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BUSINESS ACTIVITY IMPACT ON SOCIETY,
ENVIRONMENT AND ECONOMY

Enterprise’s contribution to the state and region economies, environmental
aspects of its functioning, ethics of relations within the company and with the
contractors, interaction with the local community and staff, as well as corporate
charity allow to solve the problems of unemployment, ecology, to develop science,
culture, health care etc.

Businesses operate under changing, complex, dynamic and turbulent market
conditions nowadays. They perfectly realize that by demonstrating their «good
corporate citizenship» credentials the success, competitive advantage, and long-term
perspective may be achieved.

By valuing social, environmental, tax and economic impacts, business is able to
compare the total impacts of their strategies and investment choices and manage the
trade-off. Stakeholders of a company want sustainable growth. This requires
something more than a focus on the financial aspects and the present value of future
cash flows [1].

Financial results are considered to be the core for evaluating business
performance, but also the impact of other than financial resources (e. g., human,
natural, social) on the company’s stakeholders is to be taken into account.

A new approach to balancing financial results with the impact on society and
environment is urgent nowadays. The four key dimensions of impact are considered
[1, p. 17; 2, p. 11, 27]:

1. Social. It focuses on measuring the consequences of business activities on key
stakeholder groups such as employees, customers, communities and societal
outcomes such as health, education, likelihoods, empowerment, community cohesion.
This is the least developed area in a business context.

2. Environmental. The analysis in this area measures greenhouse gases and other
air emissions, water pollution, waste, water use and land use. It values the resulting
Impacts on society.

3. Tax. It identifies and measures a business’s overall tax contribution to public
finances. Profit taxes (corporate income tax, withholding tax on payments to third
parties), people taxes (income tax, social security payments), production taxes (value
added tax, sales tax, customs duties, insurance premium tax, alcohol and tobacco
duties), property taxes (taxes on the ownership, sale, transfer or occupation of
property), environmental/planet taxes (taxes and duties levied on the supply, use or
consumption of goods and services that are considered to be harmful to the
environment, including vehicle excise duties) are considered.

A change in reporting standards requiring multinational companies to report their
tax affairs in much more detail is desired by publics. Such proposals clearly reflect a
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lack of public trust in corporate behaviour. Paying tax has already started to develop
as a corporate responsibility issue [3].

4. Economic. It measures the effect of a business activity on the economy in a
given area. Traditional economic impact analysis assesses a business’s economic
contribution in terms of economic growth (output or value added) and employment. It
covers not only the direct impact but also the indirect impact (through the supply
chain) and the induced impacts (from spending by employees in all the supply chain).

Being socially responsible will become the basis for the businesses economic
growth in the long run, because such a strategy can improve its image, attract new
contractors, increase sales and shares value. Implementation of social responsibility
as a business principle and its strategy component is possible only on a voluntary
basis and due to the real interest of enterprises’ owners and managers to do so.
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IHoasikos II. A., acnipanr,
Binnuyvxuu nayionanbhuu mexuivHuu ynigepcumem
M. Binnuys, Ykpaina

3ACAJIU BUSHAUEHHS PIBHSI EKOHOMIYHOI BE3IEKU
I'OCIIOJAPIOIOYOI'O CYB’EKTA

3a HUHINIHIX YMOB TOCIOAAPIOBAaHHS IMiJMPUEMCTB, CTaHy EKOHOMIKH Ta
aKTUBHHX TpaHCHOPMAIIITHUX MPOIIECIB, MTUTAHHS 3a0e3MeueHHs 0e3MeKn Ha0yBaloTh
YUMAaJIoro 3HaueHHs. ToMy, BU3HAYEHHS PIBHS €KOHOMIYHO1 O€3MeKH MiAIpPHEMCTBA,
BUOKPEMJICHHSI Py 3arpo3 MoTpeOyloTh MIMOWHHHUX JOCIIHKEHb 13 BU3HAYCHHSIM
NEPIIOPSAHNX MPOOJIEMAaTUYHUX AaCHEKTIB Ta YHOPSAAKYBAaHHSIM HAMpsAMIB  1X
BUPIIIICHHS.

dopMyJTIIOBaHHS CTaHy €KOHOMIYHO1 O€3MEKH JI03BOJISIE KOHCTATYBaTH HAsIBHICTh
MEBHUX 3arpo3, M0 MPOAYKYIOTh MEPENIKOAN BiAHOCHO JOCATHEHHS HaIllOHATHHUX
IHTEpECIB B HANpsAMi PO3BUTKY €KOHOMIKHM KpaiHu. Bu3HaueHHs 3arpo3 eKOHOMIYHIN
oesreri, iX CTPYKTypH, BaroMoCTi € HaWBaXUIMBIIIUM KpPOKOM Ipu (HOpMyBaHHI
CTpaTerii X MoI0IaHHS.

CyKyIHICTb 3arpo3, siKi € MOKJIMBUMH a00 BX€ ICHYIOUUMH CIIPUYMHEHA PAIOM
dakTopiB Ha MIKpOo- Ta Makpo- piBHI. Ekcmepramu BW3HAau€HO, 110 HA PIBEHb
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