUKAMU
3AYUEHHs U YMPUMAHHST OOHODI8.

Kniouoegi cnosa: oonopcmeo, nponazanoa 0onopcmaa, pexiama 6 opykosanux 3MI, mapxemune, cuyscoa
KpO8i.
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ANALYSIS OF BLOOD SUPPLY SERVICE ADVERTISEMENTS IN
PRINT MEDIA (ON THE EXAMPLE OF SUMY REGIONAL BLOOD
SUPPLY SERVICE CENTER)
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Summary. Blood supply service is one of the strategically important areas of health care, saving millions
of lives each year worldwide. According to the World Health Organization (WHO) in 60 countries around the
world, voluntary unpaid donors provide 100% of blood supplies. They do it due to effective marketing programs.
There is shortage of donor blood in Ukraine and the number of blood donations is almost three times less than
recommended by WHO. Therefore, it is important to analyze the positive experience of leading blood supply
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service centers. The objective of the investigation is to determine the role of advertising in print media as part of
the blood supply service marketing activities. The advantages and disadvantages of print media advertising are
systematized. 71 articles about Sumy Regional Blood Supply Service Center published in 11 printed sources during
1990 — May 2020 were analyzed. Printed sources where most of the articles were published were defined. Methods
of analysis and logical generalization, trend analysis and content analysis were used. The main themes of the
articles at each stage of their formation are determined: emphasis on the fellowship in problems solution, fight
against incompetent actions, donor as the basis of the blood supply service functioning. It is advisable to use print
advertising with the basic motto «everyone can easily help other people who need blood.» in order to involve
people the donor movement. Blood supply service should be regularly cited in the local periodical press. As
modern print media have both printed version of the publication and informational Internet-website, it is possible
to distribute the necessary information among the wide range of the public. Particularly, it is reasonable to show
examples of people and organizations donating blood; tell about the internal activities of blood supply service,
show the most active people in donation promotion, so they can involve more people into donation, demonstrate
examples of problems successfully solved by blood supply service and point out the idea: being a donor is simple
and beneficial for both the donor and society. In the future it will optimize advertising in print media and increase
its effectiveness as well as and develop complete marketing program with high rates of donors recruitment and
support.

Key words: blood donation, donation promotion, print media advertising, marketing, blood supply
service.
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IlocranoBka npodaemu. Crnyx0a KpoBi — OAHA 31 CTPATETIYHO BAXKIMBUX Tramy3en
OXOpPOHHM 3I0POB’sI, SIKA PIATYE MUIBHOHU JKUTTIB IIOPIYHO.

B Vkpaini He BUCTauae TOHOPCHKOT KPOBI, a KIJIBKICTh JAOHAIIN KPOB1 Maiike BTpHUUl
MEHIIIa, H>K peKOMEH1I0BaHO BcecBiTHROIO opraHizaiiiero oxoponu 310poB's (BOO3) [1].

3rigHo 3 ganumu BOO3 y 60 kpainax cBiTy 10OpOBUIbHI O€30IJIaTHI JOHOPHU
3abe3neuyroTh 100% 3amnaciB kpoBi [2]. Lle iM BoaeTbes 3aBsku e(h)eKTHBHIM MapKETHHTOBUM
nporpamaM. ToMy Ba)JIMBO IPOaHAII3yBaTy MO3UTUBHUM JOCB1/ IPOBIIHUX 3aKJa/liB CIIyXKOu
KPOBI.

Cepen ykpaincekux CIIK, siki moBHICTIO 3a0e3medyroTh MOTPeOM CBO€EI o0macti B
KOMITOHEHTaxX KpoBi, — CyMchKuil oOmacHuil 1ieHTp ciy:kom kpoBi [3]. Tomy mae 3HaYeHHs
IpoaHai3yBaTl MOro MapKeTHMHIOBY [iSUIbHICTh Ha IIISAXY JOCATHEHHS OTPHUMAaHOIO
pe3ynbTary.

AHaJi3 ocTaHHiX gociailkenb i myOaikamiii. MapkeTHUHIOBIf HiSTTBHOCTI 3aKJIajliB
CITY»KOH KpOBI 3 KOXKHIUM POKOM MIPUAUISIETHCS BCe OUTbINA yBara 3 00Ky HayKOBIIIB. Y 0araTbox
poboTax TOCHIIKYIOThCS CKJIJ0BI MAPKETUHIOBUX KOMYHIKAIiH JUIs 3aJTydeHHs i yTpUMaHHs
JnoHOpiB. LleHTpanbHUM HAOpPSIMKOM CTaTed € BHUKOPUCTAHHS PI3HHUX 1HCTPYMEHTIB
KOMYHIKaIiil y cinyx01 KpoBi: HPSIMOro MapKETHHTY, PEKJIaMH, NEPCOHAIBHOTO MPOAAXKY,
CTUMYJIIOBaHHS 30yTYy Ta MadiK pUIeHIIH3.

CromHir Ta iH. [4] aHamizyBanu, sKi € HaWCHJIBHILII MOTHBATOPH IS MEPBHHHUX 1
MOBTOPHUX JIOHOPIB 1 sIKE MICIIe 3aliMaloTh colMepexi /s Hux. Maptin-Canrana Ta iH. [5]
po3poluiy i mepeBipuiin Moziesi epeKTUBHOCTI peKJIaMH Ha pajio, sika CTUM

YIIOE JIOHOPCTBO KPOBI 3a JIOMOMOTOK MUTICHOrO miaxony. Ammis Ta iH. [6]
JOCTiKyBamM MeJIoflii A3BiHKA Ha MOOITbHOMY TeledOHi JUls IIpoCcyBaHHs JOHOPCTBA. Liis
& Ewmine [7] omiHtoBanu (akTopH, 1110 BIUIMBAIOTH Ha PIIIEHHS MPO JOHOPCTBO KPOBI, BILUIUB
Oporryp Ta BieoiH(popMaIlii Ha CTpax, TPUBOTY 1 iX HaMip 37aBaTy KPOB. ApaBiHJIaKIIaH Ta iH.
BUBYAIM TUTAHHS YIOPABIiHHSA JIOHOpAaMH 3a JOIOMOTOI0 IHTEpPHET-3ac00iB  MacoBOl
iHpopmaii [8].

