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CTAH CYYACHOTI'O PEKJIAMHOI'O PUHKY B YKPAIHI

Pe3tome. 30iticneno ananiz cmauy po3eumKy Cy4acHo20 peKiamMHo20 purky 8 Yxpaini npomsazom 2013 —
2016 pokie Ha 0CHOBI eKOHOMIUHOI OYIHKU 1I020 OCHOBHUX CIMPYKMYPHUX eflemermis. Onucano ma npoaHanizosano
meHOeHYii 3MIHU pe3yTbmamie OCHOBHUX CIPYKIMYPHUX eleMeHmie mediapunky Ykpainu, a came: 1) TB-pexnamu,
2) npecu; 3) padio-pexnamu; 4) 306niunboi pexiamu; 5) pexiamu 6 Kinomeampax, 6) Internet-pexramu
npomszom 2013 — 2016 poxis. [ocnidoceno menoenyii 3pocmantsn 00’ €mi6 3a2a1bH020 MeOillHO20 PUHKY 6
Yrpaini npomsazom 2013 — 2016 poxkis. Buseneno, wo npomseom 2014 poky 6i06yecsa 3HauHuii cnad iiozo
pesynomamie, npome cumyayia nokpawunacsa 6 2016 poyi. IIpo ye ceiouams ompumani pe3yiomamu npomsacom
2014 ma 2016 poxis, adaxce ompumano 36invutenns na 28,20% na kopucmo pe3yibmamy ocmanibo2o nepiody. B
X0O0I NPOBEOEH020 OOCHIONCEHHS BU3HAUCHO, WO HAUOLIbUO20 PO3n08CIoodicelHst 6 Ykpaini docsiena TB-pexnama
ma 3aumac nepuie Micye npomscom ycb020 ananizoearozo nepiody (2013 — 2016 poxu). Ilpu nposedenmi
OYIHIOBAHHS 3MIHU pe3yabmamie 00 ’emig cknadosux TB-pexnamu eusasieno, wo Haubitbuwull 6NIUG HA 3a2aNbHe il
spocmanns npomsazom 2015 — 2016 poxie mano 30inewenns pesynvmamy npamoi pexkaamu: 5,01% ma 33,0%,
8i0nosiono. Ananiz pesynomamie Internet-pexiamu noxasae cmiiuky menoenyito 3pocmanus npomsaeom 2013 —
2016 poxis, adoce, 3a ocmanni poku Internet ma coyianvrni mepeosici Habyu 8eauxoi nonyIAPHOCMI, Wo, 8 C8010
uepey, npu3seeno 00 8iono8ioHoi peaxyii i punky pexnamu. Jocriousuiu menoeHyii po3eumxy 3068HIUHbOI peKi1ami,
OMPUMAHO CMPUOKOROOIOHY OUHAMIKY i1 pe3yibmamis, a maKoxiC SUSHAYEHO, WO HAUDLIbULY 4ACMKY cepeo
CKIA008UX 3068HIUHbOT PEKIaAMU 3AUMAE WUMOBA 308HIUHSA PEKIAMA.

Kniouosi cnosa: pexiamuuii punox, meditlHuii puHoK, 306niwiHs pekiama, Internet-pexnama, TB-
peknama, npeca, padio-pekiama, pexiama 6 kinomeampax, Indoor pexnama, npama pexnama.
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THE STATE OF MODERN ADVERTISING MARKET IN UKRAINE

Summary. In the presented article the state of development of the modern advertising market in Ukraine
during 2013 — 2016 on the basis of economic evaluation of its main structural elements has been analyzed.
Tendencies of changes in the results of the main structural elements of the Ukrainian media market, namely: 1)
TV-advertisement; 2) press; 3) radio advertisement; 4) outdoor advertisement; 5) advertisement in cinemas; 6)
Internet advertisement for 2013 — 2016 have been described and analyzed. The tendencies of the general media
market volumes growth in Ukraine during 2013 — 2016 have been investigated and it has been found that during
2014 there was a significant decline of its results, however, the situation improved in 2016. This is evidenced by
the results obtained during 2014 and 2016, since an increase of 28.20% was received in favour of the result of the
last period. In the course of survey, it has been determined that TV-advertisement reached its peak in Ukraine and
takes the first place in the entire analyzed period (2013 — 2016). During the evaluation of the change in the results
of the volumes of the TV-advertisement components, it has been found that a slight increase in the direct
advertising result: 5.01% and 33.0%, respectively was the greatest impact on its overall growth during 2015 —
2016 was. The analysis of the results of Internet advertisement has shown a steady trend growth during 2013 —
2016, because during recent year the Internet and social networks have gained great popularity, which, in turn,
led to an appropriate reaction and the market of advertising. Having examined the tendencies of development of
external advertising, the jump-like dynamics of its results was obtained, and it was also determined that shield
outdoor advertisement occupies the biggest share among the components of external advertisement.

