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Y3ATAJTBHEHUX ®YHKIIA IIOIMUTY

M.V. Grygorkiv
MODELS DEPENDING ON PURCHASING POWER OF
GENERALIZED DEMAND FUNCTIONS

While building economic-mathematical models ones have often to be used
as their components the so-called functions of economic behavior, in particular the
demand. At monoproductive market of aggregate goods the demand for it depends
on the price p of goods and income (or budget) z of a consumer, i.e. on a
purchasing power s=z/p. There is proposed a modified generalized model
depending on the purchasing power of the demand, which reflects the demand
q,(s) for the goods of the first category, the demand q,(s) for the goods of the
second category, and the demand q,(s) for luxury goods, defined at s>0 and
formalized in the following ratio:
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power from which the existing demand for the product of category i (i=

s =0); g - upper level (value) of demand for the product of category i
(i=1,3), which corresponds to the consumption of this product in an amount s, ,
sufficient for the life and characteristics of a social status of a consumer (g, —
upper subsistence wage of the first category goods consumption, g, — upper level

of consumption of the goods of the second category for rich people, g, — the top
level of consumption of luxury goods for the richest part of a society); s, — value
of purchasing power corresponding to an acceptable lower level of the goods of
category i (i=13) consumption, which is almost 1/(1+6,;) of the top level

consumption ¢; (i =13); g (i =1,3) — a parameter that reflects the presence of
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goods of one kind, which differ both in quality and price (its value is sufficiently
small, in particular, in many cases we can assume that ¢ =0 (i=13)). The
proposed modification of the generalized function of demand is primarily
concerned with the introduction of factor J. (i =1,3), adequately reflecting the
ratio between the upper and lower levels of consumption.
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T.1. lanyua
HayxkoBuii kepiBHUK 1.€.H, ipodecop B.M. BoBk
JIvsiscorkull Hayionanbhuu yHisepcumem imeri leana @panka
MOAEJIOBAHHSA PO3BUTKY MAJIOT'O HIAITPUEMHUILTBA
HA
OCHOBI B3AEMO/II 3 IHIIMMHU CYB’EKTAMM BI3HEC-
CEPEJOBUMIIIA
T.1. Danutsa
SIMULATION OF SMALL BUSINESS DEVELOPMENT THROUGH
INTERACTION WITH OTHER ACTORS BUSINESS ENVIRONMENT

B nporieci MmonepHizaiiii puHKOBOT €KOHOMIKM YKpaiHM TMUTaHHS PO3BUTKY
Majoro OI3HeCy BIJIrpae Ba)XJIMBE 3HAYCHHs JJi1 3a0e3MedeHHs CTaOLIbHOCTI
rocrnofapcbkoi CUCTEMH. YCHIIIHICTh, €(QEKTUBHICTb Ta pe3yJIbTaTUBHICTb
BCJICHHS ITANMPUEMHHUIIBKOT ISUIBHOCTI 3aJICKUTh BiJ[ MPOIECIB B3aEMOJIIT MIX
MaJuMU TIANPUEMCTBAMU Ta Ccy0’ekTtamMu Oi3HEC — cepefoBHIa B 0cC001
IHCTUTYTIB, IO HAJAlOTh I1HQPACTPYKTYpPHI MOCIYTH, (PIHAHCOBUX I1HCTUTYTIB,
THIIHMX TIITPUEMCTB TOIIO.

OmauM 13 BapiaHTIB ONTHUMI3aIlli BUPIIIEHHS TakKoi 3agadl € HaMu
3alpONIOHOBaHA CKOHOMIKO — MaTeMaTHYHa MOJCIb PO3BHTKY  MaJIOTO
MiIIPUEMHAIITBA HA OCHOB1 B3a€MOJIT B chepi TTOCIIYT.

Hamu nipomnoHyeThCst po3TIIIHYTH po3BUTOK Majoro mianpueMctBa(MII) Ha
OCHOBI TaKMX TEOPETUKO — KOHIEeNTyanbHuX ckianoBux( TKC):

TKC1. Po3ramryBanns MII ripu iforo po3mupeHHi.

TKC2. Bxigni pecypcu MII ( BuximHi pecypcn).

TKC3. B3aemonid 3 noctayaiapsHukamMu MIT.

TKC4. [lotenuian ocoOu, mo npuiimae pimeHHsI( KepiBHUKA, MEPCOHATY
TOIIIO)

TKCS. Peknama.

TKC6. KpeatusHi inei( akiiii, po3irpaiiii TOIIO)

TKC7. 3acrocyBannss WEB-texnonorii ans MIIL.
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