HOans [9], Capmi [10; 13], Yx61 Ta in. [11; 12], mochimKyBaau BUKOPHUCTAHHS
MOOUIBHUX J10/1aTKIB Y Ci1y>k01 KpoBi. Poapirec Ta iH. [ 14] aHani3yBaal MOXIJINBICTh CTBOPEHHS
J0J1aTKa 1J1s1 MOOUIBHOTO TeneoHy, IKUi OU CIpUsB 3aTyYeHHIO i YTPUMAaHHIO JOHOPIB KPOB1
3a JIOMOMOT 010 MOIIMPEHUX Ta IHTEPAKTUBHUX KOMYHIKALIHHUX 1 TEXHOJIOTTYHUX PECYpPCiB.
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Pexnama B npykoBaHiii mpeci 3aBOsSKH CBOid ONEPaTHBHOCTI, MOBTOPIOBAHOCTI,
HIMPOKOMY OXOIUICHHIO PHHKY € OJHUM 3 Halle()eKTUBHININX Ta BUKOPUCTOBYBAHUX 3aCO0iB
PO3IOBCIOKEHHS peKIaMHo1 iHpopMaitii. JlaHuit BUI peKjIaMu BUKOPUCTOBYETHCS OUTBIINICTIO
KOMITaHi{ CBITY U JJ03BOJIsIE 00’ €KTUBHO OLIIHUTH IisJIbHICTH OpraHi3amii Ta mpociigKyBartu ii
po3BuTOK. OJHAK 3 TOYKHU 30py HAYKOBOIO IMiJIXOAY BUKOPHCTAHHS PEKJIaMU B APYKOBaHiN
npeci B ciyx0i KpOBi HEOCTATHRO BUBYCHE.

MeTo10 gocaigKeHHsl € BU3HAUYCHHS POJii pekiaMu B apykoBaHux 3MI sk cknamoBoi
MapKETHHTOBOI JIISTTLHOCTI 3aKJIaay CITy»KOU KpOB.

IlocTanoBka 3aBaanHs. [lJi1 TOCSATHEHHS MMOCTABIEHOI METH BU3HAUYEHO TaKi HayKOB1
3aBIAHH]: CHUCTEMAaTH3yBaTW IIepeBard Ta HEAONIKH peKIaMd B JpyKoBaHux 3MI;
MpoaHali3yBaTl BUKOPHUCTAHHS 3aKjaJaMd CIyKOM KpOBI peKjaMH, BU3HAYUTH HUIIXU
MiJBUIICHHS C€(QEKTUBHOCTI pPEKJIaMU SIK CKJIAJ0BOI MAapKETHHTOBOI [iSUTBHOCTI 3aKiIany
CITY’KOH KPOBI.

Martepianu i Meroau. [IpoananizoBano ony0OiikoBaHi Marepianu apykoBanux 3MI 3a
30-piunamii nepion npo CyMcbKy 00JIaCHY CTaHIIIIO MepeIuBaHHs KpoBi. Bukopucrano apxiBHi
nani 71 crarti 3 11 apykoBaHuX BHIaHb. {151 aHanily BUKOPHUCTAaHO METOAM aHANI3y Ta
JIOT1YHOTO y3arajbHEHHs, TPeH/I-aHali3, KOHTEHT-aHai3.

Buksiag ocHoBHoro marepiaay. Peknmama B japykoBammx 3MI € oxHieo 3
HalimomupeHimux (GopM pekiiaMu y CBiTi, 1[0 BKJIIOYAE€ peKjaMy B raserax, >XKypHalax,
MIOPIYHKX JIOBIHUKAX, OOJIeTEHX TOIIO. binbIra yacTHHAa CyKymHUX BHAATKIB HA pEKJamy
npuIaaae came Ha Hei [15].

Po3pizHsroTs 2 BUIU pexitaMu: myOutikamii peKIaMHOTO XapakTepy (CTaTTi, pernopTaxi,
OIJISIIU TOIIO) Ta PEKJIaMHi oroJjornenns [16].

B ocranni poku 3’sBHIacs BeNHMKA KUTBKICTh IHITUX JKEpEN peKiiaMu, MpoTe Oarato
oprasi3zaiiii mpoJOBKYIOTh aKTUBHO BUKOPUCTOBYBATH ApyKoBaHi 3MI B cBOiil MapkeTUHT OBt
nisutbHOCTI. MicueBi 3MI MaroTh BeNnuKi THpaXi W TOMY 4epe3 HUX € MOXKJIMBICTH IIBUIKO
MOUIMPUTH HEOOXiJHY 1H(QOpMAIIiI0 MPO CBOIO OpraHi3aililo, TOBapu Ta MOCIYrH TOIIO s
BEJIMKOI KUTBKOCTI Joei. ToMy maHuii BHI pekjaMH MIMPOKO BHKOPHCTOBYIOTh KOMITAHIT
pi3HUX cdep AISITBHOCTI.

