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B mporeci BuKoHaHHsA guriioMHOi pobotn OKP «Marictp» IpoBeieHO
ontuMizaiiito IHTepHeT-MarasunHy faufilure.com pgns momykoBux —cucrem.
IndopmMariiiina crcrema IHTepHeT-mMarasuHy po3pobseHa Ha 6a3i CMS Magento
Ecommerce.

3anporoHoBaHa MeTOJWKa OCHOBAaHA BUKJIFOUHO Ha MeToJax IOLIYKOBOI
OTITHMI3allii 3a SKUMH He MOCTiIyIOTh CaHKIIii 3 60Ky TOIITYKOBUX CHCTEM Ta sIKi He
1oTpeOy0Th TPOIIIOBUX BUTPAT.

B meprioMy po3fifi po3misHYTO 3arajbHi MPUHLMITA POOOTH TOIITYKOBUX
cuctem. IIpoaHasizoBaHO TIpaBW/Ia 3a SIKMMH Bi/OyBa€TbCs paH)XyBaHHS BeO-
caiiTiB. OmMcaHO OCHOBHiI MeTO/Id 30BHIIITHLOI TTOITYKOBOI ONTUMI3allii BeO-caliTiB
J71s1 IOLTyKOBUX cucteM fHaekc Ta Google.

B agpyroMmy pos3guli HaZi@aHO TIpakTUUHI peKoMeHAal(ii /i 30BHILIHbOL
TOIIYKOBOI ~ omTHWMi3alfii  IHTepHeT-Mara3wHy, II[0  CTOCYIOTbCS  OOMiHy
TOCU/IaHHSAMMY, TIPOCYBaHHS B COL{ia/IbHUX MeperkaxX Ta KOHTEKCTHOI PeKJ/IaMU.

B TpeTbOoMy pO3aijii oOmnucaHO TporpaMHi MOAyMi, Ppo3pobseHi Ta

B/IOCKOHAJIeHI /i1 aBTOMaTHu3allil MpOoLeciB 30BHIIIHBOI MOIIYKOBOI ONTHMI3aLlil.


http://tstu.edu.ua/?l=uk&p=structure/faculties/fis
http://tstu.edu.ua/?l=uk&p=structure/faculties/fis

HazmaHo pekomeHzallii /o 3acTocyBaHHS po3pobseHNX MofysiB. ITpoaHamizoBaHO
e(heKTUBHICTb 1X BUKOPHUCTaHHS.

AKTyasibHICTh AWIUIOMHOI POOOTH TIONSITAa€ y AOCTIKEHHI CydaCcHHX
a/TOPUTMIB HAUMOMNY/SIPDHIIIMX TOLIYKOBUX CUCTEM Ta CTBOPEHHSI CTparerii
MpoCyBaHHsA [HTepHeT-mMarasuHy, aBTOMAaru3allil TIPOL[eCiB 30BHIILIBOI TOLIYKOI
onTrMi3aLlii 3 J0nmoMoror nporpamHux mozay/ais CMS Magento.

MeToro AUIUIOMHOI pOOOTH € TMPOCyBaHHSI IHTepHET-Mara3wHy >KiHOUOTO
opgsary faufilure.com B mnomykoBux cucremax SHzaekc i Google, 30inbiiieHHs
KIJIbKOCTI BIZIBiTyBauiB Ta 1X KOHBEPCis B MOTEHL[IHUX TTOKYTILIIB.

OO6GekT i mpeamer gocHimKeHHA.OOEKTOM [JOCTIHKEHHS € TMPUHLIAIN
pPOOOTH a/ITOPUTMIB TIOIITYKOBHX CHCTEM Ta 30BHIllIHI (haKTOPH paHKyBaHHs, IT0 Ha
HUX BIUVIMBaKOTh. [IpeIMeToM JOC/TipKeHHSI € MeTOAWKA 30BHIIIHbOI ONTHMI3aLlil
Be0-caliTy 10 KOMepI[iiHUX 3aluTax Ta CUCTeMU Beb-aHaTiTUKU.

HaykoBa HOBM3Ha OJ€ep)KaHUX pe3y/bTariB [IO/sira€ B AOCIiIKEHHI
TOIIYKOBUX  a/JIfOPUTMIB, po3po0ili pekoMeHAaArliki yig  onTuMiszaiii  Ta
aBTOMaru3allii MpoLeCiB TMOLIYKOBOI OITUMi3aLjii 3 [JOMOMOIOK TMPOrpaMHUX
MOZY/IiB.

