AHOTALIIA

Tema: “/locaigkenHst 30yTOBOI MOJITHKH OPraHizamii, HAa MPUKJIATI
TOB “Mukynunenskuii bpoap” (TepHonijiibcbka 00.1.,

TepebGoBiasincbkuii p-H., cMT. Muxkyaunui, By;1. Habepexna, 33)

Jumnmomuwnii npoekT: 151 c., 25 puc., 29 tabxa., 5 nogartkis, 79 mirepaTypHHUX
JOKepen.

O0’ext pocaigxenHss — 30yroBa mosituka Ha TOB “MukynuHenbkuit
bpoBap” y cydacHUX pUHKOBHUX YMOBAX.

MeTor0 po6oTH € po3poOKa METOAMYHHMX IIIXOMIB Ta IPAKTHUYHHUX
pekoMeHAamii moa0 (GopMyBaHHS Ta YIOCKOHAJIEHHS 30yTOBOi MOJITUKKA Ha
M1IPUEMCTBI.

MeToau JOCHiIKeHHSI — HAyKOBOTO TIII3HAHHS, aHajli3 1 CHHTE3,
CUTyallliHUM  aHami3, KOMIUIEKCHI JOCHIIDKCHHS, EKOHOMIKO-CTaTUCTUYHI,
MaTeMaTU4Hi, KUIBKICHOTO aHadidy W eKCIepTHUX OI[IHOK, IOPIBHSHHS,
rpynyBaHHs, Tpap1uyHui, TAOJIUYHU.

PosrisitHyto  KOoHUENTyanbHI 3acaad  30yTOBOI MOJNITMKA B yYMOBax
MaKpOEKOHOMIYHOI HeCTaOlIbHOCTI, BHU3HAYEHO OCHOBHUX (OpPMH OpraHizarii
30yTy NOpOIYyKLIi 3 HACTyIHUM BUOKpEMJIEHHSM (DaKTOpiB BIUIMBY Ha 30YT.
[IpoBeneHO MOCTIKEHHS 010 OIIHKK CUCTEMH 30yTy Ta MPOCYBAHHS MPOMYKIIIT
nuBoBapHi. Ha OCHOBI 4Oro 3amporoHOBAHO OCHOBHI HAIPSIMKH BJIOCKOHAJICHHS
30ytoBoi  momituku ~ TOB “MukynuHenpkuii  bpoBap”, 1mo  J0MOMOXe
MIPUEMCTBY JOCSTHYTH OUTBHIIIOTO PIBHS KOHKYPEHTOCIIPOMOKHOCTI Ha PUHKY.

PesynbpraTu BripoBakeHi B AisuibHICT TOB “Mukynunenskuii bposap”.

Kuarouosi ciaoBa: 30yT, 30yTOoBa MOJIITHKA, KaHaIU 30yTy, AUCTpUOYILis,
JOTICTUYHA CHCTEMa, IHTEHCHUBHICTh 30YyTOBOi MISUIBHOCTI, cCTparterii 30yTy

MPOAYKIIii, peKJIaMHa KaMIaHisl.



AHHOTAIUA

Tema: “ McciaegoBanue cObITOBOM MOJMTHKU OPraHU3ALMM HA NIPUMepe
0OAO “Mukynunensknii bposap” (TepHonosibckas 00.1.,

TepeooBasiHcKHii p-H., nrT. MUKYJIHHIBI, Y. Hadepexnas, 33)

JuniaoMubii mpoekt: 151 c., 25 puc., 29 Tabn., 5 npunoxenui, 79
JUTEPATYPHBIX UCTOUYHUKOB.

OO0bekT uccjenoBanus — copiToBas noautuka Ha OAO “MuKynuHEnbKU
BpoBap” B COBpeMEHHBIX PHIHOYHBIX YCIOBUSIX.