Ta6auns 1. TlepeBaru i HeqOIIKU IpyKOBaHOT pekiamu B mpeci [15; 16; 17]

Table 1. Advantages and disadvantages of print media advertising [15; 16; 17]

IlepeBaru

Heponiku

Uwnrtad Mae MOKIIMBICTE OCMUCIIUTH HaJaHy iH(QOpMAIIIO B
JOCTaTHIN Mipi

Uwnradi BiAITYKYIOTH JIAIIE TE, IO iX IIKaBUTH 1
YUTAIOTh BUOIPKOBO

HinsoBa aymautopisi apykoBaHoro 3MI 3ocepemxeHa B
oJHOMY reorpadiyHoMy perioHi

PO3KyIOBYIOTh HE BECh TUPAXK, YACTUHY THPAKY
HIXTO HE 0aYyUTH

Buxomiate 3 WIiTKO BH3HAYCHHX TEPMIHIB,
3a0e3neuyrTh CBOEYACHICTh HalaHHs iHpopMarllii

TOMY

JoctaBka 0OMexeHa OKPEMUM PETiOHOM

BHCBITITIOIOTE OUTBIIICT cep KUTTEMISUIBHOCTI JIIOIMHHY,
NPOHUKAIOTh Maibbke B yci BEpCTBH  HAaCEJEHHS,
3a0e31edyr0Th MacoOBICTh OTPUMAaHHS iHpOpMaIIii

[igmuBKY )XypHAIIB 1 ra3eT 30UpaTh He 3PYIHO

€ 3pyYHHMH y BUKOPHUCTaHHI, iX MOXHa Oy/b-1Ic YNTaTH

Jdyxe CKIagHO 3HAWTH OKpEMy CTaTTI0 Yy
MiAIABII

Yutayu Ma€e  MOXIHBICTH

iHdopmanito

KOMIIJICKCHO oTpuMaTu

3Halineni Marepiaii  JOCTaTHBO BaXKKO
BHKOPHCTOBYBATH JJIsl YACTKOBOTO BiITBOPCHHS

Job6pe ckommoHoBaHa iH(OpPMAIis U BCiX KaTeropin

HeMmo@JIMBO BHNPaBUTH MOMMIKH, JOIYIIEHI
IIpH APYKYyBaHHI
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[IpoananizoBano omyOmikoBaHi MaTepiaqu OpykoBaHOi mpecu 3a 30-piuHuil mepion mpo
CyMmchKy oOnacHy craHImiro nepennBaHHA Kposi. L[o6 3posymitm TeHaeHmito 3MiH rpadidHo
MpecTaBiIsieMo 71 CTaTTiO, POTISTHYTY B JAHOMY IOCIIDKeHHI. /|1 HA09HOCTI pO3/iNneHo BCl CTaTTi
Ha 6 yacoBux nepioaiB: 1990-1995 (3 cratti), 19962000 (2 crarti), 2001-2005 (1 crarts), 2006-2010
(4 crarrti), 2011-2015 (25 crareii), 2016 — rpaBens 2020 (36 crareii).

Jns ananizy oOpano cratti B 11 Bumannsx: «[lanopama» — 29 crareli, «Bam manc» — 18
crareli, «Jlankop» — 6 crareil, «YpsagoBuili kyp’ep» — 5 crareid, «CymmuHa» — 3 crarTi, «lo10c
VYkpainu» — 3 crarrti, «MeaunuHa i 310poB’s» — 2 craTTi, «YKpaiHa monona» — 2 ctarti, «B aByx
cioBax» — 1 crarts, «Ilogpobutti» — 1 crarts, «CinbChKi BimoMoCTi» — 1 cTaTTs.

Binpmmicts crareit 6yio omyOmikoBano B BunaHHsax «[lanopamay» (29 crareit) Ta «Bamr maHc
(18 crarei).

40 1 CinbcbKi BigomocTi
35 1 YKpaiHa monoaa
30 1 Noapobuui
25 -
B aByx cnosax
20 -
lonoc YkpaiHu
15 A
CymuimHa
10 ~ )
B MeauuuHa i 3a40poB'e
5 -
H YpsgoBuii Kyp'ep
O T T T T T 1
H [laHKo
& L ¥ P Aankop
N D D
& & ¥ & Y WO B Baw waHc
N DA O S

Pucynok 1. Kinpkicte myOuikaniii B npykoBanux 3MI npo Cymchkuit 001acHUI IEHTP CITyKOU KPOBi y
1990 — tpagsi 2020 pp.

Figure 1. The number of publications in print media about Sumy Regional Blood Supply Service Center in
1990 — May 2020

Sk moka3aHo Ha pUCYHKY 1, HalfOLIBIIY KIJIBKICTh CTaTel OmyOIiKoBaHO 3a ocTaHH1 10
pokiB. «ITanopamay Ta «Bam manc» onyOnikyBanu 66,2% craTei.

[Ipoananizyemo konTeHT 71 crareit mpo COLICK, 1106 3po3ymiTu 3MiHHU B JiTEpaTypi
npotsaroM 6 gacoBux mepiofis: 1990-1995 (3 crarri), 1996-2000 (2 crarti), 2001-2005 (1
crarts), 2006-2010 (4 crarti), 2011-2015 (25 crareii), 2016 — tpaBens 2020 (36 crareit).

JlocaimkeHo TPUAUSATUPIYHUNA YacOBUN TEpiof sIK BIAMOBIIHUN AL PO3YMIHHS 3MiH,
o BiIOyBalOThCS B JiTeparypl. BuKopucTaHO KOHTEHT-aHall3, SIKUH SBIsSE COOOIO
dopmanizoBaHuii MeTO 30MpaHHs JaHUX 13 BTOPUHHUX JIKepe 1 IKICHO-KIJIbKICHUH aHai3 X
3micTy. Bin nepenbadae nepeBeeHHs B KITBKICHI MOKa3HUKH MacOBO1 TEKCTOBOI 1H(opMartii
(3micTy cTaTeil) 3 MoAaNbIIUM CTATUCTUYHUM omnpaltoBaHHsIM. Lleit aHami3 TekcTy gonoMarae
BU3HAYUTH OCHOBHI T€HJICHITIT MAPKETHHTY B CITY»01 KpoBi [18].

