AHOTAILIA
TEMA: «/locaigxeHHs1 CHCTeMH YNPABJIIHHA MapPKETHHIOBOIO TiSlJIbHICTIO
MiANpUEMCTBA, HA NpUKIaAi TepHOMiIBLCHKOI AUPeKUIl YKPAITHCHKOI0 1epPKABHOI0
NiANPUEMCTBA MOIITOBOrO 3B'A3KY " YKkpnomra'

JurnnomHa wmarictepcbka pobora: 196 c., 50 puc., 28 Ttabn., 7 nmomatki, 113
JTepaTypHUX JKEpe.

O0'ekT a0cCaiTUKeHHsI — opraHizailis MapKeTHHroBoi mgisieHOocTi T VIIII3
«YKpnomira» Ta ii BIUIMB Ha MiABUIIEHHS €(PEKTUBHOCTI JISJILHOCTI MiANMPUEMCTBA.

Metoio pobdoTH € aHami3 CHUCTEMHU YMPABIIHHS MAapKETHHTOBOIO ISJIBHICTIO Ta
MOIIYK NUISXIB BJOCKOHAJICHHS MapKETUHTOBOI JIISIIBHOCTI SIK 1HCTPYMEHTY MiABUIICHHS
epexruBHoCcTI podotn T YAIIII3 «Ykprnourray.

MeToan OOCJiAKeHHsI — CUCTEMHUN aHaNi3, MOPIBHAIBHUNA aHaNI3, CTPYKTypHHM
aHani3, (PiHAHCOBO-€KOHOMIYHMM aHali3, METOJ €KOHOMIYHOTO MOJC/IIOBaHHS Ta
MIPOTHO3yBaHHS.

3anmporoHOBaHO HOBITHI MIIXOAM JJIs 3A1MCHEHHS MapKETHMHIOBOI IsUIBHOCTI, a
caMe — «eJEeKTpOHHY Komepiiio». lIpencraBieHo yJIOCKOHAJICHHS OpraHi3ariifHol
CTPYKTYpH BIJIUTy 3 MHUTaHb MPOAAXKY MOCIYT (MapKETHHTY), Ha OCHOBI 3a0€3MeUCHHS
e(eKTUBHOCTI OpPraHi3aliifHol CTPYKTypHU yrpaBiaiHHsA. OOIpyHTOBAHO MPOIEC 3A1MCHEHHS
IUIaHYBaHHS MApKETHHIOBOI JISUIBHOCTI SIK 1HCTPYMEHTY IIIJIBUILIEHHS €()EKTUBHOCTI
JUSITBHOCTI T IIPHEMCTBA.

PesynbraTu BripoBamkeni B aisuibHIicTh T Y I3 «Ykproomitay.

Kuro4oBi ci10Ba: MapKeTUHIOBa JiSUIbHICTh MIANPUEMCTBA, MAPKETUHIOB1 (DYyHKIIII,
KOMIUJIEKC MapKETHUHTY MIANPUEMCTBA, €Talld MapKETUHTOBOI iSUIBHOCTI, MapKETHHT

MOIITOBOTO 3B’ SI3KY.



AHHOTALIUA
TEMA: <(MCCJEJOBAHUE CUCTEMBI YIIPABJIEHUSI MAPKETHHI OBOM
JESATEJBbHOCTHIO IPEJNIPUATUS», HA TIPUMEPE TEPHOIIOJILCKOM
JAUPEKIIUU YKPAUHCKOI'O TOCYJAPCTBEHHOI'O IPEAITPUATUSA
IMOYTOBOM CBSA3HU «YKPIIOUTA» (TJI YITIIIC «YKPIIOUTA»)

Junnomuas maructepckas podota: 196 c., 50 puc., 28 Tabin., 7 npuinoxenuii, 113
JUTEPATypPHBIX UCTOYHUKOB.

O0beKkT wuccAeI0BAHMST — OpraHu3alys MapKETUHIOBOM aestenbHoCcTH T]]
VITIHIC «Yxpnouta» W ee BIHSHUE Ha TOBBIMIEHHE 3(P(HEKTUBHOCTH JAESITEIBHOCTH
NPEANPUSATHUSA .

Heabro padoThl ABISETCS AaHalW3 CUCTEMBbl YIPABICHHUS MApPKETUHTOBOU
JIEATENBHOCTBIO U MOUCK ITyTE€W COBEPIICHCTBOBAHUSI MAapKETUHIOBOM JESATEIBHOCTH KaK
uHCTpyMeHTa noBbleHus 3gpexkrusHoctu padotel T YITIIC «YkpnouTtay.

MeToabl HCCIeI0BAHUS — CHUCTEMHBIA AaHAIW3, CpPAaBHUTEIbHBIA aHAIU3,
CTPYKTYpHBIA aHanu3, (PUHAHCOBO-d)KOHOMHUYECKUN aHallu3, METOJ HKOHOMHYECKOTO
MOJICTTMPOBAHUS U IPOTHO3UPOBAHMUSL.

[IpenmoxeHo HOBEWIIME MOAXOIBI JUISI  OCYLIECTBICHHUS MapKETUHIOBOU
JNEATeNIbHOCTH, a4  MMEHHO —  <OIEKTPOHHOM  KoMmepuum». lIpeacraBieHo
COBEPILICHCTBOBAHUE OPraHMU3ALMOHHON CTPYKTYPhI OTJIENA 110 BOIIPOCAM MPOJAXKH YCIyT
(MapkeTHHTa), HA OCHOBE oOecmedeHus] d(PPEKTUBHOCTA OPraHU3AMUOHHON CTPYKTYPHI
ynpasieHus. OOOCHOBAHO TIPOIECC OCYIIECTBICHHUS ITUIAHUPOBAHUS MApPKETUHTOBOM
NEATeIbHOCTY  KaK  MHCTPYMEHTA  MOBBIMICHUS  A(PPEKTUBHOCTU  ACSATEILHOCTH
MPEANPUATH.

Pesynbratel BHEApeHBI B AesaTenbHOCTh T/ YITIIIC «Ykprnouray.

Kiarwuesbie ¢j10Ba: MApKETUHIOBAasA JNESITEIbHOCTh MPEANPUAITUS, MAPKETUHTOBbIC
GyHKIMY, KOMIUIEKC MapKETHHTa TPEANpUsATHS, 3Talbl MAapKETUHTOBOW NEATENHbHOCTH,

MapKCTHUHT IMOYTOBOM CBSI3H.



SUMMARY
THEME: «Study of the menegement of marketing operations of the company, the
example of Ternopil directorate of Ukrainian state enterprise postal services
"Ukrposhta"

Master Degree thesis contains of 196 pages, 50 pictures, 28 tables, 7 additions, 113
literature sources.

The Object of Investigation is the organization of marketing activities TD USEPS
«Ukrpochtay and its impact on improving the efficiency of the company.

The Aim of the Work is to analyze the management of marketing activities and
finding ways to improve marketing activities as a tool for improving the efficiency of TD
USEPS «Ukrpochtay.

The Methods of Investigation are systems analysis, comparative analysis,
structural analysis, financial and economic analysis, a method of economic modeling and
forecasting.

The new approach for the implementation of marketing activities — namely, «e-
commerce» is offered. The improving the organizational structure of the Department for
the sale of services (marketing), based on ensuring the effectiveness of the organizational
structure of management is represented. The implementation planning of marketing
activities as a tool for improving the efficiency of the company is proved.

The results of investigation are implied into activities of the TD USEPS
«Ukrpochtay.

Key words: marketing the business, marketing tool, marketing mix companies,

stages of marketing activities, marketing postal services.
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