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"MMPUPOLOHUYI TA T'YMAHITAPHI HAYKU. AKTYAJIbHI MUTAHHA"

y 2017 pomi Ha mepmomy (ecTHBaNi JOKAIbHOI TKi Ta KylbTypu «TepHOMiIbChKa
Opamay BCTaHOBWJIM KYJIiIHapHUH pexop — HaiigoBma B Ykpaini 400-meTpoBa koBbaca;

y 2017 poui Ha ¢ecTuBasi cana Ta CaMOTOHY BHUKJIAIM HAWIOBUIY B KpaiHI KOHTAKTHY
OapHy cTiiiky noxuHow 40 MeTpiB 93 caHTUMETpPH.

Oco6nuBicTh TepHOMIIBCHKOT 00JACTI TOJSATAa€E B TOMY, IO TYT HEPO3PUBHO IOB’s3aHi
JIeKiIbKa YKpPAiHCBKUX KyJIbTyp. B pe3ynpTaTi MU OTpUMYEMO ILIEAEBPU KYIIHAPHOI
MaiCTEepPHOCTI 1 MUCTELITBA.

Criz 3BepHYTH yBary Ha JIaHOTO POJIy 3aXOJ aJKe, IHTepec J0 TacTPOHOMII B CBITI B
OCTaHHI POKH IepeOyBae Ha CBOEMY iKY, i TracCTpOHOMIiUHI ()eCTHUBANI CTAlOTh BCE OUIBII
HOMYJISAPHAMHU. SICKpaBUM MPHKIAIOM MOXHa Ha3Bath (¢ectuBany «Masters of Food &
Wine», mo mnpoxoauB y ®Ppanumii ikomryBaB i BigBigyBauiB 180 €Bpo Ha IIOAMHY.
Oprani3aTopy BKJIAJIX BEIMKY CyMy IpOIIEH, ajle 3apoOMiIM B IIeCTepo Oinblie, 110 3HAYHO
MOKpaImuio cranoBuile micra. Ciig Opatu mpukian y Kpain €Bponu Ta AMEpuKH, 1€ IOIi0H1
SIBUIIA HaJ[3BUYAWHO MOIIMPEH] Ta BUKIMKAIOTh BEJIMKUI aK10TaX HE JIUILE Y KUTEJIB MICTa,
ayie 1 y TYpHUCTiB, KUX MPUBAOIIOIOTH Taki 3axoan. decTwBali MalOTh BIKOBY iCTOpitO, 10
JOTIOMarae CTBOPUTH 1 30epertd iMipK KpaiHu. Y ractpo-Typax MOKHa TOBHICTIO
peaizyBatucs sK med-1moBapoM TaK i BHTOHYCHHM COMENbE 4Yu jerycratopom. Lli 3axomu
JIO3BOJISIFOTh BTUIMTHU y JKUTTS pi3HOro poay 3aaymu. Hampuknaa, Ha oJHOMY 3 ractpo
¢dectuBanis y ®panuii, ans Toro abm YHUKHYTH 4Yepr, BBEJIM BIAcHy BamoTy. Haspamm
TeMaTH4HO - "les miams", mo MokHa mepekiactu Ak "HamMu". OTpumatu ix MoxkHa Oyio
BiJJpa3y Ha BXO/i - IOMIHITH €BPO Ha HAMH, 1 B)KE HUMHU PO3paxOBYBaTHCS 32 1)Ky, OOMIHHHI
Kypc: 1 HaM - 2 €Bpo.

B3umky Bimomuii racrpoHoMiuHuMil QectuBaib npoBoisaTh B Cent-Mopin (St. Moritz
Gourmet Festival) - na 3mamenuToMy mHIBeimapcbkoMy Kypopri. Llei 3axim BBakaeThCs
OJIHUM 13 HalOLIbIl BHU3HAUYHUX MOJIN y LApUHI KyJIHAPHOIO MHCTEUTBa. TpuBae BIiH
3a3BUYall TPOXHM MeHIIe THXHs. Ha racTpoHOMIYHE CBATO 3alpoIIyIOTh HAHKpalIMX KyxapiB
CBITY Ul Ipe3eHTalli iXHIX HOBUX CTpaB BHUCOKOi KyxHi. IIporpama ¢ectuBaito 3a3Buyaii
HacHYeHa: TYT 1 BeUipKH, 1 rajga-BedopH, i MaiicTep-kiacu, i ypoducTi 00iau.