1990-1995 pp.: nionamms npobaem nicia poznady Paosncovrkozo Cow3y.

3a 1e#t mepiox 3HaieHo nuire 3 myouikaiii. BoHu Oynu 30cepemxeHi Ha mpodiemax,
3 SIKMMHU 31TKHYJacs clly>k0a KpoBi micist posnany Pansucekoro Coro3y: HecTaya JiKiB, HU3bKa
SKICTh MEIMYHOI JOTIOMOTH, HEMOBHA 3aBAHTAXEHICTh, HEOOX1THICTh Y HOBUX TEXHOJIOTISNX,
CIHMCAaHHS EPUTPOLMTAPHOI MacH 3a TEPMIHOM NPUAATHOCTI, BIACYTHICTb BHPOOHUIITBA
BUTPATHUX MaTepiaiiB JJIs 3arOTiBJI1 KPOB1, 3SMEHIIEHHS K1JIbKOCT1 0€30IIaTHUX TOHOPIB.
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Bnepme Oynmu  miaHATI  TUTaHHA ~ €KOHOMIYHO — OOTPYHTOBAHOTO  MIAXOMY
(GyHKLIOHYBaHHS 3aKjaay, MATAHHS 1100 IUIATHUX JOHAIi, pedopMyBaHHS 3aKOHOJABUOI
0a3u 1)1 JOTOBIPHOI ITepepOOKH KPOBI 32 KOPIOHOM a0o0 JyIsl Tpoaaxy. BogHoyac eKOHOMIYHO
BUTITHO BUTOTOBJISITH TpemapaTH KPOBI Ha CTaHIli, a HE Ha 3aBOJi-iepepoOHUKY. Bymu
3aKJIaJIcHI OCHOBM JUIsl CTBOPEHHS OaHKy KpOBi, KOJHM JOHOP Ma€ MpaBO OE3KOLITOBHO
OTPUMATH KPOB Yy pasi HeoOXinHocTi. HamaromkeHo sikicHe XapuyBaHHs JJOHOPIB.

VY xiHIi mepiofy BKa3zyBajloCs, IO YacTHHA MpoOJeM BUpIIICHA CHJIAMH 3aKjaay:
obnacte Ha 100% 3abe3meueHa mpemapaTamMu KpOBi, 3aKyIUICHI amapatu riasmadepesy,
B11I0YBCSl TOBHUU TMepeXiJ Ha OJHOPA30B1 BUTPATHI MaTepialiy.

Taxkum yrMHOM, OUTBIIICTH CTAaTEeW JAHOTO MEPioy BUCBITIIOBAIN ICHYIOYI TPOOIIEMH B
rajry3i Ta HaMaraHHsl KepiBHUITBA 3aKJIaJy BUPILIUTH X BIACHUMH CHUJIAMH.

1990-1995 pp.: supiwenns npodorem nicis po3nady Paoaucvkozo Coio3zy.

3a neii mepiof 3HaleHO 2 cTaTTi. BOHM 30cepepkeHi Ha IIsAXax BUPIMICHHS ICHYFOUMX
npo0JieM y raysi.

Hamnpukinmi nepiony mokaznuku Cymcbkoi CIIK 3HauHO mepeBUIyBaId CepeHi MO
VYkpaini: cnucanss KpoBi B Ykpaini cranoBuio 15%, B Cymax —0%. Byna nocsrayta ekoHOMis
eJeKTpoeHeprii npu BUpoOHUNTBI anbOyminy B 203 pasu. [Ipu 3HMKEHH] KIJIBKOCTI IOHOPIB y
3 pa3u, KiJIbKICTh 3aTOTOBJICHOT KPOBi 3HU3MIIACS Juie B 1,5. BuTpat Ha enekTpoeHepriro npu
BUPOOHUNTBI anbOyminy 3Hu3uiaucs B 203 pasu. Lle cBigUMTH NpO CYTTEBE MiJBUIICHHS
e()eKTUBHOCTI BUPOOHHMIITBA.

OxpeclieHO NMHUTaHHSA CTBOPEHHS MikpaloHHHMX IeHTpiB y Mictax Cymu, IllocTka,
Pomun, Oxtupka, KoHoror; BBeeHO mocaay AUPEKTOpa B JiKapHAX (peai3oBaHO Ha piBHI
nepxkaBu ax y 2019 pori). Bupimeno nutanas (iHaHCyBaHHSI HpemapariB KpoBi Ha pPiBHI
o0macri.

OTxe, B CTATTAX JAHOTO MEPioAy WIEThCS MPO Te, IO YaCTHHA MPOOJIeM Micis po3naay
Coro3y BKe BHpIIICHA 1 IesIKi TOKa3HUKH MEPEBUIIYIOTh CEpPEIHI 0 YKpaiHi.

2001-2005 pp.. 3nHexposrerHss OOHOPCLKO20 YEeHMP) .

3a wmeit mepion 3HaiimeHo mnwmme 1 crartio. B HIM #imeThCs mMpo EKOHOMIYHY
HEJIOLJIBHICTh BHPOOHMIITBA MpernapariB KpoBl W CTaHLIi 4epe3 HEJOCTaTHIO KUIbKICTh
3aMOBJIEHb BiJl JTIKYBaJIbHUX 3aKJIaJiB. 3alIpOINIOHOBAHO MEPEBECTU BC1 3aKJIAAM CIY>KOU KPOB1
Ha JIep>KOI0/KET, PO3MILIEHHS JIepKaBHOTO 3aMOBJICHHS Ha JOHOPCHKY KpOB, KOMIIOHEHTH Ta
npenapatv 3 HUX s nepeOyaoBu poboTu ciyx0 kposi. IligHATO MUTaHHS HEIOCTATHHOL
BiJIMOBIAAILHOCTI JIIKYBaJIbHHUX 3aKIJIaJiB 32 OOPTH.

