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CYYACHI IIIAXOAHN 10 MPOBJEM MEITAIIJIAHYBAHHA

Amnoranis. MeniannanyBanHs nepezdavae mpouec GopMyBaHHS CUCTEMHU KaHAJIB JOCTABKH
peKJIaMHUX 3BEPHEHB JIO pekiaMHoi aymutopii. Llei mporec € HaiOLIBII aKTyalbHUM IS
peKIaMo/IaBIliB. Ake BiJl BIpHOTO BHOOpPY KaHAIIB PO3MOBCIOKEHHS PEKJIAMU 3aJICKHUTD ii
e(hEeKTUBHICTh B IJIOMY.

Knouosi cnosa: mediannanysanns, media xawan, media HOCIU, epexmusHicmv pexiamu,
pexnama.

Nadya Golda
NEW APPROACHES TO PROBLEMS MEDIA PLANNING

Abstract. Media planning involves the formation of channel delivery of advertising appeals to
theadvertising audience. This process is most important to  advertisers. Aftera correct
choice of distribution channels of advertising depends on its effectiveness as a whole.
Keywords: media planning, media channel, — media, media, advertising  effectiveness,
advertising.

OpnHe 3 TI00ANBHUX MUTaHb, SIKE MOCTAE MEpe]] PEKIaMOIABIIMU — i€ 32 JIOTIOMOTOI0
AKX 3ac00iB MacoBoi iH(popmarii moHecTd iHGOpMAIil0 TPO CBild ToBap Ta ¢ipMmy a0
CHOXHBaya. 3  PO3BUTKOM  HAYKOBO-TEXHIYHOTO  MPOTrpecy  KUIbKICTh  KaHAIiB
PO3MOBCIOKEHHSI pEeKIaMu CTpIMKO 3pociia. OCHOBHOIO 3a7ayero MeJialslaHyBaHHS €
ONTHUMI3AIlSl CXeMH PO3MIIICHHS PEeKJIaMHMX MaTepiamiB. Yum OiibIlia 4yacTHHA TEPUTOPIi
OXOIUJICHA B Pe3yJbTaTi 31MCHEHHS CXEMH PO3MIIIEHHS OTOJIOIICHHS TUM e(EeKTUBHIIIA 15
cxema. B giiicHocTi muTaHHs €()eKTUBHOCTI BUMAarae rcUXoJ0TIYHUX OCHOB PEKJIaMHOT ii.

Jocnimpkytoun npobieMy MefianjaHyBaHHS HEOOXIHO BpaxyBaTH 3aKOH JIAHIFO)KKa
TICUXOJIOTIYHUX SIBHUIIL, IO CIIPHUSE CIPUUHATTIO pekiaMHol iHpopMallii, 30kpeMa peKIaMHUX
o0pa3iB. JIaHIIOKOK MCUXOJIOTIYHUX SBUII Nlepeadadae eran CIpURHATTA, eTal eMOLiHHOTO
BpaXEHHS, PO3YMIHHS, €MOIIIMHOTO BIJHOIICHHS Ta aKTUBHOCTI. AKTHBHICTH abo cama
MOKYIIKa MOK€ BiOYTHCS JMIIE y TOMY BHUIAJKy, Koiu o0Opa3 ToBapy cpopMoBaHHI Ha
OCHOBI TTO3UTHUBHOI €MOIIIHOI 1 TOBHOITIHHOI 1H(opMmarltii. Tomy Hamor 3amadero € MmokKa3aTH
3B'SI30K TICHXOJIOTI] CIPUIHSATTSA peKJIaMH CIIOXXHBAa4YeM Ta, SKUM YHHOM, 1 32 JOIOMOTOIO
SKUX TICUXOJIOTIYHUX MPUHOMIB BiJOYBA€ThCS 3amaM’ ITOBYBAaHHS PEKJIAMHHUX OTOJIOIICHb, 1
K MOXHa 30UTBIINTH e(EeKTUBHICTh PEKJIaMH, BPaxOBYIOUM IIi mporecu. Sk Bimomo, yci
BUKOPHUCTOBYBaHI y Mezia mianyBanHi 3MI moBuHHI 3a0€3MeYUTH OAHAKOBUN TPAaHUIHUI
edpext. Lle 1 € 3aranbHU NPUHIMI MeJiarIaHyBaHHS. Y BHIIAAKy, KOJMH Oyab SKUM 3
BUKOpUCTOBYBaHUX 3MI mokasye rpaHnyHy €(QeKTHBHICTh BHIIY 3a IiHIII, TO OOCATH HOTO
BUKOPUCTaHHS HE0oOXimHO 30unbmryBaTH. KpaiiHa mexka 3011bIIeHHsT 00CATIB BUKOPUCTAHHS
HACTyMa€e TOJi, KOJW WOro rpaHuvHa €(EeKTHBHICTh CTAa€ TAaKOK camoro AK y iHmmx 3MI.
MOHITOPUHT I'paHUYHOI €(DEeKTUBHOCTI BEJEThCA 3a PEaKIi€l0 Ha peKjIaMy y TOMY M 1HIIOMY
3MI.

[linxomut 10 BHOOPY pPEKIAMOHOCIIB HEOOXITHO KOMIUIEKCHO. MM PEKOMEHIYEMO
BJIATUCS JI0 BUKOPUCTAHHS CHHEpriuHoro edexty y ix ruranyBaHHi. [IpaBunbpHUil BUOIp
HaiO1IbI eheKTUBHUX 3acO0iB Mepeaayi peKIaMHOrO 3BEPHEHHS B 3HAUHIA Mipi BU3Ha4ae
ycmix Bci€l pexnamHoi kammanii. Bim  BipHOTO BHUpilIeHHS AaHOi MpoOJeMHU 3aJIeKUTh
BEIMYMHA pEKJIaMHOi ayauTopii Ta MaiOyTHiM (iHaHCOBMH ycmixX MiANPUEMCTBA.
BuxopuctanHs pi3HHX MeJIaHOCIB B OJHIN peKJIaMHIA KaMIlaHii 3yMOBIIO€ e(DEeKT CHHEprii,



e BiIOYBa€ThCs, KON OJHOYACHE BHKOPHCTAHHS CIUIAHOBAHUX HOCI{B pEKJIaMH Ja€ 3MOTY
OTPUMATH OINBIINI €KOHOMIYHHNA e(EeKT.