[TinBoisAuM MIACYMKH MOKHA CTBEP/KYBaTH, IO TaCTPOHOMIYHUN MAapKeTHHI Ha
TepHominbHI HaOupae oOepTiB 1 WOro moTpiOGHO BcebiuHO po3BUBATH. Lle 103BOIMTH
IpomnaryBaTi KyJbTypHI Tpaauuii ["anduHm, eKoJIori4Hoi i1 Ta monyaspu3yBaTu TepHOMLIb
SIK TaCTPOHOMIUHUH 1IeHTp 3axifHoi YKpaiHu. A 1ie B CBOIO Yepry 30UIbIIUTH MOTIK TYPHUCTIB
1 CIIpUSITUME TTIONTOBHEHHIO MICHKOTO OIOJIKETY.
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SIpMapkoM Ha3MBarOTh MEPIOAMYHI, SIK PAaBUIIO, BEIUKI PO3APiOHI TOPTH, AKi 3 METOIO
MIPOJIaXKy TOBApiB MPOBOJATHCS B OOYMOBJIEHOMY MICI[l B YCTaHOBJIEHI TEPMIHHM 3a y4acTi
OaraTboX oOpraHizamiii i MmiIOPUEMCTB ONTOBOI 1 pPO3APIOHOT TOPTiBIi, MPOMHUCIOBHX 1
CUIbCHKOTOCTIOAPCHKUX MIAMPHUEMCTB — BHUPOOHUKIB TOBAapiB HApPOJHOTO CIIOKHUBAHHSA,
IHIIKX CyO'€KTiB MiAMPUEMHHUIIBKOI AISTIBHOCTI. SIK MpaBuiio, Mpoaax TOBapiB Ha spMapKax
3MIACHIOETHCS Yepe3 TOProBeNibHI PSAM 3 BU3HAYCHUMH TOPrOBUMHU MICISIMH, THMYacoOBi
NaBUIBHOHM, aBTOMAara3uHU Ta aBTONPUYENH, AKTHUBHO BHKOPHCTOBYIOTHCS TaKOX 3acoOu
nepeHocHoi Toprisii [1].

OcHOBHa MeTa SAPMapKOBUX TOPTiB - ONTOBA MPOJa)K TOBAPIB, YKIAMAHHS MPSIMHUX
JIOTOBOPIB YK KOHTPAKTIB MK TIPOJABISIMH 1 MOKyMIsiMHU. [IpeaMeTom AisIbHOCTI SpMapKy €
Ha/laHHS KOMIUIEKCY TIOCIYT YYacHHKaM MO YKJIAaJaHHIO TOPrOBUX Yrof, HAaJaroJKCHHs
TUTOBUX KOHTAKTIB, YHOPSAIKYBaHHS IMPOLIECY ONTOBOI TOPTiBIi, aHami3 1 MiArOTOBKA
iH(opMmalIii mo/10 KOH IOHKTYPH PUHKY, OpraHi3allis pexiamu [2].

3 ypaxyBaHHSM I[IJIbOBOTO MPU3HAYEHHS Ta Yacy MPOBEJIECHHS SPMapKiB PO3PI3HIIOTH
Ce30HHI (BECHSHO-JITHI, OCIHHI) Ta TpamulliiiHI SPMapKu; 3 YpaxyBaHHSIM TPHBAJIOCTI
MPOBEJCHHS SIPMapKiB - KOPOTKOTEPMIHOBI 1 MOCTiHHO Aito4i (TOOTO (YHKIIOHYIOY1
IPOTSTOM BIHOCHO TPHMBAJOro yacy). Ha ce30HHHMX spMapKax MpOJAIOTHCS MPOJOBOJIbYI
Ta/ab0 HEMpPOAOBOJIbYI TOBAPU IIUPOKOTO ACOPTUMEHTY, MPOBOJUTHCSA CE30HHHUM PO3MPOAAK
TOBApIB 3a IIHAMU 31 3HIKKOIO, OPTraHi30BYETHCS BUI3HA Ta BUHOCHA TOPTIBIISL.

OcHoBHMMH MTPOOIEMaMU PO3BUTKY SPMapKOBOI TOPriBil B YKpaiHi € HACTYIHI:

- HeMae TpodeciiHO BiIPaIbOBAHOT CHCTEMH OpraHi3allii SpMapKOBOi AisUTEHOCTI;

- Opak ¢axiBIiB Ha MANPUEMCTBAX, SAKI 3MOIJIM O JOCTaTHBO KBallipikOBaHO i
BIJIMOB1IaJILHO MPOJEMOHCTPYBATH MPOAYKIIIIO;

- HEMa€e CHCTEMH AM3aifHEPCHKOIO Ta €ProHOMIYHOIO 3a0e3Ne4YeHHs BHUCTaBKOBO-
SAPMapKOBOI JISUTbHOCTI;

- BIJICYTHICTb €()€KTUBHOI JIep>KaBHOT MOJITUKHA CTOCOBHO SPMapKOBOI JisUIBHOCTI.

VYkpaiHa moBuMHHA OpaTH y4yacTb y HPOBEJEHHI PI3HUX BHJIB SPMApKiB, OCOOJIMBO
3aKOPJIOHHUX, OCKUIBKM Oyzie cripusiTH (POPMYBAHHIO MO3UTHUBHOTO IMIJDKY HAIIOI Jep:KaBH,
MPOCYBaHHIO MPOIYKIT BITUM3HSHUX BHUPOOHMKIB Ha MIKHApPOJHI PUHKH, CTHUMYJIOBAaTH
PO3BUTOK BITYM3HSHOI EKOHOMIKHM, TEXHIKM Ta 3pOCTaHHIO EKCIIOPTHUX MOKIMBOCTEH
VYkpainu.
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