20062010 pp.: opyrxosana pexnama sik cnocib6 6opomvbu 3 npobremamu 3aKiady,
CMAHO0BIeHHs BIOHOCUH 3 MICYe8010 611A0010.

3naiifeno 4 crarti. Takox Benka yBara npuauisiiacs IpoOJIeMHUM MUTaHHAM 3aKJIaTy
Ta HacliJKaM 3MiH y 3aKoHoJaBcTBI 100 ranysi: CIIK nepecrtana BUTOTOBISATH NpenapaTu
KpOBI, CTaja JIMILIE 3arOoTOBJATH 1i KOMIOHEHTH. B 1el mepioj 3011bIIEHO KOMIIEHCALII0
JoHOpaM y 4 pas3u, 10 TPHU3BEIO [0 MOJOPOXKYaHHS KOMIIOHEHTIB Ta TMpemnapariB i
HEJIOCTYIHICTh iX A7 MeIUYHuX ycTaHoB. Iloctamo muraHHS mepexony Ha Oe3orjaTHe
JIOHOPCTBO.

ITporpama, cipssMoBaHa Ha peai3allito Aep>KaBHOI MOMITUKHU Y chepl OXOPOHH 37J0POB’ st
HI0JI0 33J0BOJICHHSI TOTpe0 HaceJdeHHs YKpaiHM y JOHOPCHKIM KpOBi, KOMIIOHEHTax 1
npenapartax Kposi (pinaHcyBanacs nuiie Ha 18%, 3aBantaxenicte CIIK 3Hm3unaca na 30%,
Oys0 BIJCYTHE perioHaJIbHE 3aMOBJICHHS Ha KOMIIOHEHTH KpOB1 1 BIAMOBITHO MOTpeOH
JTIKyBaJbHHUX 3aKJIa/liB He 3a0e3neuyBanuca. OOCIrd 3aroTiBili KPOBi 3MEHIIMIINCS 3 TPUYMHU
BIJICYTHOCTI (piHAHCYBaHHS, 1110 Tepe0ayeHO 3aKOHOM.

HacrtaB koHQuIIKT 3 0011pai0t0, B pe3ynbTaTi 4oro BOHA Oyia BUKIIIOUYEHA 3 aKIIOHEPiB.
31 3MIHOIO KEPIBHUIITBA 00JIACTI TTOYATIOCS HAIArOXKeHHS BIIHOCHH, 00JIpaaa otpumaia 25%
akuii, npu upomy CIIK 30008’ a3anacst 10 pokiB MOCTaBIATH IpenapaTH KPoBi 3 HAIIHKOO 3%,
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nepenana obmacti 10 aBTOMOOUTIB MIBHAKOI JOMOMOTH 32 YMOBH CIPHUSHHS OOJIpagu B
OyAiBHMILITBI 3aBOJY JUIsl EPEPOOKH TUIa3MHU, KU OU MOKpUB MOTpeOy YKpaiHU B IIia3mi
kpoBi. CIIK BukoHana cBoi 3000B’s13aHHs, a 3aBOJ TakK 1 HE MOOYyMyBaau (4epe3 3apoKeHHS
KOPYIIILi 3aITPONIOHOBAHO YMOBH, 1110 (ipMHU 00YPIOBAIUCS 1 BiIMOBJISUTUCS CITIBITPAIIIOBATH ).

Y crartax iHdopMyBanocs Npo JOCATHEHHsS 3aKjiaay: PpPO3BHUTOK JOHOPCTBA,
iH}eKiiiHy 0e3neKy, BIPOBAKCHHS CYYaCHUX TEXHOJIOTiH, AOCSATHEHHS 75% mOCTiMHMX
JIOHOPIB, 3HIKEHHS Opaky kposi A0 0,05% (cepenniii mo Ykpaini 5,6%). Ynepiue 3’ sBuucs
CTaTTi 1010 OMUCAHHS AISUTBHOCTI 3aKIaay: K BUOMPAIOTHCS HA CTaHIIl AKICHI TECT-CUCTEMHU
JUTSL aHATI31B KPOB1 Ha 1H(EKIT, Tpo 3AIMCHEHHS 6-MICSYHOTO KapaHTUHY TU1a3Mu. PO3BHHYTO
TeMy popMyBaHHsS OaHKY KpOBI (31aBaHHS KpoBi co0i Ta ii 30epiranHs).

JlpykoBaHa pekjamMa BHKOPHUCTOBYBajiacsi JJsl JIOCSATHEHHS TJIACHOCTI MO
HEMpaBOMIpPHI il Ta JUIs IPUBEPHEHHS YBaru 0 BUPIIICHHS IUX MPOOJIEM.

2011-2015 pp.: oemorcmpayis OisnibHOCMI 3aKAA0Y.