Heabo padoTbl sBiIsSIETCS pa3pabOTKa METOJUYECKUX TMOJXOJ0B H
OPAKTUUECKUX pEKOMEHIaluuid 1o (HOPMUPOBAHMIO U  COBEPLIEHCTBOBAHMIO
COBITOBOM MOJUTUKU HA TIPEATIPUSTHUH.

Meroabl HcCCIeI0BAHMST — HAy4YHOrO IMO3HAHUS, AaHAJIU3 M CHUHTE3,
CUTYaIIMOHHBIN aHaJu3, KOMILJIEKCHBIE UCCJIEI0BAHNS, SKOHOMUKO-
CTaTUCTUYECKUE, MaTeMaTHYEeCKUE, KOJIMYECTBEHHOI'O aHajiu3a U JKCIEPTHBIX
OIICHOK, CPAaBHEHUS, TPYIITIUPOBKHU, Tpaduueckuii, TAOTMIHBIN.

PaccMoTpeHbl KOHIIENITYalIbHbIE OCHOBBI COBITOBOUW TOJUTHUKU B YCJIOBHUSX
MaKpOA’KOHOMHYECKOM  HECTaOMJIBHOCTH, OINPEAECIEHbl OCHOBHBIE  (POPMBI
OpraHu3alMu CcObITa MPOAYKIUH C TOCIEAYIOUIMM BbIACIEHUEM (PAKTOPOB
BIUsHUA Ha cObIT. IIpoBeneHo wucciieqoBaHUWE IO OLIEHKE CUCTEMbI cObITa U
MPOJBMKEHUS MPOAYKIMHM MUBOBapHU. Ha OCHOBE 4ero mpeasio)keHbl OCHOBHBIE
HaIpaBJICHUSI COBEPIICHCTBOBAHUS COBITOBOM MOMUTHKA OAQO “MuKynnHenbKuAn
bpoBap”, u4TO TNOMOXET MNPEANPUITHIO JOCTUYL  OOJBIIEr0  YPOBHS
KOHKYPEHTOCTIOCOOHOCTH Ha PhIHKE.

Pe3ynbraThl BHEAPEHBI B AesTeabHOCTE OAO “Mukynunenskuii bpoBap™.

KaroueBble ciaoBa: cObIT, COBITOBasg TMOJUTHKA, KaHAIbl COBITA,
JTUCTPUOYLIMS, TIOTUCTUYECKAs] CUCTEMA, UHTEHCUBHOCTh COBITOBOM J€STEIbHOCTH,

CTpaTcrunu cObITa MNpOAYKIMH, PECKIIaMHas KaMIIaHM.



SUMMARY

Theme: “Research marketing policy organization, the example of The
Open Joint — Stock Company “Mykulynetskyy Brovar”” (Ternopil region.
Terebovlya district, town. Mykulyntsi st. Quay, 33)

Master Degree thesis contains of 151 pages, 25 pictures, 29 tables, 5
additions, 79 literature sources.

The Object of Investigation is sales policy of The Open Joint — Stock
Company “Mykulynetskyy Brovar” in the current market conditions.

The Aim of the Work is to develop methodical approaches and practical
recommendations for the development and improvement of marketing policy in
the enterprise.

The Methods of Investigation are scientific knowledge, analysis and
synthesis, situational analysis, comprehensive studies, economic-statistical,
mathematical, quantitative analysis and peer review, comparison, grouping,
graphical, tabular.

Conceptual bases of marketing policy in terms of macroeconomic
instability, the main form of organization marketing with the following
distinguishing factors impact on sales. A study on the assessment of marketing
and promotions brewery. Based on what provides the main directions of
improvement sales policy on The Open Joint — Stock Company ‘“Mykulynetskyy
Brovar” that will help the company achieve greater competitiveness in the
market.

The results of investigation are implied into activities of The Open Joint —
Stock Company “Mykulynetskyy Brovar”.

Key words: sales, sales policy, sales channels, distribution, logistics
system, the intensity of marketing activities, marketing strategy, advertising

campaign.