Key words: advertisement market, media market, external advertisement, Internet advertisement, TV
advertisement, press, radio advertisement, advertisement in cinemas, indoor advertisement, direct advertisement.
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IMocranoBka mnpobjemu. B cyuacHOMy CBITI pEKJIaMHMA pPHUHOK € YH HE
HalpPO3BHHYTIIIUM 3 YCIX MOMJIMBHX BHJIB PHHKY MOCIAYr. AJpDKe HaWOUIbIIy YacTKy
iH(poOpMalii CyCIiIBCTBO OTPUMYE caMe 3 PEKIAMHUX JKEpell. 3aBASKH CTPIMKOMY PO3BUTKY
iH(pOpMaLIHHUX TEXHOJIOTIYHUX HOBUHOK, PEKJIAMHHUI PUHOK € HAJA3BHYAHO JOCTYITHUM JUIS
BCIX BEPCTB HACEJICHHS.

AHaJ3 ocTaHHIX Jociigxedb i myOuaikamiii. JlocmikeHHs B cdepi PO3BUTKY Ta
CTaHOBJICHHSl PEKJIAMHOIO DPHUHKY 3I1MCHIOBaIM Taki BuYeHi-eKOHOMicTH, sik €.B. Pomar,
T.O. Ilpumak, H.I. I'opb6ans, .M. €Edpemenko, H.B. Xomyrauk, K.O.I'opoBa Ta Oararo
iHImMX. OCKUTEKH PEeKJIaMHUN PHHOK PO3BHBAETHCS HAI3BUYAWHO MIBUAKUMH TEMIIAMH, YOMY
CIIPHUSIOTHh PI3HOMAHITHI 1HHOBAIIIMHI TEXHOJIOTIi, HEOOX1IHUM € JTOCIIPKEHHS MOT0 CTaHy B
Cy4acHOMY €KOHOMIUYHOMY CEpEIOBHIII Y KpaiHH.

Merta cTaTTi — TOCIIPKEHHS CTaHy Cy4aCHOTO PEKJIaMHOTO PUHKY YKpaiHU MPOTATOM
2013 — 2016 pokiB Ha OCHOBI JUHAMIKH Pe3yJbTaTIB HOTO OCHOBHUX CTPYKTYPHHUX €JIEMCHTIB.

BukJjaa ocHoBHOro marepiajy. OCKiTbKH pekiiaMa € OCHOBHUM KaHAJIOM OTPHUMAaHHS
iHdopmanii HA JaHWI Yac, HEOOXiMHUM BHUCTYNAE IOCTIKEHHS IWHAMIKH Pe3yabTaTiB il
CTPYKTYPHHUX €JIeMEeHTIB (Tabi. 1).

Taoauus 1
O06’eM MemiifHOTO PEKIIaMHOTO PUHKY Y Kpainu rnpotsiroMm 2013 — 2016 poxiB, MITH. TpH.
Table 1
Volume of the media advertising market of Ukraine during 2013 — 2016, million UAH
HasBa 2013 p. 2014 p. 2015 p. 2016 p.
TB-pekiama, BCbOro 4940 3930 4164 5676
[Tpsima pexama 4440 3555 3733 4965
CnoHcopcTBO 500 375 431 711
IIpeca 2497 1670 1320 1130
Paniopekisiama, BCbOro 340 290 304 400
HarionaneHe pajio 229 205 217 290
PerionaneHe pajgio 49 30 31 39
CnoHcopcTBO 62 55 56 71
3oBHilIHSA pekIaMa, BCHOI0 1500 1030 952 1240
II{uTOBa 30BHILIHS peKIaMa 1250 875 821 1081
TpancnopTHa pekiama 125 70 64 77
Indoor pexiama 125 85 68 82
Peksiama B KiHOTeaTpax 40 30 24 35
Internet-pexsiama 2050 2115 2355 3140
MeniapuHOK, YCHOT0 11367 9065 9119 11621