3a meit mepion 3HaineHo 35% ycix onyOmikoBaHux crateit (25 myOmikariit). BinOyscs
nepexia Bifg mpoOsieMm 3akiaany (4 cTaTTi) A0 IHIIUX TEMAaTHK, SKi JEMOHCTPYBaJIU POOOTY
3aknany. B meit mepion omy0sikoBaHO 4 CTaTTi 3 OMUCAHHIM MPUKJIAIIB JOIIOMOTH THM, XTO
TepMiHOBO MoTpedye kpoB (yuacHuku ATO, xBopi IiTH TowIO), 3 CTATTi — Mpo OaHK KPOBI,
CTBOPEHHUH pa3oM 3 UepBOHUM XpPECTOM, 3 CTaTTi — PO MepeBaru JJs JOHOpA, HACKUIBKHU 11e
0e3nevyHo W YoMy BapTO JOJIy4aTUCS IO I[bOTO PyXy, 3 CTaTTi — MpO 3yCTpidi JIOHOPIB 3
JIOABMHU, SKMM BOHH JOIOMOIJIM, 2 CTAaTTi— MPO JAOCBiA 3akmany. 3’sBUIHMCS CTaTTi,
MPUCBSIYEHI CHIBIIpalll 3 OpraHizauisiMi MicTa, eKCKypcii A0 3akiaay, MOYECHOMY JOHOPY Ta
PO3’ACHEHHSI, XTO MOXKe OYTH JJOHOPOM, SIK BiAOYBA€THCS MPOLIEC 3/1aBaHHS KPOBi i T. JI.

Ta6auns 2. OcHOBHI TeMaTHKH ctaTel mpo CyMchKuii o0macHui neHTp ciry)6m kposi 'y 2011-2015 pp.

Table 2. The main topics of articles about Sumy Regional Blood Supply Service Center in 2011-2015

. KinbkicTh
Temaruka crarti .
crarei
[TpoGnemu 3akiany, KOHQIIIKTH 3aKIaay 3 TPOMAJICBKICTIO 5)
[Tpuxnanm 7ONOMOTH TUM, XTO TEPMIHOBO NoTpedye kpoB (yuacHuku ATO, 4
XBOPI JITH)
B3aemonis 3 YepBoHUM XpecToM i1 3a0e31e4eHHs 0aHKy KpOB1 3
[TepeBaru asist 10HOpA, KOPUCTh JOHOPCTBA 3
3HallOMCTBO JJOHOPIB Ta JIOAEH, SIKUM BOHH JIOTIOMOTTTH 3
Cratti po npaniBaukiB CIIK Ta ix Benukuil BHECOK B poOOTY 3aKiiany 2
JlocBig po6oTH 3aKiany Ta JOCATHEHHS (BUCOKI IOKa3HUKH B rajy3i, 2
JIOCBITYCH1 MPALIBHUKH )
CriBriparis 3 oprasizaiissMi MicTa, K1 3/1al0Th KPOB KOJIEKTUBAMHU
(TpaBOOXOPOHLLI, METUKH, KYPHATICTH, PATYBaJIbHUKH, Oiii1li, BIHCHKOBI, 1
IpeJICTaBHUKU MICBKOI Ta 00J1acHOi Bi1aJy, npaiBHUKU CyMUXiMIpom,
Cymcbkoro CHBO, MuTHUII, 3aKJI1a/1iB OCBITH TOIIO)
Po3’sicHeHHs 111010 TOHOPCTBA: XTO MOXe OYTH IOHOPOM, SIK BiTIOYBa€ThCs 1
MpOLEC 3/JaBaHHs KPOB1, OMMCAHHSA JiSUTbHOCTI 3aKIIaay
Exckypcii 1o 3axiany (LIKOJspi, IpaliBHUKY Ta3€T, MapTHEPH)
CraTTi Ipo MOYECHUX AOHOPIB

2016 — mpasenv 2020 pp.: wana Oonopy ma opeanizayism, sKi 00ONOMa2arome y
NPOCYBAHHI OOHOPCMEA.
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VY neil nepioa omyOiiKOBaHO MOJIOBUHY cTaTeil pisHMX HampsMmkiB (50,7%). YV Hux
IPOCTEXKYIOTBCS TaKi TEMaTHKHU: JOCBiA pOOOTH 3aKiaay Ta JOCATHEHHS, CIBIpams 3
OpraHizaIfisiMi Ta 3aKjaJlaMH MICTa IOJ0 KOJEKTHBHOTO 3/1aBaHHS KPOB1 CIIBpOOITHUKAMHU
(BopoBamkeHo 1me B 1990-x pp.), B3aemomist 3 UepBOHUM XpecToM 0710 GOopMyBaHHS OaHKY
KkpoBi (B 1990-1i poku mokasasio BiaMiHHI pe3ynbTaT 1pH crinpaii 3 CHBO im. ®pyn3e ta
CymuxiMOpoMm), Mpo JIOJEH, fKi 3pOOHIM BETMKHI BHECOK B PO3BUTOK JIOHOPCTBA Ha
CyMI1IMHI — TOYEeCHUX JOHOPIB Ta MPalliBHUKIB 3aKJIa1y, IEpeBaru JUisi JOHOpa Ta po3’ ICHEHHS
1010 JOHOPCTBA, IPUKJIAU TOTIOMOTH KOHKPETHHUM JTFOJISIM.

VY naHuit epio]; OCHOBHHI aKIIEHT B O1IBIIOCTI CTATEH CIPSIMOBAaHUI Ha JOHOpPA: HOTO
BHECOK Yy BUPIIIECHHSI OKpEMUX MPOOIeM KOHKPETHHX JIFOJICH, MOASKA Ta IIAHYBAaHHS JIOCH,
AK1 3pO0OMJIM BEIMKUN BHECOK Y PO3BUTOK JOHOPCTBA — MOYECHUM JOHOpaM, IMpaliBHUKaM
3aKJiaay, OpraHizamisMm Ta MiANpUEMCTBAM MicTa. Bennka yBara mpuauisiacs A€MOHCTpaLii
JOCATHEHb 3aKIIaay.

