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Kurouosi ciioBa

YKpaiHCBKOIO: IMUDK ITIIPUEMCTBA, KOMYHIKaIlIifHA OJIITHKA, OpeHs, IHTepHeT MapkeTunr, SMM.
AHIIHCBKOIO: | company image, communication policy, brand, internet marketing, SMM
AHoTanis

YKPalHCBKOIO:

Yaoan T. Po3poonenna cmpamezii yOOCKOHAIEHHA imidxcy nionpuemcmea. - Pykonuc.

JlocnigxeHHs: Ha 3100yTTS OCBITHHOI'O PIBHS MaricTpa 3a HampsiMOM MiArotoBku 075
«MapketuHry - TepHONMUIbChbKUI HalllOHAJTBHUN TEXHIYHUM yHIBepcuTeT iMeH1 [Bana Ilymros. —
Tepnomninb, 2020.

MeTtoro po6oTu € po3poOka METOIUYHUX MIAXOMIB Ta MPAKTUYHUX PEKOMEHJAIIN 1100
YIOCKOHAJIEHHS CTpAaTerii ynpapiaiHHS IMIJKEM MIANPUEMCTBA.

JlocnigkeHa niloya MpakTUKAa KOMYHIKATUBHOI TMOJNITHKM Ta CTpAaTeris ymnpaBiiHHA
iMipKkeM mianpuemctsa. [IpoananizoBano 1 omiHeHo iMimk TOB «TepHOminpxmionpom» y
MOPIBHIHHI 13 HAKOMMKYMMHU KOHKYpEeHTaMH. Po3po0iieHo cTparerito Ta 3aX0Au 13 MiABUIICHHS
Miky TM «Ilani [Mansaurgs.

PoGora mnpoiinuia ampobamnito Ha TOB «TepHoniapxmiOnpom», 1€ MiATBEPANIN
NPAKTUYHY IIHHICTb OKPEMUX MOJOKEHB JOCIIKCHHS.

AHTITINCHKOTO:

Chaban Tetyana Development of a strategy to improve the image of the enterprise
. — Manuscript.

Research to obtain a master's degree in the field of specialty 075 "Marketing" - Ternopil
National Technical University named after Ivan Pulyuy. - Ternopil, 2020.

The aim of the work is to develop methodological approaches and practical
recommendations for improving the image management strategy of the enterprise.

The current practice of communication policy and strategy of enterprise image
management is studied. The image of Ternopilkhlibprom LLC was analyzed and evaluated in
comparison with the nearest competitors. A strategy and events to improve the image of TM
"Pani Palyanytsia" have been developed.

The work was tested at Ternopilkhlibprom LLC, where the practical value of some
provisions of the study were confirmed.