[pumiTtka: chopMOBaHO Ha OCHOBI AaHMX mxepen [1, 2, 3, 4]

[IpoananizyBaBmu 06’eM MeniapuHky Oaunmo, mo B 2014 pomi auHamika ioro
pe3yNbTaTiB Ma€ criagHuil xapakrep (puc. 1).

ITpotsirom 2013 poky 06’em meniapusky ctaHoBuB 11367 muH. rpH. 3a 2014 pik
CUTYyallil KapJUHAJIbHO 3MIHMJAcs Ha cmal. lle MosCHIOETbCS MOMITUYHOIO Ta (P1HAHCOBO-
€KOHOMIYHOIO KpH3010 B KpaiHi. ToMy 3a 1eit nepiog 00’ eM MeaiapuHKy ckiaaB 9065 MiH. TpH.,
T00TO Ha -2302 MiH. TpH. (-20,25%) Mene BigHOCHO pe3ynbTaty 2013 poky.

IIpotsirom 2015 poky o06’em puHKy JopiBHIOBaB 9119 miuH. rpH.,, TOOTO
CIIOCTEPITraeThCs MO3UTUBHA TEHACHIIIS: 30UIbleHHS ckiaaae 54 miuH. rpH. (0,60%) BigHOCHO
pesynbraty 2014 poky.

3a 2016 pik 00’eMu MEmIMHOTO PEKJIAMHOTO PUHKY YKpaiHW IOCATIIM TO3HAYKH
11621 muH. rpH., T00TO Ha 2502 MiH. TpH. (27,44%) Oinbine nopiBHAHO 3 Janumu 2015 poky.
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OTxe, AOCHIAMBINM TEHACHIIT POCTY MEAIMHOTO pPEKIAaMHOTO pPHHKY B YKpaiHi
npotsrom 2013 — 2016 pokiB, BUsBICHO, 110 mpoTsaroM 2014 poky BigOyBCS 3HAUYHHUMA CHaj
Horo pesynbTariB, mMpoTe cutryamis nokpampiacs B 2016 pori. Amxke, SKIIO TOPIBHATH
pesynbrati 2014 ta 2016 pokiB, To oTpuMaemo 3611bieHHs Ha 28,20% Ha KOPUCTH Pe3yabTaTy
OCTaHHBOTO TIEPIOY.

2 016p. _ 11621
2 015p. _ |9119
2 014p. _ | 9065
2 013p. | 11367
0 2000 4000 6000 8000 10000 12000 14000

Pucynok 1. [lunamika pe3ynbTaTiB 00’ eMy MeiapiuHKY Y KpaiHu
npotsirom 2013 — 2016 pokiB, MIIH. TPH.

Figure 1. Dynamics of the results of the Ukrainian media market volume
during 2013 — 2016, million UAH
IIprmitka: copMOBaHO Ha OCHOBI TaHUX TaOII. 1.

IIpencraBneni JOCHIKEHHS BiIOOpaXkaroTh IMOKPAIIEHHS CHUTYyalii Uis PO3BHUTKY
MEAIMHOro PUHKY KpaiHu.

Jlnst Toro, 00 Ai3HaTHCS, K1 caMe JPKepesia B 3arajlbHiil CTPYKTYpl PEKJIaMHOTO PUHKY
HalOUIbIIE CHOPHUSIOTH HMOro pPO3BUTKY Ta 30UIBIIEHHIO pe3yNbTaTiB, HEOOX1JAHO
IpoaHaji3yBaTu pe3ysibTaTH HOro OCHOBHUX CKJIAZIOBUX (pHUC. 2).
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Pucynoxk 2. /lunamika pe3yapTaTiB 00’ €My CKJIaJOBHX MeJia pUHKY
Yxpaiau npotarom 2013 — 2016 pokiB, MIIH. TpH.

