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Enterpnse trade and business culture: problems

Entorprise, trade and business culture: problems
of integration into the global economy

of integration into the global economy

American culture, characterized by a strong 1nd1v1duah
reduced distance toward power, medium masculinity, does
represent, for other countries, a way of success. For example,

Japan success is guaranteed by a high masculinity, collectivism ang
great uncertainty control.

Enterprise development strategy
considering the corporate culture

Khymych Iryna,
PhD (Economics), Associate Professor

Within this context, the convergence between national cul
Ukraine, Ternopil Ivan Puluj National Technical University

and economic liberty is the one which creates positive effects :'
general on business environment and especially on companies. In
country with a very big distance toward power and a marked charact
of collectivism, the economic liberty is substantially reduced. Witha

an economic liberty multinational companies can not become glob i )
because they come against the cultural barriers of the hostess coun An optimal business strategy is one of the key issues which

The failure of many international businesses is laid on the la nnagerial staff of each enterprise should solve in market economy At
of the cross-cultural competence in international business. It is needs il stage of market economy development, the enterprise has taken
to outline a model of cultural intelligence that involves abilitia selal entrepreneurship orientation, oriented on the combination of
knowledge and imperious attributes needed for the cultd Jroduction with high quality service. On the other hand, continuous
competence of managers. pdating of scientific knowledge requires the improvement of
#roduction technology. Therefore, improvement of the enterprises’
Punagement strategies implementation becomes possible by the
troduction of strategies based on corporate culture. This is one of the
nys of business adaptation to constant market changes.

Types of strategies based on corporate culture are shown in
igure 1.

One of the proposed strategies is the one called “meet
Justomer requirements”, which is based on the subjectivity of
Perception and customer’s respect for the obtained results, regardless
bl the defined norms and criterias of the final result. Indeed, the
ulture is a tool that exists in the mind of the customer, it transformed
lepending on the time and circumstances, personal attitudes, beliefs
nd principles of the client, his/her level of awareness and education.

Often, positive changes promote client's aspirations to new
nd better services, reliable cooperation. However, if the desired
esults are realized in cooperation with the enterprise, it means that
{his enterprise can count on further cooperation in the future.

Fedotova Yana,
PhD (Economics), Assistant Professor
Ukraine, Ternopil Ivan Puluj National Technical University
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Enterprise, trade and business culture: problems

Bnterprise, trade and business culture: problems
of integration into the global economy

of integration into the global economy

"~ Modern methods of business -
sducation as a tool for competence of
sersonnel in a competitive environment

R B e s
Types of strategies based on corporate
culture

;,Stlfatkegy "meet customer requirements"

Sohatska Hanna,
PhD (Economics), Associate Professor
Ukraine, European University

Strategy "best possible way of work performance" ] ' g

- g : . I'he world is becoming increasingly global, information - more

o, and society — more united thanks to the impressive pace of

velopment of digital technology. Recent years have witnessed rapid

Jevelopment processes associated with changes in the means (?f

The second strategy, which reflects the “best possible way | {ormation transfer, the developme'n_t'of net\‘;vork structllllres, él.rastlec

work performance” is based on establishing qualitative results. In th n?ngc; in te?ri:iog;:z arilri (c:)?t)::clleltlejftosgiﬂ;e;cec(:nfmiﬁli;z{:izr;

case, the staff must observe fixed ethical standards established in hml emops oerlnmunication pand s e 1o find sew methods of
contract (terms, duties, responsibilities, environmental condition l?lb e to dcl'ver the necessary information to the au o

53, G o A i o “nc(;bo rei;g these processes in the context of educational space

i i : serv ce,

fihe (;p;ratlotn StCOf o R e {8 ¢lear that modern students discover the world, socially active,

evelopment e i

. cept the

In order for one of the above presented strategies to be used obile, kno:lzdgez;b:e ci?g legv:;?(?l‘dyﬂll:ge ?r?terz(s): i?lcle:ming.

e i it oty e :‘P:et fomsla(t) ofe:1assi§ lectures or practices can not meet the

i iviti i ine i bl st .Because the fo

?Sf::f)r?(ci:\gllzlei;rzi:ri;’ tt:v?g::mme g SRR Ut SIS eeds of the labor market for skilled professionals who m}lst have not

The trends in corporate .culture development confirm forecas nly knowledge, but 31150 appropriate Ju?sgl(f:soigefr(i); S‘;L\:ffiszgfé:z

that its implementation in the Ukrainian market is possible only groblems in a.real business e?nV1roPnf1ren. Ay lge s sl

e e n“ne' °d‘;°ag_°n’ Lllzvgri?g:;go? theeew?):lii such as Harvard and

interested clients, in relation to which direct and indirect strategies d Ie“;‘s:;“ Sz lrl;grkele g a’nd el ittt

R e iy “mlior : latf rnis frez, educe,ltion (Prometheus, Coursera EdEra

. s ot - . . 5 reungpao ‘, : ., .’

zlrll(lin::(})ern éﬁteedi::; iss ?;f;ilufg R e rehab‘ dacity ect.), Ukrainian teachers should acquire highly innovative

: u . feaching methods [1, 2].

Figure 1. Types of strategies based on corporate culture
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