Tadanus 3. OcHoBHi Temaruku crareil y 2016 — tpaBHi 2020 Pp. Ta KiIbKIicTh 1X myOumikamii

Table 3. The main topics of articles about Sumy Regional Blood Supply Service Center in 2016 — May 2020

Kinekicts

Tematuka crarri "
crarei

JlocBia poOOTH 3aKiIaay Ta JOCATHEHHS (BHCOKI TTOKa3HUKH B Taly3i,
JOCBIYCHI MPAIliBHUKH, IHBECTHIIT B 3aKjIa1, cepTU(IKAIlis, BIIKPUTTS 11
BiJUIUICHb Yy pafllieHTpax), OOMiH JOCBiTy 3 KOJIEraMu

CriBmparis 3 oprafi3alfissMu MicTa, Kl 3JJaf0Th KPOB KOJICKTHBAMU
(IpaBOOXOPOHIIi, MEIUKH, KYPHATICTH, PATYBaJIbHUKH, Oiiilli, BIliCHKOBI,
MPECTaBHUKH MICHKOI Ta 00JIaCHOI BiIau, pauiBHUKKH CyMUXIMIIPOM,
Cymcbkoro CHBO, MuTHUI, 3aKia/1iB OCBITH TOIIO)

10

AK1ii Ha cTaHIi1 111010 300py KpPOBI, MPOBEIEHI Pa30M 3 TPOMaJICbKUMU
OpraHizalfisiMu Ta JiKyBaIbHUMHU 3aKiaiaMu (Acoriiallisi MOJIOIUX TOHOPIB,
B1JUIUT KylbTYypH 1 TypusMmy Cymcbkoi Mickkoi paau, CyMcbka obsiacHa 6
KJIIHIYHA JIIKapHs, AB/IIBCbKa MIChKa JIIKapHs ), KOHKYPCH MaJIIOHKIB,
BIpILIOBaHOI 1oe3ii, guiermmoo

B3aemonist 3 UepBoHUM XpecToM Juist 3a0e3nedeHHs: 0aHKy KpOBi

Po3’sicHeHHS 111010 JOHOPCTBA: XTO MOXeE OyTH JOHOPOM, SIK BIIOYBa€THCS
IpoIleC 3/IaBaHHsI KPOBI1, ONMMCYBAHHS AiSJIbHOCTI 3aKJIaTy

CraTTi Ipo MOYECHUX JOHOPIB

[Ipuknanu 7OMOMOTH TUM, XTO TEPMIHOBO NOTpedye KpoB (yuacHuku ATO,
XBOPI JIITH, CHIBPOOITHUKY MiIIPUEMCTB MICTa)

HepeBarH AJIL JOHOpPa, KOPUCTb TOHOPCTBA

[Tpu3uB 31aBaTH KpoB (0COOIMBO Mij Yac KapaHTUHY)

Rl Rr| R, (NN

Crarti npo npaniBaukiB CIIK Ta X Benukuii BHECOK y poOOTY 3aKiany

IIpocTexyroTbess 3MiHM B JAPYKOBAHUX MyOJNiKalisgX NPH MEpPexoil Bil IUIAHOBOT
€KOHOMIKHM J0 PUHKOBOi. YBara mepeiiuia Bia npoOjieM 3akjiady Ta rainys3i 10 AOHOpa — SIK
OCHOBHM (DyHKIIIOHYBaHHS 3akyiaay. JpykoBaHa pekjiama Ha IepIIMX eTarnax 0yna 3ocepe/keHa
Ha ICHYIOUMX MpoOjemMax Ta yTpUMaHHI JOHOPIB 3a PAaxXyHOK MOYYTTS CIHIByYacTi y iX
BUPILLICHH], JajJi yBara rpomMaJChbKOCTi 3BepTajacsd Ha HEKOMIIETEHTHI Ta HEMpaBOMIpHI il
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BIUTMBOBHX OCI0 1 «3akiuk» OopoTvcs 3 HUMHU. Ha ocTaHHIX eramax JIpyKoBaHa pekjama
Joromarana 30UTbIIMTH O00I3HAHICTh HAaceleHHs, C(OpPMYBAaTH IO3UTHBHE CTABICHHS 0
3aKJ1ay, JOHOPCTBA SIK IOYECHOI CIIpaBU, MOTUBYBATH CTaTH YaCTUHOIO I1i€1 MISIIbHOCTI.

AHani3 HagBHUX MaTepialiB CBiAUUTh, mo Ie B 1994 pomi mocsrayro 100%
3a0e3mevyeHHsT 00J1acTi KOMIIOHEHTaMHM Ta IpemnaparaMu KpoBi, a g0 2015 poky craHIis
NepeTuBaHHs KPoBi OyJia OCHAIIIEHA 3T1THO 3 CYYaCHUMHU CTaHAapTaMu. Y el Tepioj 3aBasiKu
HaJISKHIA MapKeTHHTOBIM IISIBHOCTI HE CIocTepiraiocs Hectadi JoHopiB. Ilmazmy kposi
3aroTOBIISUIM HE TUTBKHU 711 TOTped 001acTi, a i Ha mpoJax.