Figure 2. Dynamics of the results of the volume of Ukrainian media market
constituent elements during 2013 — 2016, million UAH
IIpumiTka: chopMoOBaHO Ha OCHOBI JaHUX Tabd. 1.
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3 puc. 2 6aunmo, 110 TepIiIe MiCIe B 3arajibHii CTPYKTYpi MeIiapHHKY KpaiHH MPOTATOM
YChOTO aHAJII30BaHOTO nepioAy 3aiimae TB-pekiama, oOcsaru sikoi cTaHoBIATH: 3a 2013 pik —
4940 maH. TpH.; 32 2014 pik — 3930 maH. TpH., ToO6TO Ha -1010 MuH. rpH. (-20,45%) MeHe,
Hix 3a 2013 pik; npotsrom 2015 poky — 4164 maH. TpH., To6TO Ha 234 MiH. TpH. (5,95%)
Ounbie, Hixk pe3ynsTaT 2014 poky; 3a 2016 pik — 5676 muH. TpH., Mo € HA 1512 MIH. TpH.
(36,31%) 6inbuie nopiBHAHO 3 AaHuMu 2015 poky.

Ha puc. 3 npezacraBieHo AMHaMIKY pe3ynbTaTiB CKiIanoBux TB-pekiamu, Takux, sK
npsiMa peKjiama Ta CHOHCOPCTBA.
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Pucynok 3. [lunamika pe3ynbTatiB ckiagoBux TB-pekmamu
mpotsirom 2013 — 2016 pokiB, MIIH. TPH.

Figure 3. Dynamics of the results of the TV-advertisement constituent elements volume
during 2013 — 2016, million UAH
IIprmitka: copMOBaHO Ha OCHOBI TaHUX TaOII. 1.

JlocnmiguBIIM 3MIHM pe3yabTaTiB 00’eMiB ckiagoBux TB-pexkmamu Gaunmmo, 1110
HaNOUIBIINI BIUIMB Ha 3arajibHe ii 3pocTanHs npotsaroM 2015 — 2016 pokiB Maio 3011bIIEHHS
pe3yiabTary npsmoi pexiaamu: 5,01% ta 33,0% BianoBiznHO.

Ha npyromy wmicui posramryBanacst Internet-pexiama, sika mMae, MOpiBHSHO 3 1HIIUMHU
€JIEMEHTaMH PEKJIaMHOI'0 PUHKY, CTIMKYy TeHeHIit0 3pocTanHs npoTsirom 2013 — 2016 pokis.
Jany curyarllito MOXHa MOSICHUTH THM, IO 3a OCTaHHI poku Internet ta comianbHi Mepexi
HaOyJIu BETMKOT MOMYJISIPHOCT], TOMY PUHOK PEKJIaMH TeX BiJIMOBIIHO BiJlpearyBas.

JlocniauBiiy quHamiky pe3yiabTatiB Internet-pexinamu Bu3HaueHo, 1o npotsirom 2013
poky ii 06’em ctanoBuB 2050 MutH. TpH.; 3a 2014 pik — 2115 MiH. rpH., TOOTO Ha 65 MJIH. TpH.
(3,17%) Ginbuie BigHOCHO pe3yinbTaty 2013 poky; 3a 2015 pik — 2355 muH. IpH., 110 € Ha
240 moH. TpH. (11,35%) Oinbme 3a mokasauk 2014 poky; nmpotsrom 2016 poky — 3140 miH.
TpH., TO0TO Ha 785 MuH. TpH. (33,33%) Oinbie, Hix y 2015 porri.