PesynbraTy 1ipoBefieHHS JOC/IIPKeHHs Ta MPaKTUYHOI YaCTUHU JUIIJIOMHOI
poboTH:

— po3pobseHo  cTparterii  TpocyBaHHSI  [HTepHeT-marasWHy 10O
KOMEPILIiMHUX 3aluTax;

— 3abe3meueHO 3pYUYHHWM MeXaHi3M IPOCYyBaHHSI [HTepHeT-Mara3wHy B
COLlia/IbHUX MeperKax;

— po3po0bsieHo MporpaMHi MOAY/ [/ aBTOMAaTH3allil TpolieciB: 00MiHy
TTOCHUIAaHHAMHU, MyO/TiKariii ToBapiB, peecTpallii CauTy B KaTajorax;

—  ajanTariisi po3po0eHuX MOAYIIB /IS TIO/[iOHUX TIPOEKTIB;

— c(opMOBaHO peKOMeHZAAllil AJ1s1 MOJa bIIOr0 MpOCyBaHHS [HTepHeT-
MarasvHy.

B rioBHOMY 00Cs13i BUKOHAHO /I0/IaTKOBI PO3/Ii/iH.



ANNOTATION

Research of methods of external search engine optimization at practical
realization of the project the Internet-store // Lozynskyy Mykhailo // Ternopil State
Technical University named after Ivan Pulyuya, Department of Computer
Information Systems and Software Engineering, Department of Computer Science,
the group SNM-51 // Ternopil, 2014 // P. , Fig. - , Table. - , Draw. -
Add. - , Ref. -.

In the process of doing graduate work Master" optimization online store
faufilure.com for search engines. Information system online store designed on the
basis of CMS Magento Ecommerce.

The proposed methodology is based solely on the methods of search engine
optimization which is not followed by sanctions by search engines and which do
not require cash outlay.

In the first section discusses General guidelines of search engines.
Analyzed the rules according to which the ranking of web sites. Describes the
basic methods of external search engine optimization of websites for search
engines Yandex and Google.

The second section provides practical recommendations for external search
engine optimization, online store, relating to the exchange of links, promotion in
social networks and contextual advertising.

In the third section describes the software modules developed and
enhanced to automate processes external search engine optimization.
Recommendations for the application of the developed modules. Analyzed the
effectiveness of their use.

In the "Special parts" are considered useful tools and services that will help
save time during promotional events, because they allow to solve almost any task

that can be automated.



The relevance of the thesis is to study modern algorithms of popular search
engines and create a promotion strategy online store, process automation townho
pachuco optimization using software modules CMS Magento.

The aim of the diploma work is the promotion of Internet-shop women's
clothing faufilure.com in search engines Yandex and Google, increasing the
number of visitors and their conversion in patenting buyers.

Object and subject docna research are the principles of search engine
algorithms and external ranking factors that affect them. The study is the technique
of external optimization of the website for commercial queries and web Analytics.

Scientific novelty of the results is the study of search algorithms, the
development of recommendations for optimization and automation of certain
processes of search engine optimization with the help of software modules.

— The results of the study and the practical part of the diploma work:

— developed promotion strategy online store on commercial requests;

— provided a convenient mechanism for promoting e-Commerce in
social networks;

— developed software modules for process automation: link exchange,
publication of the goods, the registration site in directories;

— adaptation of the developed modules for such projects;

— developed recommendations for further advancement of the online
store.

In conclusion, it is necessary to give recommendations on the promotion of
the site with the practical part. Recommendations needed for further advancement
of the Internet shop, the increase in the number of store visitors and increase
conversion rates, respectively, and profits of the store.

— It is recommended to increase the number of links, external links to
the site, with good thematic resources. You can participate in online forums and

discussions, post articles with the obligatory reference to the source.



— It is recommended to increase the number of new pages on the
subject site in accordance with the semantic core, each page should be optimized
as described in the draft regulations.

— It is recommended to monitor the position of the keyword in the
search engines Yandex and Google, including on the key demands of new pages.

— Promotion must be conducted continuously in order not to lose the
results.

Thesis has a high practical value, it can be adapted to any online store and
to achieve good results in search engines.

Fully implemented the additional sections.

Keywords: DORWEI, SEARCH  ENGINE OPTIMIZATION,
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