Jnst hopMyBaHHS TTO3UTUBHOTO IMIJDKY 3aKjagy CIyXOM KpoBI Ta 3aJlydeHHS 0
JIOHOPCBKOTO PYyXy JKUTENIB MiCTa, B SKOMY pO3TallOBaHA CTaHIliS IMEPEIMBAHHS KpOBI,
JIOITITPHO BUKOPUCTOBYBATH JPYKOBAHY PEKJIaMy K OJIMH 13 €JIEMEHTIB (hOpPMYyBaHHS IMIJIKY.
HeoOxinHe perynspHe HaraayBaHHS B MEPIOJAWYHIN JOKAIBHIA TIpeci Mpo 3akiai. 3aBasKu
TOMY, IO OUIBIIICTH MICIEBUX JpykoBaHUX 3MI MaroTh pi3HOIUTAHOBI PYOpPHKH 1 KpiM
JpyKoBaHOi Bepcii iH(oOpMamliliHI IHTEpHET-CalTH, A€ IyONIOI0ThCs IyOJiKalii, MOXHa
JIOHECTH HEOOXIIHY 3akjaay i1H(GOpPMAIil0 10 MHUPOKUX BEPCTB MICIEBOI TPOMAJICHKOCTI
(Oi3HEeCMeHiB, KEpiBHUKIB JEPKCTPYKTYpP, YAHOBHUKIB, MPEICTABHUKIB OFOJKETHOI cdepw,
POOITHUKIB, IEHCIOHEPIB, CTYIEHTIB TOIIO). Lle J03BOIUTH TOHECTH OCHOBHUI MOTHB — KOKEH
MOYKE JIETKO JIOTIOMOTTH IHIIUM JIIOJSM, SIKI MOTpeOyIoTh KpoB. [loHinpHO B myOikarisx
MOKAa3yBaTH MPUKIAAN SKOMOTa OUIBIIOT KITBKOCTI JIIOACH, Ki 34al0Th KPOB M icTOpil Bif
MAIli€HTIB, SKUM BOHA JIOMIOMOTJIa 30€perTH KUTTS, PO3MOBIATH NMPO BHYTPILIHIO AisUTBHICTD
3aKiIay, AKy HIXTO He 0auuTh, MOKA3yBaTH JIOJACH, sKi HaWaKTHUBHINI B MPOCYBaHHI
JOHOPCTBA, MO0 BOHHM 3aJIy4ajd JO JOHOPCTBAa OUIBITY KUIBKICTH JIFOJCH; ITOKa3yBaTH
NPUKJIAIM YCIIIIHO BUPIMIEHUX MpoOJieM 3akjiaay Ta JOBECTH 10 BiAoMa i€, mo OyTu
JIOHOPOM TIPOCTO 1 KOPHCHO SIK JUIS JOHOPA TaK 1 CyCHILCTBA.

BucnoBku. CucteMaTH30BaHO MepeBaru Ta HEIOJIKM PEeKJIaMU B JAPYKOBaHIM mpeci.
[TpoananizoBano 71 crarTio, omybiaikoBany nmpo CyMChbKY CTaHIIIIO epeTuBaHHs KpoBi 3a 30-
piunmii mepion y apykoBanux 3MI. BusiBneHo ApykoBaHI BHJAHHS B SIKUX HalOLIblIe
ory0ikoBaHO cTareil. BU3Hau€HO OCHOBHI TEMAaTHKH CTaTel HAa KOXKHOMY €Talli CTAHOBJICHHS:
aKILEHT Ha CIHIBYy4YacThb y BHUPILIEHHI NMpoOsieM, Ha G0pOTHOY 3 HEKOMIETEHTHUMH IisIMH, Ha
JIOHOpa K OCHOBM (DYHKIIIOHYBAaHHS 3aKiany ciayxou kposi. [[ns popmyBaHHS 3amydeHHS
Jro/ied 10 TOHOPCHKOTO pyXy JOLUIBHO BUKOPHCTOBYBATH JIPYKOBaHY peKjaMmy 3 OCHOBHUM
3aKIIUKOM «KOKEH MOJKE JIETKO JOTIOMOTTH 1HIINM JIFOSM, SIKI TOTPEOYIOTh KpoBY». J{OIiIpHO
PO3MIIIYBaTH MPUKIIAIN IKOMOTa OIBINOT KITBKOCTI JIFOJIEH Ta opraHizallii, SKi 31a10Th KPOB;
pO3MOBIIaTH TPO BHYTPIIIHIO AISUIBHICTH 3aKJIaay, Ky HIXTO HE 0a4uTh, TOKAa3yBaTH JIIOJIEH,
SK1 HaMaKTUBHIII B MPOCYBaHHI JOHOPCTBA, a0KM BOHU 3alyday OUIbIIY KiIBKICTH JIOJEH,
MOKAa3yBaTH MPHUKJIAIX YCHIIIHO BUPIIICHUX MPOOJIEeM 3aKiIaay Ta JOBOAWTH JIO BiJioMma ifero,
10 OyTH JOHOPOM TIPOCTO 1 KOPUCHO SIK JIJIsl JIOHOPA, TaK 1 CycHiiabcTBa. B MaitOyTHbOMY 11€
JIO3BOJIMTH ONTUMI3yBaTH pekjamy B JpykoBaHux 3MI Ta B mopaiblmIoMy MiJBUILYBaTH ii
e(eKTUBHICTb, a TaKOX pPO3pOOUTH NOBHOLIHHY MAapKETUHIOBY Iporpamy 3 BUCOKHMH
MOKA3HUKAMH 3alTy4yeHHS i yTpUMaHHS JOHOPIB.

Conclusions. The advantages and disadvantages of print media advertising were
systematized. 71 articles about Sumy Regional Blood Supply Service Center published in
printed sources during 30-year period were analyzed. Printed sources where most of the articles
were published were defined. The main themes of the articles at each stage of their formation
were determined: emphasis on the fellowship in problems solution, fight against incompetent
actions, donor as the basis of the blood supply service functioning. It is reasonable to use print
advertising with the basic motto «everyone can easily help other people who need blood.» in
order to involve people the donor movement. Blood supply service should be regularly cited in
the local periodical press. As modern print media have both printed version of the publication
and informational Internet-website, it is possible to distribute the necessary information among
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the wide range of the public. Particularly, it is reasonable to show examples of people and
organizations donating blood; tell about the internal activities of blood supply service, show the
most active people in donation promotion, so they can involve more people into donation,
demonstrate examples of problems successfully solved by blood supply service and point out
the idea: being a donor is simple and beneficial for both the donor and society. In the future it
will optimize advertising in print media and increase its effectiveness as well as and develop
complete marketing program with high rates of donors recruitment and support.
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