[IpoananizyBaBiiu 3MiHU 00’ €MIB pO3IMOBCIO/KEHHS pekjiaMu B mpeci npotsrom 2013
— 2016 pokiB, BU3HAYEHO, 1110 JAHUH €JIEMEHT 3HaXOIMThCSA HAa TPEeThOMY Micli. Pe3ynbpratu
II€1 CKJIaI0BOi MaroTh Taky TeHAeHuito: 3a 2013 pik cknagas 2497 miH. rpH.; 3a 2014 pik —
1670 MiH. TpH., 10 € Ha -827 muH. rpH. (-33,12%) menmie Bix pezyastaty 2013 poky; 3a 2015
pik — 1320 muiH. TpH., T006TO Ha -350 MiH. TpH. (-20,96%) MeHIIe B TOPIBHAHHI 3 TOKa3HUKOM
2014 poxy; npotsirom 2016 poky — 1130 miH. rpH., 1o € Ha -190 MuH. TpH. (-14,40%)
MEHIIIe, HIXK Y MUHYJIOMY POIIi.
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Ha geTrBepTromy Micii po3MICTHIIUCS pe3y/IbTaTH 30BHINTHLOT pekiiaMu. [IpoTsarom 2013
POKY 00’ €MH 30BHIIIHBOI pEKJIaMH B CTPYKTYpi 3aralbHOTO MEAiapuHKY cTaHOBHIN 1500 MiTH.
rpH. [IpoTsrom 2014 — 2015 pokiB pe3yabTaTH IIbOTO MOKA3HUKA MAIOTh CIIaIHY TCHJICHIIIO, a
came: 2014 pix — 1030 muH. rpH., T06TO Ha -470 MiuH. TpH. (-31,33%) MeHIIe Big pe3ynbTaTy
2013 poxky; 2015 pik — 952 MiH. IpH., IO € Ha -78 MIH. TpH. (-7,57%) MeHIlIe B TOPiBHIHHI 3
pesynbTaTtom 2014 poky.

[Ipotsirom 2016 poky cutyariss Mae o3uTUBHY AuHamiky (1240 muH. TpH.), TOOGTO
BiOynocss 30inmbiieHHs mokasHuka Ha 288 wmuH. TpH. (30,03%) y cCHiBBiAHOIICHHI 3
MUHYJIOPIYHUM pe3yabTaToM (952 MitH. TpH.)

Puc. 4 BigoOpaxae 3MiHM pe3yNbTaTiB CKJIAJOBHX 30BHIIIHBOI pEKIaMHu, a came:
IIMTOBOT 30BHILIIHBOT PeKJIaMU, TPAHCIIOPTHOI pekiiamu Ta INdoor pexiamu.
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Pucynok 4. Jlunamika pe3yabTaTiB CKIaJOBUX 30BHIIIHBOL
pexiamu npotsiroM 2013 — 2016 pokiB, MJIH. TPH.

Figure 4. Dynamics of the results of the external advertisement
constituent elements volume during 2013 — 2016, million UAH
IIprmitka: copmMoOBaHO Ha OCHOBI TaHUX TaOI. 1.

[IpoananizyBaBIIu JUHAMIKY pPE3yJIbTaTIB CKIaJOBUX €JIEMEHTIB 30BHILIHBOI PEKJIaMHU
BU3HAYEHO, 110 BOHM MAIOTh AHAJIOTIYHI TEHJEHII 3MIHHM, SK 1 3arajJlbHUi pe3yJbTar
30BHIIIHBOT pekynamu. HallOinpiry 4acTky cepel CKJIaJ0oBHX 30BHIIIHBOI peKiaMH 3aiimae
IIMTOBA 30BHILIHS peKjiama MpOTSIroM BChOIO aHATI30BaHOTO MEPIOY.

Jlani B CTpyKTypi MEAIMHOTO peKIaMHOTO PHHKY 3aiiMae pajo-pekiama, 00’eM sKoi
npotsirom 2013 poky cknanas 340 miH. rpH. 3a iepion 2014 poky AuHaMiKa pe3yabTaTy JaHol
CKJIaJIOBO1 Ma€ HETaTUBHY TEHACHIIIO criany, a came: 290 MuH. TpH., ToO6TO Ha -50 MITH. TpH. (-
14,71%) meniue Bix pe3yiabrary 2013 poky. [Ipotsrom 2015 — 2016 pokiB TeHIEHIIisl JaHOTO
MOKa3HHWKa HaOupae MO3UTUBHOTO XapakTepy 3poctanHs. Tak, 3a 2015 pik 00’emu panio-
pexiamu ctaHoBuiu 304 MITH. TpH., 1o € Ha 14 muH. TpH. (4,83%) 6inbie 3a cymy 2014 poky;
322016 pix —400 MiH. TpH., TOOTO Ha 96 MiH. TpH. (31,58%) OibIIIe TOPIBHSAHO 3 PE3YIHTATOM
2015 poky.

