AHOTAIIA

Tema: «YnpaB/iHHA MapKeTHHIOBOIO TislJIBHICTIO HA MIANPHEMCTBI»

JlutmomHa marictepcbka pooota: 138 c., 45 puc., 52 Tabn., 4 momatku, 96
JTITEPATYPHUX JIKEPEIT.

O0’ekT mpoCaigKeHHS] — MApKETHMHIOBA JAISUIbHICTh MPUBATHOTO MiANPUEMCTBA
«Apion-TepHominb, IO 3aIMAETHCS OMITOBOIO Ta PO3APIOHOIO TOPTIBIIEIO.

MeTo10 po060TH € BUSBICHHS OCHOBHUX HEJOJIIKIB MapKETUHIOBOi JISJIBHOCTI,
MPOBEJICHHS OMUTYBAaHHS CIIOXHBAUIB MIOJ0 3a0BOJIECHOCTI aCOPTUMEHTOM Ta PIBHEM
00CIIyroByBaHHsI, po3poOKa peKOMEHJaIlli 100 BIOCKOHAJIICHHS CHCTEMHU 30yTy Ta
MOKpAIIECHHS OCHOBHUX MOKa3HUKIB €(PEKTUBHOCTI JiSTBHOCTI.

MeToau A0CiIzKeHHS — €KCIIEPTHI, MAaTEMaTUYH1, COILI0JIOT1YHE OMUTYBAHHS Ta
€KOHOMIKO-CTaTUCTUYHI.

OOrpyHTOBaHO AOUUIBHICTh 3MIHM PO3TAIlllyBaHHS TOPTOBOIO YCTAaTKyBaHHS Ta
3aCTOCYBaHHS MPaBUJIa «30JI0TOTO TPUKYTHHKAY; 3aIIPOIIOHOBAHO MPOBEICHHS TPCHIHTY
JUIsL TOPTOBOTO TEpCOHANy; BigoOpaxeHO e(EeKTUBHICTh 3/IHNCHEHHS PEKIaMHOT
KaMIaHii; po3po0JIeHO MPOEKT 3alpOBaKEHHS aBTOMATHU30BaHOI CUCTEMHU YIIPABIIHHS
30yTOM.

PesynbTaTu BnipoBakeHHI B AisbHICTE [T « Apion-TepHomniiby.

Kaw4oBi cjoBa: MapkeTHHTroBa [isUIBHICTh, TOPTIBIIS, CIIOXHBadl, TOPTrOBE

yCTaTKyBaHHS, TOPrOBUI MEpCOHAN, peKJIaMHa KaMIaHis, CUCTEMA yIPaBIIIHHS 30yTOM.



AHHOTADIUA

Tema: «YnpaBjieHne MAPKEeTHHIOBOM AeSITeIbHOCTHIO HA NMPeXNPUATHID)

Jlutimomuast Mmaructepcekast padora: 138 c., 45 puc., 52 Tab6in., 4 npunoxeHus, 96
JAUTEPATYPHBIX UCTOUHUKOB.

OO0beKT uccjeq0BaHus - MAPKETHUHIOBAs I€SITEIbHOCTh YaCTHOTO MPEITPUATHUS
«Apuoi-TepHOnoIbY, 3aHUMAIOIIENCS ONITOBOM U PO3HUYHOM TOPTOBJIEH.

Henabro padoThl SBISETCS BBISIBJICHUE OCHOBHBIX HEOCTATKOB MapKETHHTOBOM
NEeSATENbHOCTH, TMPOBEACHHE Ompoca MOTpeduTeneil Mo  yJOBIETBOPEHHOCTHU
aCCOPTUMEHTOM U YPOBHEM OOCIyXHBaHHs, pa3padoTka pPEKOMEHJAlUil 110
COBEpUICHCTBOBAHMIO CHCTEMbI COBITA M YJIy4YlIEHHME OCHOBHBIX IIOKa3aTesen
3 PEKTUBHOCTH ACATEILHOCTH.

MeToabl HMCCIEAOBAHUSI - SKCIEPTHBIE, MAaTEMaTUYECKHUE, COLIMOJOTHYECKHIMA
OMPOC ¥ SIKOHOMHUKO-CTATUCTUYECKHE.

O0ocHOBaHa  11€1€CO00PAa3HOCTh  M3MEHEHHS  PACIOJIOXKEHHUS  TOPIOBOIO
0o0Opy/ZOBaHUS U TPUMEHEHUS NpPaBUJIA «30JIOTOIO TPEYTOJbHUKA»; IPENTIOKEHO
IPOBEICHUE TPEHUHTra JJIs TOProBOTO TEPCOHANA; OTPaKeHO A(P(HEKTUBHOCTH
OCYIIECTBJICHUS! ~ pEKJIaMHOW  KaMIlaHWW;  pa3paboTaH  MPOEKT  BHEIPEHHUS
ABTOMATHU3UPOBAHHOW CUCTEMBI YIIPABICHUS COBITOM.

Pe3ynbrartel BHEApEHWH B JEATEIBHOCTb YACTOTO MPEINpUATUS «ApHOI-
TepHOMOIBY.

KiroueBble cJjioBa: MapKETHHIOBas JESITEIbHOCTb, TOPIOBIIA, MNOTPEOUTENH,
TOProBoe 00OpYIOBaHHWE, TOPIOBBIA MEPCOHAN, pEKJIaMHas KaMIlaHUsd, CHUCTeMa

yIPaBJICHUS COBITOM.



SUMMARY

Theme: «Management of marketing activities on an enterprise»

Master Degree thesis contains of 138 pages, 45 pictures, 52 tables, 4 additions, 96
literature sources.

The Object of Investigation is marketing activity of private enterprise «Apiol-
Ternopil» that engages in wholesale and retail trade.

The Aim of the Work is to identify the main drawbacks of marketing activities,
surveys on consumers satisfaction level of service and range, recommendations for the
improvement of sales and improvement of basic performance indicators.

The Methods of Investigation are experting ones, mathematical, sociologic
interrogation, economical and statistic.

Expedience change of the location of trade equipment and application of rule
«golden triangle» has been grounded; the leadthrough of training for sales staff has
been offered; the efficiency of the advertising campaign has been shown; the project of
introduction of automated sales management system has been worked out.

The results of investigation are implied into activities of The Private Enterprise
«Ariol-Ternopily.

Key words: marketing activity, trade, consumers, trade equipment, sales staff,

advertising campaign, sales management system.