TenaenIii 3MiH pe3yabTaTiB CKJIAIOBUX €JIEMEHTIB PaJio-peKiiaMy TOKa3aHo Ha PHUC. O.
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Pucynok 5. J/lunamika pe3yJibTaTiB CKJIaIOBUX PajliopeKIaMH
mpotsirom 2013 — 2016 pokiB, MIIH. TPH.

Figure 5. Dynamics of the results of radio advertisement constituent
elements volume during 2013 — 2016, million UAH
IIprmitka: copmMoBaHO Ha OCHOBI TaHUX TaOII. 1.

JluHamiKka pe3ysbTaTiB CKJIaJ0BUX paliopeKIaMy € TAaKOIO XK, K 1 3arajJbHUNA pe3ybTar.
Bapto 3a3naunTH, 110 HaOLIbIIA YaCTKA HAJIIGKHUTH CaMe HAIllOHAIBHOMY pajiio.

OctaHHe MicIe B 3arajibHill CTpYKTYpi MEJIITHOrO peKJIaMHOT0 pUHKY 3aiiMae pekiiama
B KiHOTeaTpax. Y MOpIBHSIHHI 3 pe3ysbTaTaMU BCIX IHIIUX CTPYKTYPHUX €JIEMEHTIB JaHOTO
PUHKY, pe3ylbTaTH 00’€MiB pekiiaMd B KIHOTeaTpax € HalHmwxk4uMu. [IpoananizyBaBuIM
JUHAMIKY I[bOTO CTPYKTYPHOTO €JeMeHTa, BUsBJIeHO Taki 3MiHu: 2013 pik — 40 MiH. IpH.;
2014 pik — 30 muH. TpH., T0O6TO Ha -10 MiH. TpH. (-25,0%) MeH1e Big pe3ynbtaty 2013 poky;
2015 pix — 24 MiH. TpH., WO € MeHme Ha -6 muH. TpH. (-20,0%) 3a pesymerar 2014 poky;
2016 pik — 35 MJH. TpH., T00TO Ha 11 MiH. rpH. (45,83%) Oinblle, HIXK Y MHHYJIOMY POIIi.

BucnoBku. JlocmiauBIIM CTaH MEMIMHOTO PEKIAMHOTO PUHKY B YKpaiHi MPOTSATOM
2013 — 2016 pokiB, BUSIBJIEHO, 1110 IPOTATOM YChOT'O aHAII30BaHOTO MEPIOTY BiH MA€ HECTIMKY
JTUHAMIKy BJIacHUX pe3yibTariB. Halikpaiui pesyiabtatu 00’emiB Meniapuaky Oynu B 2013 Ta
2016 pokax, 11367 muH. rpH. Ta 11621 MiH. rpH. BiANOBIAHO.

[IpoananizyBaBIIM 3MIiHM pE3yJbTaTiB CKJIaJ0BUX MEIIapUHKY, BU3HAYEHO, IO
IIBUJIKMMH TEMIIAaMH 3pOCTa€ HaJaHHs iHpopMarii gepe3 Internet-pexnamy.

Ha nepmomy wmicii 3a 4acTkolo 00’€MiB PO3MOBCIOJKEHHS PEKIaMHOI 1HQopMarii
3HaxoauThesl TB-pekiiama, a came — IpsimMa pekiiama.

J1o HEraTUBHOT'O aCHEKTY, BUSBJICHOTO B XO1 IOCIIPKEHHS, BAPTO BITHECTHU MTOCTYIIOBE
CKOpOYEHHsI 00’ €MiB peKiIaMHOI 1H(opMallii yepe3 Take JHKepeno, sk mpeca.

Conclusion. Having examined the state of the media advertisement market in Ukraine
during 2013 — 2016, it has been found that throughout the analyzed period, it has an unstable
dynamics of its own results. Thus, the best results of the media market volumes were in 2013
and 2016, namely 11367 million UAH and 11621 million UAH respectively.

Having analyzed the changes in the results of the constituent elements of the media
market, it is determined that the provision of information through Internet advertisement is
rapidly increasing.

In the first place, according to the volume of advertisement information distribution,
there is a TV advertisement, namely, direct advertisement.
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As the negative aspect, revealed during the study, it is necessary to note gradual

reduction of advertisement information volume through such source as press.
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